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Rough Proofs 


Crap-shooting broadens the outlook 
and expands the vocabulary. Thus 
Bing Crosby had a name all ready 
and waiting for the arrival of his 
fourth son—Little Joe. 


~~. 


Marketing experts assert that price 
laws are unenforceable. Is it possi- 
ble that after all the struggle to 
achieve it, price maintenance will 
finally go down in history as another 
noble experiment? 
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Over 275,000 people wrote letters 
on “the electrical way of living” in 
G-E’s contest. And when the win- 
ners’ names were announced, most 
of the contestants got a shock. 
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Hearing of the vast numbers of 
letters entered in advertising con- 
tests, the American Forestry Associa- 
tion may be permitted to murmur, 
“And is that what we are cutting 
down the trees for?” 
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“Clever Technique Is Often Way 
to Win Contracts,” headlines Joseph- 
ine Culbertson. 

Advertising men hasten to agree. 
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Mrs. Culbertson is continuing her 
bridge partnership with Mr. C., even 
though parting from the matrimonial 
bed and board. She didn’t want any- 
body to think that Ely had trumped 
her ace. 

a. 


And in further respect to their 
$100,000-a-year bridge enterprise, the 
Culbertsons were smart enough to 
realize that a few trivial domestic 
jars should not be allowed to inter- 
fere with the successful conduct of 
a grand slam. 
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Speaking of bridge, Hudson has 
just dropped into a seat with “all 
three,” remarking cheerfully, “Move 
over, boys, and let’s cut for the 
dealer.” 
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Sex attraction, a newspaper syndi- 
cate writer says, was so ordered by 
nature “for some forgotten purpose 
of her own.” Could he have meant 
to say “begotten”? 
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Gene Tunney, as chairman of a 
distilling company, opposes roadside 
advertising of liquor on the ground 
that the public has no choice but to 
See it. He wants drinkers to be able 
to take it or leave it alone. 
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The modern kitchen promoted by 
the electric range manufacturers 


Should include a radio, so the gals 
can go right ahead with all those 
recipes broadcast for their special 
benefit every morning. 
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Don’t be alarmed if your mailman 
asks a few discreet questions about 
your financial status. The Treasury 
Department is using letter carriers’ 
lists for its direct mail campaign for 
baby bonds. 
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Announcing their intention to 
Prosecute shop-lifting to the full ex- 
tent of the law, New Orleans retail- 
*fs carefully explain that it’s steal- 
‘ng. Is this one of the by-products 
of share-the-wealth agitation? 


Copy Cus. 


JACKSON GIVES 
BASIS FOR HIS 
MONOPOLY CHARGE 


Cites Taxes, Price Changes 
and Identical Bids 


Washington, D. C., Jan. 6.—Pre- 
senting buying power in the United 
States in an entirely new light, the 
aunual report of Robert H. Jackson, 
assistant attorney general, to his su- 
perior, also clarified today some of 
the public statements which caused 
such alarm to business. 

While identical bids to the govern- 
ment caused Mr. Jackson to conclude 
that competition in many heavy in- 
dustries is either dead or dying, he 
quoted voluminous statistics to sup- 
port his contention that buying pow- 
er has been concentrated largely in 
the hands of a few. 


Price Fluctuation Significant 


Another index to the degree of 
competition, according to Mr. Jack- 
son’s reasoning, is in fluctuation of 
prices. Virtually all textiles are sub- 
ject to sharp changes in prices, while 
metal and its products are far less 
susceptible to general conditions, the 
maximum increase, as compared with 
the 1926 average, being only 23. per 
cent, and the decline, 15 per cent. 
Agricultural implements declined less 
than 17 per cent, in contrast with 
as much as 75 per cent for silks and 
rayons. Farm products declined 57 


(Continued on Page 37) 


Let Hog Bring 
in Spring; Bock 
Beer Soon Here 


New York, Jan. 6.—Henceforth the 
ground hog must assume full respon- 
sibility as harbinger of spring, for 
bock beer will give up that tradi- 
tional function to make its appear- 
ance Jan. 15 under the sponsorship 
of Fidelio Brewing Company, which 
revealed plans today to make the 
dark, heavy brew a favorite winter 
drink. 

Large insertions, informing the 
consumer that “Bock beer, with all 
its flavor and body, is now here,” will 
appear in all metropolitan newspa- 
pers during the remainder of the 
winter months. Last year Fidelio 
marketed bock beer in the middle of 
February and this year, starting a 
month earlier, it intends to educate 
the consumer on merits of bock as a 
cold weather drink. 

Street and Finney is the agency in 
charge. 
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TELLS NEW CAR PLANS 


‘4 


A. E. Barit, president, Hudson Motor 
Company, who outlined plans for the 


independent's invasion of the lowest 


price automobile field. 


NEW BILL ASKS 
BAY STATE 10 


LICENSE RADIO 


> “Boston; Jan oc wirior the cre 
tion of a state radio commission to 


license and regulate Massachusetts 
radio stations was filed with the 
legislature here this week by Rep. 
Philip G. Bowker, though the bill 
seems due to run into constitutional- 
ity and other difficulties. 

A major objective of the proposed 
measure, it was reported, will be a 
stricter supervision and control over 
the broadcasting of political speeches 
and advertising. 

Rep. Bowker, discussing the bill, 
asserted that newspapers and radio 
cannot be similarly classified in re- 
gard to libel. The spontaneity of 
action on the radio cannot be paral- 
leled with the printed word, he re- 
marked, advocating that radio sta- 
tions be exempt from liability re- 
garding libel except for lack of due 
care. 

As proposed in the bill, the state 
commission would consist of three 
members appointed by the governor. 

(Continued on Page 37) 


Hudson Carries Fight 


1937 Lineage 
of Magazines 
Steps Up 6.98% 


New York, Jan. 6.—The upward 
trend which has characterized maga- 
zine advertising for five years con- 
tinued in 1937, when the country’s 
magazines carried 28,829,664 lines, 
for a gain of 6.98 per cent over 1936, 
according to figures released today 
by Publishers’ Information Bureau, 
Inc. The 1936 total for the same pub- 
lications was 26,946,715 lines, the 
gain thus being 1,882,949 lines. 
Actually, the increase was consid- 
erably greater, since these figures 
take no account of magazines for 
which no comparable 1936 lineage is 
available. This excludes from con- 
sideration the picture magazines, 
which rolled up substantial lineage 
during their first year of publication. 
General and weekly magazines, 
which’ together account for more 
than half of the total lineage, re- 
corded handsome gains in 1937. Gen- 
eral magazines carried 8,440,906 
lines, compared with 7,235,344 in 
1936, for an increase of 1,205,562 
lines, or 16.7. per cent. 
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Make 12.8% Gain 


Weeklies and semi-monthlies drove 
their 1937 lineage up to 10,727,365 
lines, compared with 9,513,985 lines 
in 1936, the gain being 1,213,380 
lines, or 12.8 per cent. 

Women’s magazines encountered 
difficulty in maintaining lineage 
levels of 1936 and ended the year 
with a decline of 10.7 per cent. 
Lineage in 1937 aggregated 5,092,581 
lines, 611,641 below the 1936 total of 
5,704,222. 

While women’s groups also showed 
a decline in comparison with 1936, 
the loss was only 3.8 per cent. This 
classification carried 2,917,264 lines 
in 1937, 114,018 below the 3,031,282 
published in 1936. Outdoor maga- 
zines made a gain of 18 per cent, 
with 1,024,582 lines in 1937, com- 
pared with 867,926 in 1936. Figures 
for individual magazines for the two 
years are given on page 36. Com- 
plete farm paper figures are on page 
24. 


Last Minute News Flashes 


Rockford, Ill., Jan. 7—Walter E. 


Cleveland, Jan. 7. 


manager, Republic Steel Corporatio 
ference committee. 


New York, Jan. 7.—James J. 


can Distilling Company. 


Armonk, N. Y., Jan. 7.— Right 


Bohin, today. 


the Peace Julius Raven will pass on 


World’s Fair—1939,” charged with defacing his license plates. 
the issue Tuesday. 


Armstrong New Chappel Bros. General Manager 


Armstrong, for the past 10 years as- 


sistant sales and advertising manager of Chappel Bros., Inc., maker of 
Ken-L-Ration and other dog foods, today was named general manager. He 
will have complete charge of the company’s production and sales activities. 


Sept. 21-23 Set for NIAA Cleveland Convention 
Sept. 21-23 have been selected as dates of the annual 


conference of National Industrial Advertisers Association in Cleveland. 
This announcement was made today by Stanley A. Knisely, advertising 


n, and chairman of the general con- 


Gene Tunney Made Chairman of American Distilling 


(Gene) Tunney, former heavyweight 


champion of the world, today was elected chairman of the board of Ameri- 
Tunney, who has been a director, said the com- 
pany will pursue a vigorous advertising policy. 


License Plate Promotion for Fair Challenged 


of the state to “force” a resident to 


advertise a private enterprise was challenged by a motorist, Martin Mce- 
He was arrested after painting out the legend, 


“New York 
Justice of 
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To Big 3 With New Car 


Bids in Lowest Price Field 
With 112; Breaks Big 
Newspaper Drive 


Detroit, Jan. 7—With a great fan- 
fare of publicity, Hudson Motor Car 
Company this week announced to as- 
sembled newspaper and magazine 
men from all parts of the country 
plans to produce “a new lowest 
priced car.” Telegrams from the 
company to publishers followed a 
“blind” advertisement in a long list 
of newspapers and brought a host of 
publication . representatives to the 
Book-Cadillac Hotel, where President 
A. E. Barit, of Hudson, made the ex- 
position in person. 

Base prices at Detroit on the new 
models are coupe, $694; six passen- 
ger sedan, $755, and four passenger 
coupe, $755. These prices are on a 
par with those of the big three. 

Though the Hudson announcement 
inspired rumors of similar moves by 
others, no definite confirmation was 
forthcoming. A news service recently 
carried the report that Plymouth 
would develop a new car, but Chry- 
sler Corporation wired denials to 
14,000 dealers, in additinn to demand- 
ng and gettiig & retraction trom the 
news organization. 


To End Recession 


The new Hudson plans were dra- 
matically presented as a move to end 
the recession of business. More 
than 6,000 men will be added to pay- 
rolls immediately, and $11,000,000 
will be spent in retooling, promotion 
and other preparations. 

While the blind advertising which 
preceded the official statement here 
made a definite bid for dealer inter- 
est, it is understood that the Hudson 
112 will be distributed through the 
existing dealer organization, plus 
any additions secured. Brooke, Smith 
& French, Inc., will handle advertis- 
ing of the new as well as old lines. 
Newspaper advertising is scheduled to 
break in the immediate future, with 
each newspaper to get 3,000 lines be- 
tween Jan. 9 and Feb. 15. 

Hudson has fared none too well in 
its conflict with the big three. With 
the industry generally showing in- 
creases in 1937 over the preceding 
year, Hudson was forced to take a 
loss in total sales, despite a slight 
increase by Terraplane. Its share of 
the total volume for the first 11 
months was about 2.6 per cent, con- 
trasted with 6.5 per cent in 1929. 
Strikes interfered with production 
last year. 


Willys Figures Significant 


If the Hudson decision to point 
toward the $590 Willys delivered 
price was based on a study of the 
latter’s 1937 sales, it has ample basis 
for its new policy. Willys made a 
sensational gain as compared with 
1936, though the 49,000 cars it sold 
during the first 11 months of 1937 is 
not impressive in comparison with 
the figures of its larger competitors. 

The Hudson 112 will have a wheel- 
base five inches shorter than that of 
the Terraplane, measuring 112 
inches. The motor, entirely new, will 
develop 83 horsepower, compared 
with 96 and 101 offered by the two 
Terraplane motors. The 112 will be 
available in four models. Mr. Barit 
said the new car will invite compari- 
son with higher priced models in 
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space, sturdiness of construction and 


hee tea ivady besa (ee IPL ISSUES DUART DEB |Many Objectors 


launched to explain mechanical A New Car Is Coming Appear to Fight 
points of the new model and enable * * ° " 
the men on the firing line to cash in in the Lowest Price Field NEW SIZE FOR New Patman Bill 
a, on the advertising. Ee ST 
po a Sty NEW TRAILER MODELS eimai cr-emanee anita nice ate CAMPANA DEAL Washington, D. C., Jan. 6.—Oppo- 
. $200 BELOW STANDARD A eset pdt es ry my mates ECONOMY snd FRUCE i vr sition to the Patman bill to compe} 
Mt. Clemens, Mich., Jan. 5.—A ceritetetmemdinaged we manufacturers to divorce themselves 
complete line of trailers at prices i M yee ore Mound ie erning move et from retailing activities was voiced 
$200 below those of 1937 models was we A led ecm nt Ss ties mew ane Chicago, Jan. 6.—With one of the today with reopening of hearings 
announced today by Covered Wagon ee ee participants making a propitiating before the House Committee on In- 
Company. Arthur G. Sherman, presi-| * 


: gesture in the direction of the Na- 
dent, said that reduction of average | Hudson Motor Company, Detroit, used | tional Association of Retail Drug- 
income of wage earners will result | this blind ya . news- | sists, F. W. Fitch Company, Des 
j ’ ; ; , papers as 4 dealer bid prior to announce- 
= price reguetions wood virtuality on ment last week of a new car in the low- Moines, and Campana Sales Com- 
lines and that Covered Wagon r pany, Batavia, Ill., today presented 

, est price field. 

re elected to lead rather than follow to the trade one of the combination 
ees) this trend. deals which has been barred by the 

The new models exemplify a new Sewall Advanced NARD. The deal, sponsored prima- 
method of applying leatherette to| William Sewall, formerly assistant |Tily by Campana, offers a 60-cent 
trailer exteriors and also insulation | manager of the petroleum sales de-| bottle of Italian Balm skin softener New York City, and Hector Lazo, Na- 
of roof and side walls with spun|partment of B. F. Goodrich Com-|and a 25-cent bottle of Fitch’s dan-| puart Sales Company, Ltd., San Fran- | tional Association of Retail Grocers, 
glass to increase comfort in summer | pany, Akron, has been named man-|druff remover shampoo for 59 cents cisco, presenting this attractive new | urged adoption of the bill. Mr. Lazo 
and winter. The price range for the |ager of petroleum sales, succeeding —one cent less than the Italian Balm] package, is launching promotion of a | offered an amendment to the effect 
new line is $495 to $1,145, f.0.b. Mt.|J. P. Woodlock, who has joined 


terstate and Foreign Commerce. But y 
two witnesses supported the meas- t 
ure. However, the attitude of the /— 
committee appeared favorable, ob- 
servers noted, and it is a distinct 
possibility that the bill will be re- 
ported favorably. 

George J. Berger, National Associ- 4 
ation of Independent Tire Dealers, [| 


“ ordinarily is supposed to bring alone,| new beauty product, Oil of Milk lotion. | that “nothing in this act would pre- 
Clemens. tag i ge Mn —_ although dealers report selling prices| Howard €. Williams Company, San {vent a manufacturer from selling 
—_—_—_—- OW TEER, TH GR GheeETiVS Capeeny. varying from 41 cents to 57 cents. Francisco, is the agency in charge. {through dealers or to consumers pro- 

Scovill to Chirurg While the new combination falls 


viding such selling is not done ona 
; Account to Hoyt into the outlaw class according to|/tions of two items made by different| basis so as to injure competition or 
The Scovill Mfg. Company, Water- 7 specifications recently laid down by| manufacturers with a reduction of|injure or destroy a dealer in the 
bury, Conn., has appointed James Westergaard, Berg-Johnsen Com- the d Petter A nie tak” Coben ih 
Thomas Chirurg Company, Boston,| pany, New York, importer of Berg-|‘2® @rUs Organization, no comment | price below the total fair trade mini-| Same trade area. g 
to handle all advertising of its main|man’s Swedish bread, has named | ¥@8 forthcoming today from its head- 


mums on the two items.” , {man said that if this amendment 
plant, Waterville and Oakville divi-|Charles W. Hoyt Company, Inc., to quarters here. The NARD recently a would remove objections of the oppo- 
sions, effective April 1. direct a newspaper campaign. branded as objectionable ‘‘combina- nents, he would accept it. 
. While Fitch has filed fair trade 


Witnesses opposing the measure 
contracts in states having fair trade| were J. S. Lawson, Walter Burpee 
laws, Campana is said to confine | Seed Company, New York; O. M. Kile, 
price maintenance to California.|Mail Order Association of America; 
Fitch sets minimum prices of 10 and| Ralph Bamberger, Real Silk Hosiery 
59 cents on its two regular smaller] Mills, Indianapolis; W. E. Malzahn, 
sizes, the 25-cent bottle figuring in| West Bend Aluminum Company, West 
the deal being an innovation. Bend, Wis.; George C. Lucas, National 
Campana has been a consistent] Publishers Association, New York; 
user of combinations in the past and| J. R. Tiffany, Bag Manufacturers In- 
evidently sees nothing on the horizon | stitute, New York, and M. C. McDon- 
to augur ill for the latest joint offer-|ald, National Paint, Varnish & Lac- 
ing. About nine months ago, it co-|quer Association, Washington, D. C. 
operated with Lambert Pharmacal aaneeneacmmennianl 
Company to offer the public Cam- 
pana and Listerine at an attractive M. S. B rooks Heads 


special price, and more recently it Studebaker of Canada 
joined hands with Drene, the Procter M. S. Brooks, vice-president and 
& Gamble shampoo, to the same end.| general manager for the past three 
The new combination differs from|years, has been named president of 
those hitherto offered by drug manu-|the Studebaker Corporation of Can- 
facturers in several important re-| #44, Walkerville, Ont. 
spects. First, the special small size With the exception of a one-year 
P . : Dp period with Chrysler Corporation, 
of Fitch shampoo, accompanying the| wr. Brooks has been associated with 
regular large size of Campana, sug-| Studebaker since 1926. He has been 
gests a premium offer, rather than| managing director of the Studebaker 
a combination as the latter is com-|Corporation of Australasia, assistant 
monly known. sales manager of the Canadian or- 
Secondly, the new deal will be|ganization and manager of retail 
widely advertised, with Campana ap- branches for the Studebaker Cor- 
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tion of America. 
parently doing all of the financing | ?°T@ 
AA Magazine, not merely adequate enough and its agency, Aubrey, Moore 4) ane 
to permit the listing of their products’ Wallace, cg rernay =. pte Hit “Tax Free’”’ Copy 
; ombinations hitherto offered under} ‘The promises contained in some 
sales points, but impressive enough to fair trade have relied largely on the ar launched territorial adver- 
create the national background essential price appeal to carry the deal through | tising campaigns, offering new indus- 
. : to success without special promotion.|tries tax exemptions or rebates has 
HE salesman who can show his to consumer confidence. 


prospect that the product he offers 
is advertised in Popular Mechanics 


drawn the ire of the Massachusetts 
Fails to File Change legislature. A bill has been filed 


This sales advantage has led advertisers Third, F. W. Fitch Company ap-|With this group condemning the 


P ve : uN practice as detrimental to business 
, | using our Classified Section for “Agents ga wooed con ey ge 48\ development. A resolution has also 
Magazine has strong selling help. His Wanted” to run Display Advertising as paag eer ines diana Ona been transmitted to Congress asking 
j 7" enactment of preventive measures. 
product has a national background that well: it has led users of Display to increase tailers. Such notice has been nec- - 
; Pei essary in the past to allow retailers 
cuts consumer sales resistance. their space from inches to half pages. to lower prices on protected mer- Bromberg Appointed _ 
‘ ee chandise. The special size, which is M. C. Bromberg & Associates, Ire. 
The — advantage holds also for prod Are you utilizing the full power of ad- not available to retailers for sale by | New York, has been appointed adver- 
ucts sold direct. The consumer who knows vertising in Popular Mechanics Magazine itself, however, may have made such |tising representative for Norte, Bar- 
, - : 2 : a course superfluous in this instance. | quisimeto, Venezuela. 
Popular Mechanics and where is one to gel] goods? “The Man Market,” a com- Advertising the new offer to re- 
who doesn't? — knows that goods offered pact study of Popular Mechanics’ reader- tailers “on behalf of all wholesalers 
in its columns are not “pigs in a poke.” handling Campana products,” Cam- "> 
. ship and the market itrepresents, will help pana Sales Company promised that LEY 
$50,000 will be spent in magazines WRIG 
Wise advertisers, who sell their products you understand the sales power of this and nawieanene te seemebe tes ate G GUM 
through sales agents or direct to con- magazine. Write for it as the first step deal. A color page will appear in HEWIN 
in P lar Mechani t dj d the Jan. 16 issue of The American to 
sumers, use space in Popular Mechanics toward increased sales. 


Weekly and newspaper space will be - aduerdiser ‘77 
staggered throughout January. The| 99794¢ 

offer will also be exploited on Cam- 
pana’s two weekly radio programs, 


: “First Nighter” and “Grand Hotel,” 
over National Broadcasting Com- 
pany. 

No time limit has been established 
for the deal, which is being sold deal- 
ers at $5.28 per dozen, allowing a 
profit of slightly more than 34 per 
cent. 

Three Join Bijur 


E. P. McKenney, formerly with 

Benton & Bowles, Inc., New York, 
has joined the publicity staff of * 

200 East Ontario Street, Chicago, Illinois =» New York = Columbus = Detroit | G°o"se Bijur, Inc., New York. Ark- Monthly 


ady Leokum, formerly with N. W. 


Ayer & Son, Inc. New York, has Write the story! 
iO EE he aA | Siepoct has been appointed director - 


Stiepock has been appointed director 419 Fourth Ave.,N.Y. 
of research. 
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ADVERTISING AGE 


BALTIMORE 
SUN 


BOSTON 
GLOBE 


BUFFALO 
TIMES 


CHICAGO 
TRIBUNE 


CLEVELAND 
PLAIN DEALER 


DETROIT 
NEWS 


NEW YORK 
NEWS 


PHILADELPHIA 
INQUIRER 


PITTSBURGH 
PRESS 


ST. LOUIS 
GLOBE-DEMOCRAT 


WASHINGTON 
STAR 


a 
Additional or Alternate Papers 
- 


BOSTON 
HERALD 


BUFFALO 
COURIER-EXPRESS 


CHICAGO 
TIMES 


DETROIT 
FREE PRESS 


NEW YORK 
HERALD TRIBUNE 


ST. LOUIS 
POST-DISPATCH 


WASHINGTON 
POST 


eM FE T RO PO Li TAN 


Metropolita eekly 


220 EAST 42nd STREET. NEW YORK CITY 


MUrray Hill 2-1574 


OYEZ! 
OYEZ! 


OYEZ! 


Metropolitan is still by a wide margin the "head man” 
of all media and groups, as these circulation figures 
show. Its lead, based on the 3/31/37 figures, was 


substantial but shows an even greater advantage now. 


Circulation Sections 
A.B.C.9/30/37 Offered 
1. Metropolitan 8, 808, 989 * Comic or Gravure 
2. Metropolitan 7,016,810 ** Comic or Gravure 
3. Hearst American Weekly 6,542,935 *** Magazine 
11, Hearst Comic Weekly 5,559,962 Comic 
5. This Week 5 237, 45 Magazine 


*Including optionals 
**Not including optionals 
***Including non-Hearst additionals 
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efficiency of the new model sweepers. 
Rotogravure sections in metropoli- | 
tan newspapers will be used as well | 
as a list of national magazines which | 
includes American Home, Better | 
Homes and Gardens, Good House- | 
keeping, Ladies’ Home Journal, Love | 
° & Romance, Movie Mirror, Parents’, 

Grand Rapids, Jan. 6—To make | Pictorial Review, Radio Mirror, True | 
dirt a laughing matter and house | /zperiences, True Romances, and | 
cleaning a joke will be the aim of | Woman’s Home Companion. _ 
the 1938 advertising campaign of | vou be nuatenm, Inc., Chicago, | 
Bissell Carpet Sweeper Company,|!® the agency. 
which revealed that its new “comic 
sequence” promotion will be the most 
extensive campaign in the history of 


the company. Reach Company, Newark, to direct 

Humorous line drawings will fea-| i+. advertising. Newspapers and di- 
ture all Bissell insertions and copy|rect mail will be used. Bryant W. 
will tell of ease of operation and '!'Griffin is account executive. 


Bissell Comic 
Copy Shows Fun 
in Home Chores 


Reach Appointed 


Franklin Savings Institution, 
Newark, has appointed Chas. Dallas 


Blythe to Fenger-Hall | 


W. L. Blythe, formerly advertising 
representative of Sunset Magazine, 
San Francisco, has been appointed 
Southern California sales manager of 
Fenger-Hall Company, Ltd., newspa- 
per representative. 


To Specialty Selling 
Mae Shortle has been appointed di- 
rector of the Council for the Im- 
provement of Specialty Selling, Inc., 
New York. She is a past president 
of the Advertising Women of New 
York. 


PROMOTIONS IN 
CANADA LAG AS 
LEADERS EYE.U.S. 


New York, Jan. 5.—Despite the fact 
that business conditions in Canada 
are satisfactory and no recession has 
been felt there, the concern of Amer- 
ican advertisers over the outlook in 
this country is seriously affecting 
merchandising operations in the Do- 
minion, it was learned here this 
week. 

Management executives, 


Mason Resigns 
R. T. Mason has resigned from the 
Penton Publishing Company, Cleve- 
land, to enter the advertising field. 
He was circulation manager. 


who are 


“THE VOICE OF BUSINESS” 


THE STORY 
OF THE 
AUTOMOBILE 


HOW THE AMERICAN SYSTEM PUT A NATION ON WHEELS. 


than 40 
years ago 


Less 


America went 


places with 
the aid of one car for about 
Dobbin and people in Europe.) 


the family 


buggy. Mean- 


A 1904 MODEL 


while; inspired difficult struggle. 
young wagon 


builders and bicycle mechanics were , 
are rere " motors, bodies, tires 
inkering with the first chug-c 

g dilettante ments that go into a 
motor cars. Their early creations, crude ; : 
it required men with 
and unreliable, pioneered today’s safe, 


sleek, swift automobiles. 


fact, that more than 26 million motor 
vehicles travel the country’s three mil- 
lion miles of highways—one car for 
about every five people (there is only 


The development of this country’s gi- 
gantic automotive industry was a long, 
It took years of exact- 
ing research and experiment to improve 


ability and dogged persistence to work 


ous other metals, glass, fubber and up- 
holstering fabrics and has provided the 
major market for another gigantic indus- 
try—gasolines and oils. In this way, it 
has provided employment for an addi- 
tional six million wage earners. 


every seventy-five 


What system is it that has made America 
literally ‘‘a nation on wheels”? It is sim- 
ply the American system in which capi- 
tal, representing the savings of men and 
women in all walks of life, works hand in 
hand with efficient labor, representing 
technical and business ability and man- 
ual skill. 


and all the refine- 
And 


tremendous vision, 


modern car. 


out the engineering and organization O 


The growth of the motor industry is a 
triumph for America and the American 


way of doing things. 


pansion, the motor 
It is this system 
that has made possible a vastly better workers. 


car at less than half the price—so low in 


WASHINGTON, Munsey Building © CHICAGO, 180 North Michigan Avenue @ BOSTON, Old South Bldg. 
SAN FRANCISCO, 210 Chronicle Building © LOS ANGELES, 315 West 9th Street 


problems of mass production. 


has created jobs for over five million 
It has become the best custo- 


mer of such industries as steel and vari- 


In its ex- This advertisement is one of a series prepared 


by The New York Sun to create a broader 
understanding and appreciation of industrial 
America's contribution to the advancement of 
our civilization and our social and economic 
well-being. 


Che =ieH= Sun 


280 BROADWAY. NEW YORK 


Copyright—1938, The New York Sun, Inc. 


transport industry 


NEWS TECHNIQUE 


HOARD EGG-NOG meg. Slowly pour in 1% pints Cald- 


Old Newburyport (Brand) 
IN ICE-BOXES ag 100 proof, famous since 1790 
“ Make this fine egg-nog Wednes- 


— 7 day, December 22, and hoard in ice- 
N. E. Hens Use N. E. box "til Christmas Eve. This recipe 


~ * will bring cheer to « dozen dear 

Power Supplying Eggs friends A. & G. J. Caldwell, Inc. 
For Xmas Cheer | Rowtarppant, Mass. —Ade 

(Special te Hersid Readers) . 


NEWBURYPORT, Dee. 12—Mil- 
lions of New England hens are on 
night-light shift laying the eggs for 
Christmas Punch wis. For the| 
most popular old - time Yuleti 
punch is Egg-Nog. 

Beat the whites and yolks of 8 
eggs separately. Mix one cup sugar) 
with one quart cream. Foldinbeaten| _| 
egg whites. Then fold in beaten egg 
yolks, adding one tablespoonfu! nut- 


A. & G. J. Caldwell, Newburyport, 

Mass., effectively mixed editorial form 

and cartoon in this newspaper copy for 
its rum product. 


sitting tight and refusing to enter 
into any long range advertising com- 
mitments until the current American 
recession gives evidence of disap- 
pearing, are apparently exercising 
the same ultra-conservative judgment 
on Canadian advertising, export mer- 
chandising men here agreed. Com- 
paratively few American advertisers 
with Canadian subsidiaries have as 
yet differentiated between conditions 
in the two countries, they added. 

In support of the contention that 
Canadian business is prospering, a 
statement issued this week by Lieut. 
Col. J. E. McKenna, chairman of the 
Montreal Stock Exchange, was cited, 
pointing out that “manufacturing 
and trade are maintaining a brisk 
pace.” 


Employment Is High 


“The brightest spot in the Cana- 
dian picture,” he said, “is the em- 
ployment situation. The seasonably 
adjusted index of employment pub- 
lished by the Dominion Bureau of 
Statistics is now back to the 1929 
prosperity level. There has been par- 
ticularly marked improvement in 
logging, in which the number added 
to the payrolls in November was 
greater than in any other month in 
which data are available.” 

Retail sales are moving ahead in 
Canada at a rapid pace, it was pointed 
out. Department store leaders, such 
as T. Eaton Company and Robert 
Simpson Company, recorded their 
biggest sales months in December. 
Even American manufacturers with 
plants in Canada are enjoying satis- 
factory production schedules, observ- 
ers said. In contrast with its layoffs 
in the United States, General Motors 
has maintained full staffs in Canada, 
while Hudson, with a new car an- 
nounced this week, has_ indicated 
that it will add to its forces there 
shortly. 

Great Britain’s role in taking off 
Canada’s hands any surplus stocks 
was also cited as a major factor in 
keeping business conditions in the 
Dominion at a high level. Canadian 
factories are working at capacity and 
the mother country stands ready to 
absorb any heavy industry, food or 
even luxury product surpluses that 
may materialize. 


Fox Merges Magazines 


V. S. Fox, publisher of World As- 
trology Magazine, New York, has pur- 
chased Modern Astrology Magazine 
and the two will be merged, the lat- 
ter being discontinued. 


gTex 


17- AWE in 
éb tn 
What have YOU 
tosell its 


‘8000000 
women? 
Unite fo the story! 


419 Fourth Ave.,N.Y. 
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ADVERTISING AGE : 


SSS TO the St. Louis audience whose preference 
for KMOX has made possible the statement that 
“KMOX, The Voice of St. Louis ... among all six 
stations in St. Louis...commands 51.7% of the 


entire audience.” 


SSS TO the companies and individuals whose 
wholehearted acceptance of “The Voice of St. 
Louis” has made it possible for KMOX to carry 
60% of all local and national spot advertising placed 


in St. Louis. 


SS TO all those listeners who confidently buy 
the products advertised through KMox. This 
support placed KMOX out in the lead in the St. 
Louis area with 90% of all the food advertising; 
64 % of the drug advertising; 80% of the tobacco 
advertising; 50% of the automotive advertising; 54 % 
of the clothing advertising and 65% of the house- 
hold advertising. 


SSS TO Sales Management for telling the world 
about KMOXx’s nationwide No, 1 ranking in National 


Spot Advertising. 


S- TO the advertisers, agencies and their repre- 
7. g Pp 
sentatives who have acknowledged results achieved 


to the extent of an 83% renewal ratio. 


SS TO the officials, officers, members and all 
those connected with the cities, towns, clubs and 
other organizations who had a part in making 


the Public Affairs Department of KMOX one 


a 


of the most unusually successful in the country. 


SS TO the advertisers and merchants who paid 
KMOX so many fine compliments on its program 


merchandising and promotional activities. 


SS TO the radio listeners whose loyal support was 
a major factor in “Pappy” Cheshire and his Hill 


Billy Group being selected as National Champions. 


SS TO Samuel X. Hurst, St. Louis representative 
for Variety, David F. Barrett, St. Louis represent- 
ative for Radio Daily, and Harry E. La Mertha, 
Radio Editor, St. Louis Globe-Democrat, who, after 
conscientiously listening to every announcer in 
the Metropolitan area, finally awarded the Jimm 
Daugherty Announcers’ Trophy to Marvin E. 
Mueller, assistant chief announcer of KMOX, for 


the “‘most versatile radio announcer in St. Louis.” 


SSS TO the sports fans whose praise and enthusi- 
astic appreciation of his ability caused France Laux to 
be selected to announce the World Series and the All 


Star Game for the Columbia Network again in 1937. 


Sy To the newspapers, periodicals and other 
publications, both local and national, who have 
considered KMOX’s accomplishments and achieve- 


ments worthy of commendation in their publications. 


SS TO the Broadcast Listeners’ Association of 
America whose members in the middle west voted 
Venida Jones, KMOX staff organist, the most 


popular organist in this section of the United States. 


KMOX 


THE VOICE OF ST. LOUIS—50,000 WATTS 


OWNED AND OPERATED BY THE COLUMBIA BROADCASTING SYSTEM. REPRESENTED BY RADIO SALES 
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Valspar Bows 
With Running 
Mate for Mark 


New York, Jan. 6.—The traditional 
Valspar trade-mark of boiling water 
being poured on a varnished table 
top will shortly have a companion 
picture of a painter mixing colors, 
and the dual identification will be 
featured in the expanded advertising 
campaign for 1938, it was announced 
here this week at the annual sales 


convention of Valentine & Co., New 
York. 
To Emphasize Full Line 
Motivating the additional trade- 


mark was the decision of the com- 
pany to give equal space and empha- 
sis to paints and enamels along with 
its better known varnish. All inser- 
tions will continue to carry the slo- 
gan, “Finish of a thousand uses.” 
The campaign will open with in- 
sertions in the March issues of Amer- 
ican Home, Better Homes ¢ Gardens, 
Collier’s and Pictorial Review, and 
will continue through the fall. All 
newspaper promotion will be placed 
locally on a 50-50 co-operative basis 
between company and dealers. Mc- 


Cann-Erickson, Inc., is the agency in 
charge. 

The full line of Valspar marine 
paints will be supported by promo- 
tion in sporting and yachting pub- 
lications. LaPorte & Austin, Inc., is 
the agency. 

While final figures have not been 
released, it is estimated that the ad- 
vertising budget will run well ahead 
of last year’s. 


Ruddon New Head of 
Federal Motor Truck 


Raymond W. Ruddon, formerly 
vice-president and general manager 
of Federal Motor Truck Company, 
Detroit, has been named president 
succeeding M. L. Pulcher, resigned. 


WWJ Appoints 


WWJ, Detroit News station, has 
appointed Craig & Hollingbery, Inc., 
to handle all national sales outside 
Detroit, effective Jan. 15. Paul H. 
Raymer Company was formerly na- 
tional representative. 


Cottingham Named 


Morgan K. Cottingham has been 
appointed Western manager of Asso- 
ciated Weekly which has moved its 
Chicago office to 360 N. Michigan ave- 
nue, The telephone number is Cen- 
tral 9154. 


HIGH-PRESSURE 
SELLING OK'D 
BY HARRY BROWN 


Furniture Market Opens With 
2,193 Registered 


By MURRAY E. CRAIN 

Chicago, Jan. 4.—Registration at 
the opening of the winter market at 
American Furniture Mart yesterday 
was announced today as 2,193, or 762 
less than checked in at the same 
time one year ago. While some of 
this loss was made up today, officials 
of the Mart doubted that the total 
for this year’s show would reach 
that of 1937. 

Harry Boyd Brown, merchandise 
manager of Philco Radio & Television 
Corporation, Philadelphia, was one 
of the speakers at a dinner of the 
National Wholesale Furniture Sales- 
men’s Association last night, in- 
triguing his audience with a defense 
of “high-pressure selling,” denounced 


During 1937 ADVERTISING 
AGE carried 1,563,618 
lines of display advertising, 
setting a new high record. 
This is almost three times 
as many lines as were car- 
riediby the next advertising 


paper. 


AMA TRIO ENJOYS 


PRE-BANQUET CHAT 


Just before the annual dinner at the American Marketing Association convention 


in Atlantic City, M's 


Forrest Walker, R. '. Macy & Co. 


A. L. Bush, United States Department of Commerce; Q. 
economist, and Nelson Seubert, Media 


Records, Inc., have an informal chat. 


earlier in the day at Washington. 
Mr. Brown asserted that high-pres- 
sure selling is helpful if it is honest 
selling, and he returned the Wash- 
ington compliment by criticising 
“low-pressure selling” which usually 
fails to get results. 


Favors Straight Talk 


Mr. Brown, perhaps thinking of 
the effectiveness of the Philco “no 
squat” slogan, urged the salesmen 
to use simple, Anglo-Saxon words, 
as opposed to “poetic nonsense.” An 
example of meaningless euphemy in 
copywriting, he said, is “deferred 
payments.” Too many payments are 
deferred indefinitely, possibly as a 
result of the buyer borrowing the 
idea from the advertiser. Mr. Brown 
suggested that “easy payments” is 
a more salesmanlike word. 

The National Retail Furniture 
Association released its new retail 
furniture merchandising calendar, 
covering the first half of 1938, dur- 
ing the show. Developed by Clar- 
ence Niss, the calendar divides the 
first half of 1938 into four promo- 
tional periods. The first two months 
will be “sales” periods; individual 
store promotions should be staged 
from March 1 to Easter, and specific 
suggestions are made for the other 
two periods, Easter to Decoration 
Day, and from June 1 to July 4. 


Diversion Is Studied 


As usual, when volume slows down, 
considerable talk developed among 
buyers at the winter market of diver- 
sion of business from legitimate re- 
tailers by devious methods. Louis J. 
Breuner, of the John Breuner Com- 
pany, Oakland, Cal., elected president 
of the National Retail Furniture As- 
sociation today, announced that he 
would devote most of his attention to 
this situation. ‘ 

He blamed “curbstone dealers,” 
purchasing agents of large corpora- 
tions and others for loss of volume by 
the retail dealer carrying large 
stocks. 

“Consumers all over the country 
are not only being promised whole- 
sale prices—they’re getting them,” 
commented Mr. Breuner, adding that 
the furniture industry is by no means 
unique in this respect. Sales of furs, 
jewelry and many other products are 
being made through unorthodox chan- 
nels in increasing volume. 

“This tendency has taken such 
rapid strides that it is becoming a 
major menace to retailers who carry 
stocks, render a complete service to 
consumers, and employ hundreds of 
thousands of people.” 


More Showmanship Needed 


Equally dissatisfied, although for 
other reasons, was Michael Hallward, 
Boston designer, who addressed the 
Designers’ Institute tonight. Mr. 
Hallward said that the furniture in- 
dustry is woefully deficient in show- 
manship and has concentrated in 
large measure upon prices rather 
than dramatizing its products. Even 
though price advertising is the rule 
rather than the exception, he said, 
prices are still generally regarded as 
too high by the public. He asserted 
that lower prices, based on more 


efficient production, are _ essential. 
Even more important, he said, is the 
necessity of stimulating public inter- 
est with new products and new ideas. 

The market is being covered by the 
Chicago Market Daily, published by 
Smith H. Cady, Jr., and E. H. Patter- 
son. Mr. Cady has resigned as ad- 
vertising manager of the American 
Furniture Mart to devote all of his 
time to the publication. Miss Rosa- 
lie Flank takes over his old duties. 

The Chicago Market Daily had its 
inception several years ago when bit- 
ter competition between’ existing 
trade papers prompted Lawrence 
Whiting, head of the Mart, to bar all 
from the building and sponsor a new 
daily. The paper is published 32 
times annually during the two ma- 
jor and two between season shows 
held each year. 


To Husband & Thomas 


Husband & Thomas, Inc., New 
York, has been appointed to direct 
advertising of Edwin Cigar Com- 
pany, New York, and its affiliate, 
House of Westminster Ltd. News- 
papers, magazines, radio and direct 
mail will be used for its cigars, pipes, 
tobacco and razor blades. 


Now Baer Company 


Baer-Van De Mark, Inc., Cincin- 
nati, has changed its name to The 
S. C. Baer Company, with offices at 
500” Times-Star bldg. Curtis W. Van 
De Mark has organized Van De Mark 
Advertising, Inc., with offices at 1107 
Times-Star bldg. 


Names Gussow, Kahn 
American Needlecraft, Inc., New 
York, maker of Ila handmade prod- 
ucts and bedspreads, has appointed 
Gussow, Kahn & Co., Inc., New York, 
to handle its advertising. 


Joins Cowan & Van Leer 


Charles Graves, formerly with Al- 
bert Frank-Guenther Law, Inc., New 
York, has joined the copy depart- 
ment of Cowan & Van Leer, Inc., 


New York. 
FACE POWD ER 
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@Crops, livestock, livestock products and government payments poured a 


cash farm income of $460,308,000 into the bank accounts of Oklahoma and 
North Texas farmers in 1937. This was $75,928,000 up from the 1936 total 
$384,380,000 and the greatest cash income for these farmers since 1929. 


Babson, Brookmire and Forbes single out this area as one of outstanding 


sales opportunities for the first half of 1938. They recommend its intense culti- 
vation. Follow this suggestion. Advertise to this above-average market 
through The Farmer-Stockman and its more than 200,000 twice a month 


circulation. 


_ THE OKLAHOMA PUBLISHING COMPANY | 


THE DAILY OKLAHOMAN RADIO STATION WKY 
- OKLAHOMA CITY TIMES MISTLETOE EXPRESS 


The FARMER-STOCKMAN 


OKLAHOMA CITY 


NATIONAL REPRESENTATIVE - E. KATZ SPECIAL ADVERTISING AGENCY 
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ADVERTISING AGE 


January 10, 1938 


Outside Papers 
Exempted from 
Tax in Kansas 


New York, Jan. 6.—Publications 
moving in interstate commerce have 
been exempted from the Kansas sales 
tax, as the result of representations 
made by National Publishers Associ- 
ation, the latter announced today. 
While this concession has also been 
made by California and Ohio, Mich- 
igan authorities have refused to ex- 
empt out-of-state papers, causing the 
NPA to renew its efforts for national 
legislation. 

The National Association of State 
Tax Administrators is fostering a 
law authorizing states to levy an ex- 
cise on interstate commerce compar- 
able to that placed on intrastate busi- 
ness in the sale of tangible personal 
property. The NPA, however, has 
secured inclusion of a provision ex- 
empting “printed matter moving by 
second class mail when addressed to 
individual subscribers.” This legis- 
lation is still pending. 

The latest Kansas ruling provides 
that a publisher or his agents, if 
properly registered, may assume re- 


—— 


sponsibility for making returns of 
newsboys and others who sell his 
publications, and it adds this exemp- 
tion: 

“Receipts from subscriptions for 
newspapers, magazines, periodicals 
and trade journals, where such sub- 
scriptions are taken within the State 
of Kansas, sent to a _ publishing 
house outside the state, and the pub- 
lication is thereafter mailed directly 
to the subscriber within the state, or 
where such publications are printed 
within the state and delivered to 
points outside, are not taxable, as 
these transfers constitute interstate 
commerce.” 


Fetes Power Increase 


A 24-hour schedule of salute pro- 
grams was broadcast by Station 
WCOA, Pensacola, Fla., Jan. 1, to 
celebrate its increase in daytime 
power to 1,000 watts. The occasion 
also marked the twelfth anniversary 
of the station, a Columbia Broad- 
casting System outlet. 


Agency for Coreco 


Coreco, Inc., Buffaio, maker of Co- 
reco automatic heating and air con- 
ditioning equipment, has appointed 
Tyler Kay Company, Inc., Buffalo as 
advertising and merchandising 
counsel. 


| 
Propose 3% Ohio | 
Tax on Newspapers 


Columbus, O., Jan. 6.—A bill, 
| placing a 3 per cent gross re- | 
ceipts tax on newspaper pub- | 
lishing companies, which 
would embrace both circulation | 
and advertising revenues, was | 
| introduced today in the Ohio 
House of Representatives. Ohio 
also was enlisted as a possible 
addition to the chain store tax 
list with introduction of an- 
other bill in the house to levy 
a tax ranging from $25 to $550, 
| varying with the number of 
stores in the chain. | 


Book Club Uses Radio 

Begining Jan. 15, the Book-of-the- 
Month Club will sponsor an hour’s 
musical program every night over 
Station WQXR, New York. Schwab 
& Beatty, New York, is the agency in 
charge. 


KSFO To Free & Peters 


Free & Peters, Inc., has’ been 
named national representative for 
Station KSFO, Columbia Broadcast- 
ing System outlet in San Francisco. 


McGraw-Hill Makes 


Personnel Changes 


Robert W. Orth, formerly on the 
editorial staff of Product Engineer- 
ing, McGraw-Hill publication, has 
been named promotion manager; E. 
J. Tangerman, formerly with the ed- 
itorial department of Power, has 
been appointed promotion manager 
of American Machinist, and T. A. 
Rogers, formerly promotion manager 
of Product Engineering, has joined 
the Detroit sales staff of American 
Machinist and Product Engineering. 


Group Launches Paper 


Brooklyn Appetizers and Nut Shop 
Owners Association, Inc., Brooklyn, 
N. Y., has started to publish a 
monthly newspaper, Brooklyn Appe- 
tizer. The initial issue will be dis- 
tributed to all wholesale and retail 
food shops throughout Brooklyn and 


New York about Jan. 21, with a 
circulation of 25,000. Louis Hekel- 


man is business manager. 


New Studio for Audio 


Audio Productions, Inec., New York, 
has acquired the Eastern studios of 
General Service Studios, Inc., the or- 
ganization operating the former 
Paramount studios in Astoria, L. I. 
Audio has centered its production 
headquarters in the latter establish- 
ment. 


Mes 


. 


... First Magazine in History 


to Average Over Three Million Net Paid 
Circulation for a Full Year 


A 1937 accomplishment in volume... 


with the highest type circulation 


known to publishing. 


*New highs for the Post are matters of regular 
occurrence. A recent Post advertisement featured : 

the ‘Biggest Post in Six Years.’’ And, year after - 
year, American business awards The Saturday 

Evening Post more advertising dollars than the 


next five weekly magazines combined. 


UNIONS’ FIGHT 
STAYS PORTLAND 
STRIKE ACTION 


Portland, Ore., Jan. 7.—Strike ac- 
tion by Portland newspaper composi- 
tors today was delayed until Monday 
as pressure from other unions was 
brought to bear. Jobs of 255 com- 
positors and 8,549 other employes 
are involved. 

Suspension of all three Portland 
daily papers was threatened yester- 
day as Multnomah Typographical 
Union No. 58 followed repudiation of 
the principle of arbitration with an 
overwhelming vote to strike. Pub- 
lishers announced that they would 
suspend in event of a strike. 

The differences arose over a 1938 
contract, publishers offering a wage 
increase, but declining to cut hours. 
The union received $8.55 for a 7% 
hour day in 1937. Its new demand is 
for $9 for a 7-hour day, while the 
publishers offered $9 for 7% hours. 

This offer was rejected by a vote 
of nearly seven to one at a meeting 
last Sunday. The question of arbi- 
trating was defeated by a surprising 
majority, nearly ten to one. Pub- 
lishers, pointing out that in the past 
differences have usually been ad- 
justed without difficulty by arbitra- 
tion, notified all departments that 
they would arbitrate or suspend. 

E. Palmer Hoyt, managing editor 
of the Oregonian, told the Advertis- 
ing Club of Portland Wednesday that 
a strike seemed inevitable. 

Ed Pelkey, of Seattle, is in charge 
of the situation for the International 
Typographical Union. He is reported 
as believing that the publishers 
would surrender if the union voted 
to strike. The Seattle scale is $9 for 
seven hours, the goal sought here. 


“Women’s Wear” Issues 


Sales Calendar 


Women’s Wear Daily has issued a 
reference file of department store 
and specialty shop _ information, 
designated as the 1938 Merchandis- 
ing Calendar. 

Separate sheets for each month 
are enclosed in a standard file folder, 
the inside of which contains a cross- 
index to the principal buying months 
for every type of merchandise cov- 
ered by Women’s Wear Daily, as 
well as a guide to the days on which 
each line is editorially featured in 
the paper. The Calendar was pre- 
pared under the direction of Harriet 
Mackintosh, and is not intended for 
general distribution. 


Governor Lehman Urges 


Milk Drive Continuance 


Gov. Herbert H. Lehman, has 
recommended continuance of New 
York State’s milk advertising cam- 
paign, pointing to steady increase in 
milk consumption since the cam- 
paign started in 1934. 

The 1937-38 appropriation is $300,- 
000 financed by a tax on producers 
and distributors. J. M. Mathes, Inc., 
is the agency in charge. 
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W: ADMIT IT—for years The American Weekly wasa 
sort of Cinderella in the kitchen among magazines. 


Advertisers invariably tossed it the heaviest, grimiest jobs. 


Whenever quotas were slipping and a heavy load of 
merchandise had to be moved in a hurry they used 
The Weekly. 


Then smart sales strategists started saying, “Look, why 
use it only in emergencies? If it can do a big job shen, 
why can’t it do a big job all the time?” 


eT 


— 

; oi It can. And it did. And it didn’t take long for a lot of 
~ - other advertisers to see what was happening. And 
. | Cinderella came into her own. 

D 

4 Now the clock strikes 12! Prince Charming GENERAL 
r 


Motors, Prince Charming NORGE OF BORG-WARNER, 
the reigning princes of the food and drug trades, and 


Strikes 12 


twelve score others find that The Weekly fits their 


volume-selling needs like the glass slipper fitted the 
fabled lady’s foot. 


So these advertisers are making The American Weekly 
the new leader, the kingpin advertising publication of 
the world. 


‘ Why not? It gives them the richest market on earth— 
the world’s largest circulation made up of the people 
who swing the balance of power today — the biggest 
coverage at the lowest cost. 


And it gives them a high responsiveness, for the rea- 
son behind The Weekly’s record-breaking readership 
is its editorial appeal. 


Cinderella has won her tiara, but she still likes hard 
and heavy jobs. Got one that needs doing? 
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Here's where the 7,000,000 copies circulate 
— Coverage you can buy with no other magazine 
There are 995 cities in the United States of 10,000 population and over. 
Though they represent only 1% of the cities in the country, 49% of all the a 
families in the United States are concentrated there. And these families ea 
account for 70% of all retail sales. a 
In 699 of the 995 cities The American Weekly goes into the homes of: y 

Greatest ‘4 
WIDE-AWAKE Circulation 20 to 30% of all the families in 164 cities 


SALES MANAGERS 
HAVE LEARNED THAT 
“GOODS MOVE OUT 
WHEN THE WEEKLY 
MOVES INI” 


in the World 


Main Office: 959 Eighth Avenue, New York City 


Branch Offices: Parmouve Buoc.. Cnicaco . . . 5 Winturor Souare. Boston . 


Hearst Buoc. San Francisco . . . Generat Motors Bioc. Detroir . . 


WEEKLY | 


“The National Magazine with Local Influence” 


.. Ancavot Bive., St Louis . 


. Hanna Bipe., Creverann . . 


30 to 40% of all the families in 133 cities 
40 to 50% of all the families in 155 cities 
Over 50% of all the families in 247 cities 


In these 699 cities you find 10,662,804 families — and 45.71% of these 
families receive The American Weekly. In addition, 2,300,000 other fami- 
lies throughout the country regularly receive The American Weekly. 


These 7,000,000 families — readers of The 
American Weekly — spend approximately 


. . Epison Buose.. Los Ancetes $8,750,000,000 a year in retail purchases. 


. 101 Marietta St. Atranta 
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January 10, 1938 


Personality Is 
Claim for New 
Paint Labels 


Chicago, Jan. 6.—Packages so al- 
luring that “they actually help cre- 
ate the desire to paint” will provide 
the motif for much of the 1938 pro- 
motion of Martin-Senour Company, 
Chicago. The new package is being 
reproduced not only in the form of 
road and fence signs and painted 


bulletins, but in a giant container 
sign designed for dealer identifica- 


tion and lighted from within so that 
it possesses high visibility at night 
as well as day. 

Designed by Harry Farrel, Chicago, 
under direction of Lambin & Carver, 
the company’s agency, the new labels 
combine brilliant 
lettering calculated to catch the eye 
in any setting and to dominate any 
display of paints. They replace old 
labels which served well enough 
when Martin-Senour Company came 
into being 54 years ago, but which by 
no stretch of the imagination could 
live up to the company’s new con- 
ception of “packages with personal- 
ity.” 

Though paint packages face all the 


colors with bold | 
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Martin-Senour Company, Chicago, puts 

personality into its paint packages with 

new labels combining brilliant coloring 
and bold lettering. 


problems common to other merchan- 
dise, they also have several others, 
chief of which is the necessity for 
durability because of the slow turn- 
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over of such lines. The Martin- 


Senour labels were subjected to long Van Auken-Ragland, Inc., Detroit, 
days in the sun to determine whether |}, peen appointed to direct adver- 
their brilliance would endure against tising of H. A. Montgomery Company, 
the most severe handicap. They | Detroit, manufacturing chemist and 
came out of this ordeal with flying | petroleum refiner, now introducing 
colors, and are now taking their|Z-39 Spring Treatment, Z-41 Motor 
places in the country’s paint and | Tune-up and Break-in Oils, Flush-It, 
hardware stores as automatic aids to | Cleaning compound; Monco, cleaning 
volume. ‘compound for mechanical cleaning 

= | machines, and Skinguard, mechanics 

f | antiseptic work glove. 

Vitex Names Allen . 
Edward W. Allen, Jr., formerly | Expands Sales Section 
with Pedlar & Ryan, Inc., New York,| William A. Baker has been ap- 
has been appointed New York and | pointed manager of the national used 
New England representative of Vitex | car department of Hudson Motor Car 
Laboratories, Inc., subsidiary of Na-|Company, Detroit, and C. W. Tread- 
tional Oil Products Company, Harri-| well, manager of the business car de- 
son, N. J. partment. They will be located in 
the sales development department 

headed by M. M. Roberts. 


Home Glo to Liggett 


Hickman, Williams & Co., Cleve- 
land, coal and heavy chemicals, has 
appointed Carr Liggett, Inc., Cleve- 
land, to direct advertising of Home 
Glo coke for home use. Newspapers 
and radio will be used. E. C. Sheeler 
is account executive. 


Gets Uaderwood Ham 


William Underwood Company, 
Watertown, Mass., has appointed 
McCann-Erickson, Inc., Buenos Aires, 
to handle advertising of Underwood 
| deviled ham in the Argentine. 


Agency for Montgomery 


Giant Tiger Appoints 


Giant Tiger Super-Markets, with 
outlets in Trenton and Camden, 
N. J., Lansdowne and Philadelphia, 
Pa., has placed its advertising with 
United Business Counsellors, Phila- 
delphia. Newspapers and circulars 
will be used. 


One for McCullough 


Chefford-Masters Mfg. Company, 
Chicago, maker of automotive re- 
placement parts, has appointed Lee 
R. McCullough, Chicago, as advertis- 
ing agency. Business papers will be 
used. 
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RESALE PRICE 
LAWS ENACTED 
INBR. COLUMBIA 


Food Field Covered by Loss 
Leader Act 


Victoria, B. C., Jan. 5.—Emulating 
the wave of price maintenance legis- 
lation in the United States, the 
British Columbia provincial legisla- 
ture this week passed one law pro- 
hibiting loss leader selling in the 
food field and another enabling man- 
ufacturers in all consumer fields to 
set minimum prices. 

The price maintenance law, long 
advocated by the Retail Merchants’ 
Association of British Columbia, is 
in some ways more stringent than 
similar legislation in the United 
States. Under the law, the price can 
be set by the manufacturer or whole- 
saler by advice to the retailer at the 
time of sale, by catalog listing or 
special price list, by advertising no- 
tice of the price or by written notice 
to the retailers’ association. 


Retailers on Guard 


While the manufacturer or whole- 
saler must bring action against 
alleged price cutters, the retailer un- 
der the new law assumes most of the 
burden of proof. He must show in 
defense that he exercised reasonable 
care and made reasonable inquiry to 
determine the minimum resale price 
of the trade-marked product before 
the violation. 

The loss leader act forbids sale of 
food products, excepting fresh fruits 
and vegetables already covered by 
the various provincial marketing reg- 
ulations, at a price less than 5 per 
cent above cost, with cost defined as 
purchase price plus cost of delivery 
and taxes. 


Combinations Are Barred 


While some dealers are dissatis- 
fied with the 5 per cent level set, for 
the most part they believe the new 
law will clean up an unhealthy mar- 
keting situation in the field. 

Sale of food products in combina- 
tion with other products or offering 
of premiums also are barred under 
the new law where the combination 
price is less than the aggregate price 
for the individual commodities in- 
volved. 

Both laws set a maximum 
$500 for each proven offense. 


fine of 


Join Cleveland Agency 

Fred W. Fry and Russell E. Sage 
have joined Humphrey, Prentke & 
Associates, Inc., Cleveland, as ac- 
count executives. 


Wessel to * Spall ; 


Curtis A. Wessel has joined Radio 
and Electric Appliance Journal, New 
York, in an executive capacity. He 
was a co-founder of Radio Weekly. 
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W.. are your best customers in New York? Whatever you sell or plan to sell in New 
Where do they live and buy? How can yourad- _§ York, these studies show how to concentrate 
vertising build a volume market in New York? your advertising in areas where merchants 
and outlets produce your biggest turnover. It's 


The market research department of The New 


e & easy and economical to do this in New York— 
ac: York Times has found some of the answers— ; ; 
; ; because The New York Times provides you 
it may be to your problem. New selling facts ; 
‘ with a bigger market of above-average fam- 
. have been gathered from thousands of retailers __ . 
_ ilies than any other newspaper. This fact, more 


and consumers in New York. Laundry soap, re- 
frigerators, cold cream, camera film are some 
of the products covered in market suveys. The 
investigations all point to a single, vital con- 


clusion for every advertiser in New York! INVITATION to EXECUTIVES 


Full information on all studies completed will be 


The most active volume markets for gladly furnished on request to The Times Advertising 

Department. Many major fields have already been 
advertised products, regardless of covered and other investigations are planned to round 
price, are neighborhoods where out this valuable market picture. 


purchasing power is above-average. 


The New York Cimes ; 


He 


a than any other, is the foundation of The Times 


19 years of New York advertising leadership. 


e 


> a eS, F Ab vi 7 >: os eas ae. es: ee a ae 
- ne a : 4 sors oF "hs WR aoe are ai 
eed e - et Magia. aa ee adie Ry sea SOC gg) 
| ape Be a ain Wi Ae, ios hae 
- ak 4 aS Cah ile: "A Bien ed a ae a 
3 x Fad Phx 2 . a? | , ee wi ss ad "Wile Ca & Sie, We 
] 4 eet ae E a at * wa " ot scam Soe L. * see 
5 ety Bae Lert fe Re ; ee : See ere rot ee ee 
— ” eae : 4 exe ek c ; an 7 eo, RP bie ane a 
. -———_ $ UP a zs : 4 " ‘ OF hy : one thei 
Be cas <a ees J =~ oe 2 a: Was # : Ne 
See . ee Gh Siti: e a | ue i | | oe 
' ™ i " * : ee ee ee Re es “ "ain se nanan i 
8 3 Sie ‘ DSRS 6 a ee : : 
7 OE aes Be ; 
Be, =e : ce . a ‘ : Bae tai. a r son ag a 7 bess: , 
Re et . 3 ie 3 * Oe “i a Py ce ee ee as 1 : ~ % ; : . ie: - si - - | 
_— ) | | ; ; ences ES ae ry a es men seers oe = Bc Se es hak oe : ‘ ee — . = 
se ee s : 5 a : iii oa Sane Ee a at Pe 5 se ‘ oe nae 5 5; 0 Kes eos a Sis: raed - as lS 
ee Sis s: , $ oa — i Bae tat at a FORE es oe oe ge boca <P ae € : ee a : ae oe : | : : 
1 ae ate ie Sees ae Oe Seen : eee salsa Bre 
gt Gs Sse Br er y Ba = ote Sh — iui a il ee 
eee See ee ad eS . ss 2 oe se . = —" eee ae eS © ae ene i : sd ane 
9 eS pea : — ee : Be gsi ee _— : ea. aN aa ae: ee <n Tay ela) 
Be oe i mei J: Saale . Ree 
oS - eS i ee Beg ge aes : Sas : es +e. aes me M5 
a- — 2 . oe Bie * a sue : ‘ — . we a ; 
| M it : —— Sele — by 
. os — aoeke oe . - 
1e ee Re : —.. ee - : | 
es Baas ~~ : 2 F : , 
: . eo <3 a ae 
af “ exe do your ers aE 
| ek Rate eS S SES, oS Sas : : oi = | =e 
nn z ; . eS — ES = 3h 2 ae ae: o oe eg i Z ete 
1s Br Bes. = in ew 7 BS Ss age , ‘ a 
ae = i" oes gee Hs sags psi Hy. ol : ‘ oe 1 
ed se as ae ae re oe - 
= ‘i =e ee sagpscromn see scare : Se Ses mae 
an en eet se egg = Bn wnt Gi ae i ocean. woes i ; 
he - ‘ eae ae bs | an sedis er rane ae ss : . s SEER SO Se er = 
er Pe Se ee er cae pr OE Me 2 ag sl er ae 
os - ee oo ee a +. ~ eae * cae ms ane noe ete 5 — a ee deo 
Pee pen ee (os alee : oe ek ie apy Vs ne re ee ewe : pee ts 
o! i ROR ee os net cc al $ ee ere beige May . Re ng es : 4 “sa AR ae sie RRR eS SE AS cane RRR — | ~ ~ =a : 
10- — a: ert. x we i. Ay. ae x ae . ew ae ae eee ok oe eS ae | rs = . 
ice “ am 2 ot x. se od = : . Se Po eres. , mn . oe ecg Si a sf st a ‘ oY rete: SE press is Sake a RR SSa — er SERIA aii | 5 : : 
: ro ee ‘ at ok oa tate See Rue. ee y & a BSE tt. oe pa | : eS d ae < 2 ee : . é . ¥ e = ee BR SS aE ag RE soars 8 Ss SOS ee ee e = : 
; “< eae nen ke, ese FE 0 reas — ~~ ee iy oh Pes . ee Ck, ey RS PRT Se ne Lees s i eds = ae 
By eres er Bre aie RS cn a i) ee ea ed es CRSA T tee = 1 ee : : SS y Ss Sy Se Roe’ SY > * . - PES a SOS BS Stee sas Se RE ONS aaa : ce ia 
ee ne Pg cae Son F ei > - © Ty ae. | . = Sat as 5 Roe os Be agi ee - 3 Ses me Rs Sr Miao ES ee 
i - begyoct ee? ae’ Seem ye” —— * J Fs i: ao yg we ag? begs pe Sa 3 “ag & i, x u : y ae fg x Reon : — =< oh RE : SaaS ea. ciliated Beh 2 acc a ta Ct ; 
ee i King Pa R6 a aii: «ie: . x 7 ‘ “aw GTS Fins Be ‘gies a fe ; a 2 kee sn . See + aS, PS Se BS ONE —<s a I = ar ae — as fe 
: = e. — : 6 Pe 7 ae eg Let . " PwtRs he Bn 3 Fs ae Se: ; eee be aah * Peg Ss ss uaa ——— tags ath dae or 
al lie ae bi ee, es wal wa * adil 4 our oe ea "ae in as 83: CO ‘eS * on oh it Seg So Se SER oe ar ee erate d ee oe 
‘ ee 3 was bce bee oe 2 alte ES Sem ae we 4 ta é ae gee . med ~ Ss S es ita ase ~~ ie 3 ae a Re co .. S| : gt SEE 4 Ne SR AS Seagiiioucsos oan . oe sek “fe ast F 
ist a ce Me eB e Be rie a Pe & i=. 3 eae G . <at g:8Re : cs ae Sa . ate ca 238 3 La wk MS foe ee secs =e. tina iis a : a 
4 =. ict : ° % Ss pager Se woes re Fa. 234 #: u P ai ' ae . . a ~ si Se pes pa RSS a SS Sear Bey = a aE ae , e 
er * Shame: ° Bee ‘es Lge s > ‘fet a ~* Sf ee % os oe ~~ 2 ee rs es “pair etna as _ > 
1n- 4 ck eT een * at oe ee me : . os § 2 4 yo ae Bs ae 2. : x : Se See ye St ae = i Set 3 2 
ed oss b falls ‘ ,. a *. ale nll a. i. Oye Ne a > aes a ae has ah - ‘ Fe Bes vis x bts ser ae eo Soe ae ae Be Ge. rae Sener a | ae 
he ti he eed “ = He fe BS cogt : iar . Se Th oy FS b ee see > Se a - eee SSS ae age a ax aa ny Bay a a 
Beek goat = ® . « Be a fy Pe es % = = Scaost? oo. oe , " fee S $ * ie aes i . Se | ee ss : Sas a gf S “hes =. ae SR Sige. S: : Be = =. i ip, ES) - : : a 
in a iat BS eee es Sites = ; Pid “ee $ a are GCS & is 5 ee & BS : Beg 8 : Bat as > " ey ote Sa hy ae ga Sis: Se ae ae Se Btinoan i. ’ 
uc = 3 ie: 3° a Sees gee é & Sak on ae See ‘ ce oP ae * Bees : 4 4 ‘eae Se a . ‘en ek, See 35 r ‘ Re ace 3 x en —  & a iti | a - , 
ble ra Pe ie se eg d al ex ae eo eee f E a 2 F : a pi Wag a id "So ce as 228 Sue . BREE ce 3 oi % See: sais a SS so i a cae it : . * c ¥ “ 3 — : ~ . a 
YT ee og eae Bits g , Reououanees te 3 j Bee As ee a. wee avinie tis ay OP Staal: 5 eo ee ye a ee oe ‘sp os ae cs Rae - we > _ i, hk cei 
to : | oe eet Se ‘ ae : ae 3 ‘ets gees eee ts Sa iii BESeS tHE: EE . = ; De = i “Son “aaa es - .¢3 Re, - | = ras 
oe ‘a a @ +3 & ee Se: cop og *: oa S35 845°%. bere 3% i me's ie Se re se Se a S96 Ee. Eos ‘a i ae Bish} Teen Saas 
ice os. ae $ ek . e Bast Bee oa 1 i “ ae F a, ea. Sete Lee os # he ete : Se ge ee MEL BR ee . ed Bs eto Be eae a oe 7 = a = ey 
ar ec 2s E eee ete ee a ; ae oe ne SOREPSPERET TT TE TET RoPtirertis ie 4 r ae : e: eae iy Base el ae ee 8 So ee Jk ties aS See se 
or’ oe oe, eee § sapere oy Po bois aetieall — | PRERERRESES: STEER EEE he gas sect S$ ak z . ae : ; eS Bs a ; ee ae miRnd eee I Re. ae = Pe 
e ¥ eae na : 1 > eee eR, ee ‘i -—. 2: a . ect 3. 83 sae SS z jeagcars > 4 ’ ° 4.4 3 < “Ae een an } Sa eae Bak a ts Sroe me es SS ener: 
ba gee H ll ae eee oe 3° Swe PEERS tS % S32 2353 sen Bee ipetel ben : te ae os : me eS ee * eS < eels bi <e d ei 
vf : CoS eae ‘ : ' ¥ ty 2 rae RELL ES; Bark ME heed = 4 s* ~ oe Mesa. Fe a ki Rei ren eee i 
- Re Rice 338 sos eon se $86 88 oe Neer 5 ORS a. Fe a ae Lay pacha eae 3 ~ sgh * aii . £2 % a 2 a i Ry “a ‘ S anreeS ; nel ae ee © ee ese. Sn ee ae 
; * a EE r OF Agere bam es oh es oe ae ae 1) es ie “  & . : a | S. fie PERS oer eee cae 
P ae 6B 6 ag 8 3 ak te ae Serre 2 sy : ay: > F ; * aa — ae Be Yo.“ : :a* Bie yg = Ss ie ote mir egg ae Sa ee wake in a 
se ie s his ee RE % Ake oe 4 : 3 oa esas Hs. oe * ? . ee cas aa 4 ; = ee : ce ; : - a eee Sane, | * See Pc ge 
s De fo ‘toa Sree See ae. hee ie” ey ie... o a Seer Ee ee > ioe ; | 
’ * 4 ae see ak, BRS # ‘ eS ts 4 4 ereiseiee Sg PSS ae Pe Re - roe wey ~~ = o ; SS hee = “Sa, a eee sea 4 i per eg Bs 2 
het , . ss age = teste — = “ joc: festesanns kiesesialt re Be :| Feoed ae a Gt a ae y Pe ee : | RE aoe F [L—— < Re gs. : 
oD akh” e i aes es So gy Serger Hewes HS y css . &. ee ie se ey oo. = .* —. - ay ee Breen: Ra: 
per Fe aa we Cy. pet > aes ee Cossieeess reef ae og Ta ¥ ae Ce ec) Tir. | ees &. — Ry i ? a ~ 
“ | “ 3 eg 2 = eo ages Se — es Pie: See ett = Sea ctlied Ath : -—  . Us iz ie pe a ht ty, ee ne ; ae AR wo wh Biss oe ee : 
“ Pi se Fe pee 4 ; ee ee seal ee eoages +S eddy! gt e200 he Sw i 4 mgt P : = ar we eee s) Pee ve 3 ig Pe AS “Ge, ta 3 ob sai » i ; Torr 
ery eal at lg eregek cee rs |OUR a a SPA} eS ca = , «ee es a "ay : iy | : 
7 Al - . Ee. Sa , a6 : ee ‘ i Vie ® 3 . ats = vet Som > a feken. > Fin, ae : =. me 2 . ty “a 
——" et sae 5 re ote Bis} i Seat * Sal ad i peo Rene ie & = a SS | BS 5 ES a * See ee: wes - 
| 7 Lg f: Ler ie " . Mg ep oP eed’ vy Ra al rm . Sete po 4° at ‘4: Se Bi SN ns sete pee eee ae fa 22? ‘ee 
. | ee tal igga e : Seer bi PS oe ety oS goa! oe deafenne os if @ ; Be ae ee et — ceeees . ererey oa eae y Bs we weet eed ; vd a oe 
rym. FBG = ae ies ie! a — a =. ia & ie + rr as. aa : 2 a “os: “ ine see “ea = cee : : pie fi a 
= Oi Be ie Peed ee 5% : 4 : sy Cs ai ai ig Be Bronce er ‘eda ; RET ee ok oe SS. eee eB s . ce oe ee ~ eebe enent 3 See : wS F Bs hiod et —— i. ame <a 
iE ann ff S| Pee * ag es ae ee tes j es aren ; reset 3 4 7a a 3 a ot a, pare pierraien ko Pape oeheaeg the Ss ee . ; a j oe 
i a Sa ce Be. See oe Soca ae a: * Pc. o ane im os + 84 : a “ee oe .e 3 S ane neeocaeres ofa a er » Nad ee io ene 
po (Re PS: e poe S. . a oe ok ‘< eee 4 5 OF pee yond eS: ot se : ae y Yee a od oa , > 14. v : 3 peeps . ponoxe:* <a Ae ‘ SES ‘ a st ‘ ee acuarear 
j ‘a epee pA 2° See ay ae > a eoeks tog 2h ‘ac fe ~~ i »* dy! 4 E: < * he oe as ee ee es : = a ‘ Path a 
on | | i a we - br 9 He O% sf — ‘es Ssdecaed ; foro 4 soe ame: : yi o . Bae oe SS ihe. sat ey € os fs 3 a ‘ * ee Ss aS ey ae. eS . ¢ - 3 ce oe 
, § Berghe hae er ds Rp Rye . Bae - as > te ; ee pat Rei i Rea oe : ils * | Sy ey TES tee 4 a : ee : Diag 
aa ; r ae Ss cal iste 40 i re : ee é paw f 26 ' oe m4 Fee Si eee: # - eet SEEREEEBLESSE CS 2 a oa, +X my . Ser . Ae eens i ee wa. esi oe } : ey, —e 
iar: mr. ge ee fo eo ‘eee a aor. ed : ee ‘ 1% Sey ae RSs ; i ERAN. fee Bb a a ec ce cet a os ~~ ey: eae 
| — wa tesceats oe oe ae . 2 ne f ; ¥; j ae ‘4 as eee : Sorel Miele pay , ey * Se, Ms.) “~%;, aE ~~ ec, ba 62 = , coe ad | 
; . abt ay . 0 Sd . 7 gg Se fre sy Ke a ae * aE etn ys. NR 7 NED i ie : Yo Ret i 
ina- . ‘yi 3) 8 3 b SS badd $3 rs > 4 ie Ke E a P ? * a tan % a _ = $ qt . Ri E. Ta, = , Ye tee “ ast: & ™ a Rs % 4 oe Es : aa * « | a | 
a tf guLicHt® or ‘ sii a= E Bcoed 2 nis ee & ew ie; eet eee ¥S otis AS a i ae: . ; ecm e Seri ae? eee EY sess all 
i . $23 x 25 Fee ee OF - Prom TE ee ed : noe coe, a _— 3 : + 8 r pe Re sll r oe = ee Ce ee . aps ae 
d . ni as ith ao = “ sis 44 on re a © ihe tom a { >. © gy —~ i gamed r = ot FRB aes be Saat 
“4 pefris ar 3 bad vaiy Sa — ene Aes pes * be Pond = A. “Ss * ; . ee ie | ES ne tin : 5 «are Po th ls 
ion ; ARKET yinDIN $e, ts te Sy: Se * — AE oe oe. ee Ge : ia tack? ie | hax — o i wa . & a SES ; ae er ; aa $8 's ae wage } naa 
y - Y -. % BEES 2 Aas, 4 $4 3 cl : "a 4 ni ~ BS ‘ es 5 “= | : E. % . . a ‘. ‘a% ah s " ng To ae = k ‘ " ae aa rs : eae 
rice |) tors: 3 aay 3) x ny a . ee 24 ab gia Bee .7 % Bee rs 3 ms fe me A’ : Be * . 3 : e? z 
| | oe " aeate sss . eee ee ok Bats ew) 3 i ae . : a 
in- TEST oc sss . * *. eet pis! “ae { x pense 5 ‘ ; “4 * = - : a 4 am : | Z : : 
® : aes SS . oS he Sheen fs : 3 : > Meee ae 3 fo 2 2 3 | , by 8 Re e ad 
jlies 19 homes yalued ot i i ea a™ : S See et te a 
> . Se - ee ae > 72 ey Sar. ie oe 
2 = — ; * {Sq ORS ite ing Bia . ; ri, oe ee 
cae : rs se i> tone ae Ses ‘ Re ey en & con 
belie hal a i ig - i eae 
. - ane 3 : Se are ee es: oe 
active new retriget ator mat . ais. Oe 
t : “ : 
y ket. Growth of the replacemé” 
oi : \s the oe : 
sage market definitely pe co . 
dea that the gbove-avet 9 
ated.” “ 
“eae 
Ig PSS 
ae 
as in belo a 
“ fasts eo aati 
a Film: Le 
tage ORs 
Camera ownership pet y es 
age neighbor i, 
ot | ee a. 
hoods is double that in pelow- - 
2 T nee er, 
average areas. Film sales Pe 4 
| a Ceti as 
= outlet are three times St . nr a : 
a ees ga he 
: : . | a , ey oy hay: 
| t4 ee 
ee ea 
¥ ° i = 
i 
Unit sales of two jeading 
ona eo ee | | 
j ° I- 
| jn drug stores > gbove-ave 
age qgreas—and more of the 
" z 
purchases are jargesiz© units. a 
0 cocktail Crackers: | 
One store non above sverad™ | 
i 
district sells oS many package" 
ou os four in low neighborh 
al : 
| of 4 
’ ‘ I : 
f * : F Z I T 7 , ” 
re. | TO 
ees we sidaeatn é ey: : " : : : j 3 P ae 
2 Vig Se Saas tt ae oY ts oe ee ee aN ees ‘ fs Cae 
Dt SER ee Lee ee | . 
me 3 Ae ee: a OF LSS Gah ae Ly, So ee > : earls 
tee aa ee BN hore 
cease hs Sia Bae ctec ant 5 Se ae i Ea a elie bY a . . : He we 2 was 
ST : Rioicet/ 3 gr Se fi ET ae BSC ios ee ere j : , : Sik ea ees 
ae : af BS eer rr joe 723 - aaa ES. pees nore eins bal: ee ; , $ fate fod age 
2% . ; ; gt Ope Meese ae See is he ees ces care : - . 
Tinie tiene Oe GS agi ee eas a 
ee ie Sat peaivias WT rab ii atom © res oa panes, 
et lace " rae ie . on - = Res Ee ck hit ee ee Maye ee 
i ae oe Pee ; CEE OU 
Ba a is “3 at as 


ae Je 
me 


bg 


12 


ADVERTISING AGE 


January 10, 1938 


Advertising Age 


THE NATIONAL NEWSPAPER OF ADVERTISING 


Trade Mark Registered U. S. Patent Office 
ISSUED EVERY MONDAY BY ADVERTISING PUBLICATIONS, INC. 


Publication Office, 100 E. Ohio St., Chicago . 


New York Office, 330 W. 42nd St... 


G. D. CRAIN, Jr. President and Publisher 


.....Tel. Del. 1337 
Tel. BRyant 9-6432 


KENNETH C. CRAIN, Vice-President. O.L. BRUNS, Vice-President. E. KEBBY, Secretary 


Editorial Department 


HARRY E. SHUBART, Managing Editor; 


IRWIN ROBINSON, Eastern Editor; 


MURRAY E. CRAIN, Western Editor; RICHARD B. ESPEY, EDWARD H. EVERETT, 
FLOYD MILLER and RALPH O. McGRAW, Associate Editors. 


Correspondents in All 


Principal Cities 


Advertising Department 
NEW YORK: Kenneth C. Crain, Eastern Manager; E. E. Thayer, Philip W. Murphy, 
H. B. Odell, Jr. CHICAGO: O. L. Bruns, Western Advertising Manager; John E. 


Walsh, J. C. Gafford. SAN FRANCISCO: 


Simpson-Reilly, Ltd., Russ Bldg., Walter S. 


Reilly, Manager. LOS ANGELES: Simpson-Reilly, Ltd., Garfield Bldg., N. F. Loundagin, 
Manager. ATLANTA: B. Frank Cook, Walton Building. 


S. R. BERNSTEIN, Director of Research and Promotion 


MEMBER 


Audit Bureau of Circulations, Associated 


Business Papers, Inc., National Publishers 


Association, Advertising Federation of America 


Vol. 9, No. 2 


January 10, 1938 


5 Cents a Copy, $! a Year 


1938 Will Reward Enterprise 


Business men in general and ad- 
vertisers in particular know that re- 
gardless of general conditions, skill 
and energy in conducting an individ- 
ual business are far more important 
in determining its results than out- 
side factors such as legislation and 
political measures of all kinds. The 
latter are important, and consequently 
much of the attention being devoted 
to them at present is justified, but 
that attention should not be allowed 
to obscure the basic fact that the 
kind of management a business has 
is the most important single fact in 
forecasting its future. 

That is why the recent comments 
of R. H. Cabell, president of Armour 
& Co., served as a healthy correc- 
tive for excessive emphasis upon leg- 
islative and political developments 
in their relation to business. Mr. 
Cabell points out that business re- 
sults for 1938 hinge more largely on 
individual effort, enterprise and in- 
itiative than on the kind of legisla- 
tion that may come out of Washing- 
ton. 

“If nature smiles on us,” Mr. Ca- 
bell pointed out, “‘we shall have good 
crops, and if we have good crops it 
will take the services of many mil- 
lions of men and women to make 
them suitable for human consump- 
tion, and move them into the chan- 
nels of trade.” 

The head of the great Armour 
meat packing and distribution organ- 
ization, like other far-seeing business 


men, suggests that business men 


take a realistic view of the situa- 
tion and not protest against every 
proposed law merely because they 
oppose change. 

“It seems to me,” he added, “that 
present day conditions not only jus- 
tify but actually compel a greater 
degree of government regulation, and 
we as business men will be render- 
ing the best services to all those 
whom we serve—our stockholders 
and our customers—if we recognize 
the way the wind is blowing and de- 
velop a greater spirit of co-opera- 
tion.” 

In the same mood of constructive 
leadership is the recent statement of 
Bernard W. Lynch, president of the 
Standard Gas and Electric Company, 
one of the largest enterprises in the 
public utilities field. 

“Experience teaches,” Mr. 
said, “that fundamental changes 
must be gradual, or they become 
revolutionary. However, they cannot 
be indefinitely deferred. Therefore, 
as business progresses, it must con- 
stantly scrutinize its organization, its 
practices and its policies, and when- 
ever these are out of keeping with 
well-founded public opinion, it must 
correct them.” 

Thus as we adjust our philosophy 
to the changing times, we may well 
remember that this year’s rewards 
will go to those whose products, 
merchandising plans and advertising 
are best adapted to the needs and 
desires of the American public of 


Lynch 


1938. 


Hudson Steps Out 


In line with the growing feeling of 
business that action rather than 
words will do most to bring about 
improvement in sales and therefore 
in employment and earnings, the Hud- 
son Motor Car Company announced 
last week a spectacular addition to 
its line which puts it in competition 
with Ford, Chevrolet, Plymouth and 
others serving the low price field. 

The courage shown by this big in- 
dependent in matching its products 
and resources with the three giants 
of the motor car industry must be 
applauded along with its program to 
spend $12,500,000 to manufacture a 
new small car which will command 
consideration from the major group 
of buyers interested in low-cost 
transportation. The spectacular char- 
acter of the expansion of line which 
brings Hudson into the principal mo- 
tor-car buying sector attracted the 


attention of trade and public, and its 
success in increasing its distribution 
facilities to capitalize the new prod- 
uct on a maximum scale will be 
watched with sympathetic interest. 

It is impossible to say under what 
conditions any particular manufac- 
turer should increase his activities, 
expand his plant or offer additions 
to his line. But certainly the ag- 
gressiveness, courage and foresight 
which are the accompaniments of 
this kind of initiative suggest that 
when the product and the market 
justify moving forward on a broader 
front, its makers will be able to 
take advantage of opportunities not 
available to the less determined com- 
petitor. 

The United States is a big mar- 
ket. Its cultivation this year, as 
always, will repay intelligent and 
well-directed marketing effort. 


THOSE CONSUMERS ARE LITERALISTS 


—Lolher's 


“Haven't you anything that will work in the daytime?" 


Ad-libbing 


Readers Paying More 


In Atlanta the three dailies started 
1938 off with simultaneous announce- 
ments of increased single copy and 
subscription prices for readers, the 
prices of the daily papers being set 
at 5 cents on newsstands. The an- 
nouncement of the Georgian and 
Sunday American, which was essen- 
tially the same as that issued by the 
Constitution and the Journal, wasted 
no words in explaining the reason 
for the increase, asserting merely 
that it was “due to greatly increased 
production costs.” 

Atlanta thus becomes one of the 
very few cities of large population in 
which the newsstand price of dailies 
is set at a nickel, but it seems ap- 
parent that with labor and material 
costs rising so sharply in the news- 
paper field, similar “high prices” can 
be expected in other large cities, as 
well as in smaller ones. The move- 
ment to recover a greater portion of 


the cost of newspaper production 
from the reader is already wide- 
spread, and undoubtedly will con- 
tinue. 

While publishers are naturally 
hesitant to raise subscription and 


single copy prices, with consequent 
possibilities of declines in circula- 
tion, we believe that such moves are 
essentially sound. Publications tend 
to fall into the class of rigidly “price- 
fixed’ merchandise, with the sub- 
scriber or reader getting a greater 
or lesser bargain depending upon the 
relation of current costs to the pro- 
duction requirements of the _ peri- 
odical. Advertisers naturally expect 
to pay their fair share of rising 
media costs, but they should not be 
asked or expected to pay all of the 
additional expense when costs rise 
sharply. 


Helping the Competition 


A news story in this week’s issue 
of ADVERTISING AGE reports the ex- 
ceptional fact that Zonite is dis- 
tributing a store display which not 
only provides space for Zonite and 
Zonitors, but for directly competitive 
products. When dealers get the dis- 
play they are actually urged to use 
definite portions of it for packages 
of competing manufacturers, and the 
display itself enumerates a dozen or 
so of such products, and gives each 
its place in the picture. 

Such unselfishness sounds as 
though the millenium might have 
arrived along with the new year, and 
we can’t help wondering how much 
difficulty was involved in selling the 


idea to the Zonite policy-makers. But 
Zonite wants to do a two-fold job in 
the merchandising of feminine hy- 
giene products: first, get the druggist 
to push them openly, and second, 
break down feminine shyness in pur- 
chasing them. Only by exposing 
such products to the casual public 
gaze on the retail drug counter can 
such effects be achieved, Zonite be- 
lieves, and it is willing to give com- 
petitors a lift in the process, believ- 
ing that a mass display of a dozen 
products will be far more effective 
than the display of a single product, 
and that Zonite will be able to hold 
its own among its competition. 


It’s an unusual idea—one that 
might be profitably tried in other 
fields. 

Jottings 


Media promotion seems to us to be 
among the best, the brightest. 
the most original of 
Brochures, booklets, 
and advertising are frequently ex- 
ceptionally clever, interesting and 
well written. Which brings us right 
up toa trick data folder just issued 
by WEW, owned by St. Louis Uni- 
versity, which has the usual filing 
folder bound inside a 12-page onion- 
skin sales story which starts right 
off, on page 1, by saying, “Everyone 
throws these things in the waste 
basket anyway, so tear off this page 
and throw it away!” A similar mes- 
Sage appears at the bottom of each 
of the onion-skin pages, which con- 
tain brief sales messages about the 
station. Only the cardboard filing 
folder is marked, “Please retain this 
for future mailings.” There 
seem to be scores of missing men in 
the advertising business. Within the 
past week, we’ve been asked to use 
our best efforts in locating three indi- 
viduals who were once in the adver- 
tising business and whose present 
whereabouts are unknown. In at 
least one case, the searcher has a 
job he'd like to get rid of. So if 
your name happens to be William A. 
Reid, and you once worked in De- 
troit, and you're interested in re-ac- 
quiring an old employer, let us 
know . Just a week or so ago 
ADVERTISING AGE reported the use of 
a slogan and illustration strikingly 
similar to the famous Victor trade- 
mark by California Animal Products 
Company. Now we notice a Four 
Roses semi-spectacular picturing five 
Scotties nuzzling a_ bottle of the 
liquor, the touching picture being 
tagged, “Our master’s choice.” 


and 
all promotion. 
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Information 


for 
Advertisers 


The following documents may be 
secured without charge from com. 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad. 
vertiser or advertising agency execu- 
tive writing on his business letter. 
head. 


No. 1280. Let WLTH Help You Sell 
a Market. 


In this folder, WLTH offers some 
interesting facts about Jewish broad- 
casting, maps of the station’s pri- 
mary and secondary listening areas, 
and market data broken down by dis- 
tricts, with comparable population 
figures for other markets. 


No. 1281. Selling the Fort Worth 
Market. 

This brochure, issued by KTAT, 

contains detailed information on 


Fort Worth’s 21-county market, with 
the illustrated story of the station's 
facilities, programs, merchandising 
services and coverage of the area. 


No. 1282. The No No No No No Men. 


The Architectural Forum has 
issued this cleverly _ illustrated 
brochure, which describes the five 


men continuously and professionally 
engaged in building, and shows what 
the knowing 
sell all five. 


Facts about Forum 


readers and the publication’s cover- 


age of the building market are in- 
cluded. 


No. 1276. 
dian Home Journal Market. 

Canadian Home Journal has issued 

this survey which provides a picture 


manufacturer does to 7 


Revealing the Vast Cana- © 


of its readers, their purchasing power, © 


living conditions, interest in home 
improvement, and other features. An 
interesting point is the story of the 
publication’s Reader Advisory Board 
—how it was set up, its purpose, 
and how it functioned in the prepara- 
tion of this study. 


No. 1277. The Spokane Market. 


This 56-page illustrated brochure, 
issued by The Spokesman-Review and 
Spokane Daily Chronicle, contains a 
vast amount of material on the Spo- 
kane trading area, including data on 
the population, its ownership and 


ine Sel Pie at ste eM oe ee 


buying ability, and the area’s sales | 


and industries. Details of the papers’ 
editorial set-up and coverage of the 
market are given. 


No. 1253. 1937 Liberty, Macfadden 
Women’s Group, True Story Cir- 
culation. 

Macfadden Publications, Inc., has 
issued this detailed circulation 
analysis of Liberty, Macfadden Wo- 
men’s Group and True Story. It in- 
cludes circulation by states and geo- 
graphical divisions; in the 377 cities 
of more than 25,000 population; and 
in all places of more than 1,000 popu: 
lation, arranged by states and coun- 
ties. In all cases the figure is given 
for the combined total circulation, as 
well as for each unit. 


No. 1258. Census of the Plumbing 
and Heating Industry. 

This new 16 page booklet, issued 
by Domestic Engineering, presents 
the marketing story of the plumbing 
and heating industry, compiled from 
material on this field in the 1935 Cen 
sus of Business. The data has bee! 
organized into three parts: The 
Plumbing and Heating Industry, The 
Plumbing and Heating Contractor, 


and The Plumbing and Heating 
Wholesaler. 
No. 1250. 1938 Market Data and Cir 


culation, Metropolitan 
Newspapers, Inc. 


As in previous years, this annua! 
study issued by Metropolitan Sunda! 
Newspapers, Inc., offers more than 4 
statement of circulation. With mar 
kets the basis of consideration, " 
establishes the relative sales impo 
tance of different sections of the 04 
tional market, applies circulation ‘ 
these markets, and points out differ 
ences in distribution of circulatio” 
intensity of coverage and limitation 
of circulation. 
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‘CHICAGO OFFICE: 


333 No. Michigan Avenue 


*6A TY MONITOR ADVERTISEMENT is second only to 
writes one of the 105 
Indianapolis advertisers using The Christian Science 
Monitor. “Many of its readers have become customers 


Another Indianapolis merchant says, “My experience 
with The Christian Science Monitor as an advertising 
medium is very satisfactory. Im fact I feel that I get 
more returns for the money spent than from any other 
advertising I do, newspaper or otherwise.” 


A medium that serves local advertisers so satisfactorily 
has an assured value for the national advertiser. Our 
nearest office will gladly give the complete story. 


Names of writers quoted will be given on request. 


A DAILY NEWSPAPER FOR ALL THE FAMILY : 
Published by The Christian Science Publishing Society, One, Norway Street, Boston, Massachusetts 


London, Poris, Geneva 
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OTHER BRANCH OFFICES: ~ York, Detroit, St. Louis, Kansas City, Son Francisco, Los — Seottte, Miami. . 
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JUST OFF 
THE PRESS 


1300 pages ... fully revised and brought up-to-date .. . 


latest facts from authoritative sources . . . information avail- 


able nowhere else ... bound in durable boards and cloth. 


No reference shelf is complete 
without N. W. Ayer & Son’s Di- 
rectory of Newspapers and 
Periodicals! 

Here is publishing and com- 
mercial information available 
in no other form — plus infor- 
mation from many sources, ar- 
ranged in one handy volume! 

Since last year, there have 
been 4100 important changes 
in the publishing field (in ad- 
dition to circulation changes). 
One out of every five publica- 
tions has been affected in one 
way or another by suspensions, 
consolidations, additions, 
changes in size, ete. Thus, all 


es CON TEN TS 


List of more than 20,000 publications — 
with policies or classification. All are also 
arranged in separate lists such as Daily 
Newspapers, Foreign Language, Agricul- 
tural, etc. 

American newspapers and periodicals pub- 
lished abroad. 

Newspapers with rotogravure supplements; 
Feature, Picture, and News syndicates. 

List of more than 10,000 cities and towns 
in the U. S. and its possessions, Canada, 
Newfoundland, Bermuda, the West Indies — 
with vital facts pertaining to each. 

Population and its groupings: urban, rural, 
race, nationality. 


previous editions of the Direc- 
tory are largely out-of-date. 

But this book is not valuable 
only for its publishing informa- 
tion. Look at the partial list of 
contents, and you will see why 
N. W. Ayer’s Directory is 
bought, year after year, by 
sales-managers ... libraries... 
advertisers . . . advertising 
agencies ... business engineers 
... writers... publishers... 
Statisticians . . . schools, 
colleges, ete. 

As usual, the edition is 
limited. We urge you to order 
early. $15, post-paid in the 
United States and Canada. 


INCLU D E qqmmmmrrrs 


Number of homes supplied with gas; wired 
for electricity. 


Bank deposits and clearings; number of 
retail stores and their dollar-volume; num- 
ber of post offices and their postal receipts; 
statistics on agriculture, fisheries, forests, 
mining; latest census on manufactures. 


Number of telephones, radios, motor ve- 
hicles; railroads, airports; schools and 
colleges; 100 maps. 


THESE, AND MANY OTHER FACTS AND 
FIGURES, HANDILY ARRANGED AND IN- 
DEXED FOR READY REFERENCE. 


SEND THIS COUPON FOR FREE PROSPECTUS 


Directory of Newspapers and Periodicals. 
Name — 


Business Name and Address _ 


City 


$ for copies. 


N. W. AYER & SON, Inc., Washington Square, Philadelphia e 


Please send me, FREE, your 24-page booklet containing sample pages, specimen 
index, examples of special lists, etc., from the 1938 edition of N. W. Ayer & Son's 


P. S. | am an old user of the Ayer Directory and | want the 1938 edition. 


iri ee ee | 


State 


! enclose 


SAFETY APPEAL 


Now, insurance Companies FCCOLNIZC 


THE SAFETY 


OF AIR TRAVEL 
[a 


s 


no dela} 


No bother... 0 ved lape.. 
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AIR TRANSPORT 
WSOC TATION 
AMERICA 


ASSOCTATED AVIATION ENDERWRITERS 
Hee CLT LTV SCAM LIT Cn OF NS 
THE UNITED STATES GEAR ANTIR CO 


GLESS PALES INDEMNITY Co 


PRE MASS FEAD ENDS 


Eighteen air transport companies, under 

the aegis of the Air Transport Associa- 

tion of America, sponsor their first co- 

operative safety appeal copy witn this 
full page in Time. 


AIR LINES JOIN 
IN FIRST GROUP 
SAFETY MESSAGE 


New York, Jan. 6.-—Air transport 
companies, still somewhat agitated by 
a wave of competitive copy on the 
safety theme, presented a_ united 
front this week in their first co-oper- 
ative promotion, hinged to recent 
inauguration of air travel insurance 
at the same rates prevailing for 
travel by rail or steamship. 


rhe full-page copy, appearing in | Student Prince. 
the current issue of Time, is spon- | 


sored by the Air Transport Associa- 
tion of America, which embraces all 
of the leading air transport compa- 
nies and the names of each company 
in the membership are presented. 

Associated Aviation Underwriters, 
a group comprised of four casualty 
and indemnity companies, likewise 
comes in for heavy play in the copy 
as sponsor of the insurance policy, 
which went into effect Jan. 1. 

The copy points out that “now in- 
surance companies recognize the 
safety of air travel and now you can 
buy a $5,000 policy for 25 cents with 


your air ticket for coverage between | 
| true 


most points ($1 for maximum dis- 
tances). This is the same rate and 
simple procedure you are accustomed 
to at railroad and steamship ticket 
offices.” 


Covers Entire Trip 


The policies also are applicable on 
trains and steamships between given 
points noted on air travel tickets and 
on automobiles provided by the air 
lines to and from airports, the inser- 
tion points out. 

Copy was prepared by Ferry-Hanly 
Company for the association. The 
air lines, pending legislation to bring 
about a governmental board similar 
to the one now effective in the rail- 
road field which would regulate copy 
on the hitherto soft-pedaled safety 
point, are pinning hopes on the insur- 
ance angle as a wedge for impressing 
the air travel safety theme. 

Officials of the association said 
response to the initial safety inser- 
tion will determine whether an ex- 
tended co-operative campaign on the 
insurance angle will be launched. 


Cornell Heads Club 


John Cornell, vice-president of 
Paper Mill and Wood Pulp News, 
has been elected president of the 
Dotted Line Club of Associated Busi- 
ness Papers, New York. Merton C. 
Robbins, Jr., Robbins Publishing 
Company, was named vice-president 
and Everett B. Terhune, Jr., Boot € 
Shoe Recorder, chairman of the pro- 
gram committee. 


Hurd Advanced 


Arthur Hurd, formerly manager of 
the research department, has been 
appointed manager of the community 
advertising bureau of McGraw-Hill 
Publishing Company, New York. 


—_> 


“Campbell's Noodles-With-Chicken 
Soup invites you to hear Amos ’n’ 
Andy.” 

These unfamiliar words, spoken 
January 3 with the characteristic 
Scotch burr of Bill Hay, may have 
startled some of the listeners who 
have been following the fortunes of 
the two unlettered colored boys im- 
personated by Charles Correll and 
Freeman Gosden since 1929, but they 
were of course no news to the adver- 
tising world. 

When Amos ’n’ Andy started work- 
ing for the Campbell Soup Company 
last week, breaking a connection 
with the Pepsodent Company which 
had lasted for going on nine years, 
it was just another glittering chapter 
in the career of two lads who had a 
bright idea and converted it into a 
gold mine. 

Correll and Gosden are reputed by 
their friends to be authentic million- 
aires. They have collected enough 
money from radio to have piled up 
at least $1,000,000 apiece, and this is 
the figure credited as their present 
rating in finance. Not bad for a 
couple of small-time vaudeville per- 
formers who used to be glad to get 
$50 an evening for their efforts, is it? 

Back in January, 1926, when your 
correspondent was chairman of the 
entertainment committee for the an- 
nual meeting of the Chicago Business 
Papers Association, he had $100 to 
spend for talent, and got Correll and 
Gosden for half a century. And one 
reliable account of the glad event 
included this: 

“The entertainment was unusually 
good, including several well-known 
radio artists, as well as Miss Jose- 
phine Adair, one of the stars of ‘The 

The radio artists referred to did 
not include Correll and Gosden, who 
appeared as tuxedoed minstrels play- 
ing their own mandolin accompani- 
ment, and are remembered for a very 
satisfactory rendition of “Sweet- 
hearts on Parade.” 

They must have had radio ideas 
even then, because it wasn’t long 
afterward that they took their black- 
face stuff as Sam and Henry to WGN, 
Chicago. It went big, and attracted 
a real following throughout the Mid- 
dle West. It was essentially the 
same nightly fare as now, consisting 
of simple humor done in colored dia; 
lect, but always brightened with a 
reflection of negro psychology 
by Gosden, a Southern boy who has 
never forgotten his contacts with the 
colored folks down in his part of the 


country. 

Their weekly pay checks were 
hiked when they moved over to 
WMAQ with their announcer and 


mentor, Bill Hay, changing, however, 
from Sam and Henry to Amos ’n’ 
Andy, because WGN claimed owner- 
ship of the former title. Now ‘Amos 
‘n’ Andy” is officially registered at 
Washington as the personal property 
of Correll and Gosden. 

After more than a year of their 
unsponsored nightly appearances, 
Pepsodent thought the time had 
come for (1) radio and (2) some- 
thing other than musical programs. 
In arranging to use Amos ’n’ Andy, 
they had to do considerable pioneer- 
ing. 

Neither agency nor network was 
especially keen about the idea. In 
the first place, National Broadcasting 
Company was selling half-hour and 
hour programs, and why cut the unit 
to fifteen minutes? And in the sec- 
ond place, clearing a spot for every- 
evening-except-Sunday presentation 
looked like a next to impossible job. 
And in the third place, there was the 
boys’ contract with WMAQ. 

Just to show you that these were 
real problems, the negotiations for 
Amos ’n’ Andy started in January, 
1929, and it wasn’t until August of 
that year that they actually went on 
the air for Pepsodent. And because 
of the clearance problem, they broad- 
cast three times an evening until 
early in 1930, when Standard Oil of 
California dropped out of the Pacific 
Coast picture and made it possible 
for Amos ’n’ Andy to reach the whole 
country with two broadcasts an even- 


AMOS ‘N’ ANDY 


How $50-a-Night Troubadours Became Radio Millionaires 
BY G. D. CRAIN, JR. 


ing, the arrangement which is sti}) 
in effect. 

Pepsodent ran into all kinds of 
difficulties in trying to simplify the 
schedule, including changing the 
time for the broadcast heard in the 
Middle West. Amos ’n’ Andy fangs 
yelled long and loud, and succeeded 
in having the original schedule re. 
stored. 

The act has been Number One ip 
radio for a good portion of the time, 
and always well up, as indicated by 
the consistent increases in compen. 
sation which they have been able to 
negotiate. Their last contract with 
Pepsodent was reported to call for 
around $200,000 a year, plus some 
voluntary bonuses, and the new deal 
with Campbell Soup is said to have 
given them a handsome increase of 
about 50 per cent. The contract is 
for the act, and the boys presumably 
divide on a 50-50 basis. 

Correll and Gosden write their 
own scripts, and they have been con- 
sistently good. They are proud of 
this distinction, and though many 
others have been reported as aiding 
in supplying material, there seems 
to be no doubt that they put every- 
thing through their own mill and 
give it their own characteristic 
touches. Incidentally, have you ever 
heard a single criticism of the pro- 
gram from the standpoint of good 
taste? 

Amos ’n’ Andy abandoned a news- 
paper comic strip when they went 
to work for Pepsodent. It wasn’t so 


hot. They have tried the movies, 
and haven’t scored heavily there, 
either. But they do seem to have a 


permanent niche in radio. 

Their friends and associates say 
they are swell boys personally and 
mighty good business men at the 
same time. For instance, there was 
the time a Southern radio station 
was dedicating a new studio, and 
was receiving the customary floral 
tributes. Freeman ‘Amos’ Gosden 
phoned the advertising department 
of Pepsodent, and when informed 
that flowers were being sent, sug- 
gested blandly, ‘‘Put in a card for us, 
won't you?” 


Mogge Named Head 
of Seattle Club 


Norton W. Mogge, Northwest man- 
ager of J. Walter Thompson Com- 
pany, has been named president of 
the Seattle Advertising & Sales Club 
for the coming year. He succeeds 
Hal King, food advertising manager 


|of the Seattle Times. 


Other new officers are Leo Elkins, 
first vice-president; Claire Drew 
Forbes, second vice-president, and 
Koger Jensen, treasurer. 


Webster Appointed 


Charles Webster, formerly’ with 
Woodmen Advertising Service, New 
York, has joined the publicity de- 
partment of Hippodrome Opera Com- 
pany, New York, and will handle 
school publicity and promotion. 
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WHICH of the Three will leave an impression? 
Time does not permit the motorist to linger. 
The clock drew the eyes, to the Advertisers’ 
message. Its human interest signals the mind, 
and registers that Advertiser’s name right 
down Memory Lane. 


= r RS ge P= ail ie Syncrotime 
Vast Outdoors poe f _ . ee Clocks, Once Erected 
Belongs to No One ff : “< PD caver st Lose That Identity 


Those who use its exceptional Business Getting FS. to? | Bias Its the Chevrolet clock, the Sunkist Clock, it 
capacity are not alone. They must compete with RP, st A Seedless will be your clock too, and the Public will rely 
other Advertisers, and get their word in ahead. a To RAgtist 0 Puxal on it to govern their daily activities. 

Give the Public Something they will take home y Oe The value of a Display is directly proportional 
with them, and they will seek you out from ae Se ; ge Pai to the number of readers, be it paper, magazine 
among the field. a .. i tae or outdoors. 
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SYNCROTIME CLOCK 


Signs will stretch your Adver- 
tising dollar further, because 
they insure maximum Circula- 
tion—as much as 5 to 1, com- 
pared with ordinary Painted 
Displays, by actual Agency 
count. 
ee ae |h—hVw ae Once an 
a a - ‘4 ~~ ft iil Advertising Clock User, 
Always a User,— 
mien . ha © is the record hung up 
i i ee i by Syncrotime. 
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Conklin Names 
Three Regional 
Sales Managers 


Toledo, Jan. 6.—Appointment of 
three regional managers was an- 
nounced this week by Conklin Pen 
Company. Salesmen will report to 
their respective regional sales man- 
agers, instead of to headquarters 
here, under the new set-up. 

Harris McIntosh, who has been 
vice-president and general manager 
of the company, has also assumed 
the duties of general sales manager. 


He succeeds Tom Emerson, who has 
joined the Wahl Company, Chicago. 

Mr. McIntosh said that the new 
sales plan, while relieving head- 
quarters of much detail, will result 
in closer sales supervision. Salesmen 
unable to close tough prospects will 
have a regional sales manager close 
by on whom they may call for advice 
or for personal assistance. Former- 
ly, a large number of salesmen were 
forced to confine discussion of their 
problems to mail. The regional man- 
ager on the ground will be in a much 
better position to size up the situa- 
tion and proffer aid. 

The new appointees are C. H. 
Scheaffer, Eastern sales manager, 
New York; E. J. Bradley, central 


sales manager, New York, and O. R. 
Pierce, Western sales manager, San 
Francisco. All are Conklin veterans. 


Stanley Heac’; Coast 
Representatives in ’38 


Allen L. Stanley, Pacific Coast 
manager of the national advertising 
department of Scripps-Howard news- 
papers, has been named president of 
the Newspaper Representatives As- 
sociation of San Francisco for the 
ensuing year, succeeding Austin B. 
Fenger, Fenger-Hall Company, Ltd. 


Floyd L. Sparks, sales manager of 


West-Holliday Company, Inc., is new 
vice-president, 


been renamed secretary-treasurer. 


RESTRICTION OF 
DEALERS’ AREAS 


and Jack Kimball, 
Williams, Lawrence & Cresmer, has 


|tive vice-president, Trade-Ways, Inc., 


OL 


s tae MARKET 


To a national food advertiser or other manufacturer seeking 
a share of this rich Southern California market, one fact stands out 
vividly. From an advertising and merchandising standpoint, Los 
Angeles County constitutes THE Southern California market. 
this one county are concentrated population (over 73% of all 
Southern California residents live in Los Angeles county), purchas- 
ing power (74% of all Southern California retail sales originate in 


Los Angeles county). 


The following figures from the 1935 Census of Distribution, tell a clear- 
cut story of the Southern California market: 


bution of Retail Food Sales” 


8—Imperial.. 
- 9—Ventura. 3 
-10—San Luis Obispo 


In populous Los Angeles county with its high per capita purchasing power, The 
Evening Herald and Express distributes over 94% of its circulation--a circulation 
that is larger than that of any daily newspaper in the West. 


4,335,000 


the market through the newspaper that covers the market. 


IN LOS ANGELES IT’S 
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THE NO. 1 CHOICE OF ADVERTISERS AND READERS 


LOS ANGELES EVENING 
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National Representatives: PAUL BLOCK AND ASSOCIATES 


AID 10 VOLUME 


New York, Jan. 4.—Limitation of 
dealers’ territories, which forces the 
retailer to cultivate prospects inten- 
sively, is one of the most effective 
means of helping dealers to do a bet- 
‘ter sales job, C. Y. Belknap, execu- 


>» 


es, 


DISPENSER FEATURED 


Hiram Walker, Inc., is eliciting warm 

support at point of sale with this new 

cocktail display for London Dry Gin, fea- 
turing the bartender himself. 


= 


told the Sales Executives Club to- 
day. 

One dealer with a relatively large 
area did a volume of only 50 cents 
per year per prospect, Mr. Belknap 
said as a case in point, while an- 
other, with only about half as many 
prospects, drove the per capita vol- 
ume up to $1.40. 

One approach to the problem of 
studying a dealer’s business, said 
the analyst, is to start with the as- 
sumption that every retail salesman 
should make at least $200 per month. 
If he is unable to do so, he is prob- 
ably not worth keeping on the pay- 
roll. 


Experience Is Important 


Mr. Belknap’s’ studies’ indicate 
that a_ retail salesman’s volume 
tends to increase in direct propor- 
tion to his experience. One sales- 
man studied did only $400 worth of 
business his first month, but his 
sales increased steadily until in his 
24th month his volume was $1,300. 
Salesmen who do not show consis- 
tent improvement should be dropped 
by the end of the sixth month, Mr. 
Belknap asserted. In fact, four 
months is usually enough to tell the 
story of the new man’s ability and 
prospects. 

These facts are generally true re- 
gardless of the ability of the mer- 
chant himself, though first-class 
dealers give the salesmen they em- 
ploy far more skillful sales direction 
than “B” retailers. The retailers in 
the “A” group also select salesmen 
more carefully. 

A study of retail methods is often 
profitable to the manufacturer from 
other viewpoints, Mr. Belknap said. 
Investigation where certain dealers 
consistently rank high in volume is 
often illuminating to the producers 
whose lines they handle. In one 
case, it was found that merely dis- 
playing the reverse instead of the 
front of a package increased sales 
appreciably. 

In another, it was discovered that 
displaying two racks, instead of the 
usual one, of canned oil outside of 
gasoline stations increased the sales 
of both of the brands concerned. 
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THEY LEFT A FORMULA FOR GREATNESS 


IN THE LIVES and work of Thomas Edison and 
Dr. Charles Steinmetz, three qualities stand 
out: 

Ingenuity 

Thoroughness 

Restlessness 
In Young & Rubicam’s opinion, no advertising 
‘seney can be truly great unless it excels in 


these same three qualities. 


And here is how Young & Rubicam defines 
them: 


INGEN UITY—the resourcefulness to command a 


bigger proportion of the public’s attention for a 
chent’s advertising than his competitors are 
getting for theirs; the ability to persuade more 
people with that advertising than his competi- 


tors are persuading with theirs. 


THOROUGHNESS-—the ability to completely sur- 


round and penetrate a selling problem. 


RESTLESSNESS—a state of mind that compels 


an advertising agency to seek better ways to do 


a job after a good way has been found. 
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2 This department is a reader's forum. 
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: Sell Minneapolis Drive 
" Virtually Sells Itself 


To the Editor: A number of in- 
quiries have been received on the 
“Your home, Your job, Your friends 
are here; Say a good word for Min- 
neapolis” poster drive of the Build 
Minneapolis, Inc., committee, asking 


for the method of solicitation and 
other information, and as the plan 
used was somewhat new in a cam- 


paign of this kind, it might be that 
a number of your readers would be 
interested. 

The slogan used was primarily in- 
tended to counteract the down-in-the- 
mouth attitude that has_ resulted 
from unfavorable publicity Minne- 
apolis has been subjected to in the 
past few years. The ever-present 
a eae problems in a campaign of this kind, 

ain solicitation: and finance, were much 
; in evidence. It is difficult to get peo- 
x ple to solicit for what is seemingly 
rf a lost cause and it is more difficult 
to get those solicited to pay for it. 
e So the plan took these two factors 
a in consideration by (1) eliminating 
personal solicitation entirely by 
using only a two-page letter ad- 
: dressed to companies in various 
He lines, such as retail, wholesale and 
: manufacturing, and (2) by asking 
each company to buy one board for 
one month. 

To simplify the financing further, 
a request was made to enclose 
check for $19.35 covering the 
of one board for one month, which 


ing. All checks were to be made out 
directly to the poster 
which in this case happened to be the 
General Outdoor Advertising Com- 
pany. 


solicitation enclosure. The letter 
rather lengthy and explained freely 
both the plight of the city and de- 
scribed exactly the why of the cam- 
paign and how it would be executed. 
Also, the name and address of the 
contributor was to be placed promi- 
nently across the bottom of the sheet, 
thereby making it a doubly effective 
institutional message. A return ad- 
dressed envelope was enclosed along 
with a printed signature card. 

The results were quick and im- 
pressive. Up to the present a total 
of 110 twenty-four sheet boards have 
been subscribed for, paid for, and 
most of them have been posted. 
Companies that have never adver- 
tised before have had the new ex- 
perience of seeing their names on 
prominent display locations through- 
out the city. It is probably the first 
time in history that poster space was 
ever sold one board at a time, to one 
advertiser, for one month—and with- 


out any more solicitation than a 
typewritten letter and a two cent 
stamp. 

The plan, the method, and the 


slogan, are all free as a bird. 
one that wants to use it 
and all we ask is: 


Any- 
ean do so 


“Say a Good Word for Minneapo- 
s:’ 
K. E. Gort, 
Sales Manager, Toro Mfg. Cor- 
poration, Minneapolis. 
vvwey 
Employes Get Story 


To the Editor: 
formation on a bit of “extra curricu- 
lar activity” 
indulged that you may 
ing. 

Grasping an opportunity 
Kroger Grocery & Baking Company 
exposition, we sought to answer 
questions so frequently presented: 
How deeply into a national adver- 
tiser’s far-flung organization does its 
radio program penetrate? How many 
of its scattered employes know the 
reason why a certain type show 
was selected? How it is produced? 
Just how conscious are they of the 
effort expended and funds appropri- 
ated for the advertisement and 
motion of products or services 
which they depend for their 
hood? 

The presentation to the employes 


find interest- 


at 


of 


pro 
on 


a | 
cost 


eliminated the need of any bookkeep- | 


company, | 


Careful attention was given to the 
Was | 


of Kroger Programs 
Here’s some in-| where the classified advertiser 


the | 


liveli- 


was based on the daily transcribed 
radio program, ‘“‘Linda’s First Love,” 
and Clock Bread spot announcements 
which vary in length from 20 to 100 
words. To get the story over, photo 
murals, talking movies and an elec- 
tric map were used, and an agency 
representative led visitors in more or 
less chronological fashion through 
the complete radio story. 

Even the most blase was duly im- 
pressed by the magnitude and preci- 
sion that are so much a part of the 
highly specialized transcription in- 
dustry and the consensus was that 
the exhibit did much to acquaint the 
scattered Kroger employes with a 
branch of their business that daily 
is assuming larger and more impor- 
tant proportions. 

EDWARD OBRIST, 

The Ralph H. Jones Company, 
Cincinnati. 

vvy 


Now Which End of the 
Phone Should It Be? 


To the Editor: Speaking of “mis- 
takes” made by an artist in an ad- 


vertisement, may I call your atten- 
tion to this advertisement of Bloom- 


New 

the 
young lady in the copy is talking 
through the wrong end of the tele- 
phone. 

As this same “mistake”? was made 
in a prize-winning poster of the Bell 
System it seems to me that the art- 
ists and the telephone company just 
can’t agree which is the proper end 
of a phone to talk through. 


in 


which 
York newspapers and in which 


ingdale’s appeared 


L. CarL BLANKE, 
Donahue & Co., Inc., New York 
v v v 


Explains Bombay Paper's 
Consumer Guarantee 

To the Editor: In “Ad-libbing” in 
ADVERTISING Ace of Oct. 11, under the 
heading, “A Real Guarantee,” com- 
ment was directed to the Bureau of 
Accuracy and Fair Play of the Sun- 
day Standard, Bombay. 

The comment noted that 
of advertisements of such products 
as Dr. Nixon’s Vi-Tabs and French 
Hormone Serum and_ extravagant 
claims of some advertisers, in face 
of the guarantee, did not seem to fit 
with the anxiety of the Sunday 
Standard to protect its readers. 

The note respecting the bureau ap- 
pears at the head of the pages de- 
voted to classified advertisements 
and refers to these alone. It is nee- 
essary, in a country like’ India, 
is un- 
to have some kind of check 


inclusion 


| reliable, 


in which we recently |on his announcements and the posi- 


|tion of the bureau note, we think, 
;makes its connection obvious. 

The display advertising mentioned 
‘in Ad-libbing is accepted without 
|question by other reputable media as 
jwell as the Sunday Standard. It 
| would be quite impossible for us to 
investigate the statements made by 
the many national advertisers 
contract for our column space. 
Claim to have proof and 
jsuch advertisements in 
‘It a buyer challenged 
ment and it were 
truthful we should 
our pages. 


They 
we 
good faith. 
an advertise- 
proved to be un- 
exclude it from 
P<. 
London Manager, Bombay 
day Standard, London. 


KNOTT, 
Nun- 


who | 


accept | 


Voice of the Advertiser 


Letters are welcome. 


Urges Need for Return 
To Basic Sales Methods 


To the Editor: All industry, in- 
cluding advertising, faces the new 
year with an almost complete re- 
versal of viewpoint from that which 
it had 12 months ago. 

Then, business looked forward con- 
fidently and optimistically. After two 
to four years of rising sales curves, 
many advertisers were again getting 
soft in their selling methods. Insti- 
tutional advertising was being seen 
with increasing frequency. The lazy 
and artificial advertising stimuli 
through deals and the excessive use 
of premiums during the depression 
years showed signs of giving way to 
more straight-forward merchandising 
methods. 

But scarcely had the new year 
opened before labor troubles devel- 
oped. Corporations stopped buying 
for their already over-stocked inven- 
tories. Fear of excessive taxation 
spread. Business quickly felt the 
astringent force of a shrinking con- 
sumer demand. 

This year, industry (at best) looks 
forward hopefully but with perplex- 
ity. Again advertising is being urged 
to produce quick traceable results. 
No longer are advertisers content to 
rely upon institutional advertising. 
Nor, indeed, after having made the 
break away from the nostrums of a 
few years ago, are they 


ing habit. Nor do some (of the 
worst offenders) dare further to 
temporize with the so-called con- 


sumer groups and public opinion by 
over-dramatizing their products. 

Advertisers at the beginning of 
1938 are realizing the necessity for 
a widespread return to fundamental 
sales principles and for greater reli- 
ance upon sound advertising ideas. 

Today, advertising is being chal- 
lenged on many sides. Its 
plausible defense is an 
return to clean, 
ods. 


CHARLES PRESBREY, 
Frank Presbrey Com- 
York. 


President, 
pany, New 


— -— 9 


Package Shows New 
Wholesaler Interest 

To the Editor: Here is a repack- | 
aging job in which you might be in- 
terested because of the fact that 


general 
of company 


goods and 
type 


{tributor of 
merchandise, 


dry 
the 


has not been 


which 
packaging until 
As illustrated, 


very active 
recently. 

the Butler 
brand of men’s athletic 
shorts, “Valor,” has been repackaged 
in a modern, one-color, imprinted 
folding carton, to replace the old set- 
|}up box with three-color 


private 


likely to | 
reacquire that expedient sales boost- | 


only | 
aggressive | 
basic selling meth- | 


The need for soundly conceived ad- | 
vertising is greater than ever before! | 


it | 
was done by a general wholesale dis- | 


in 


Brothers’ 


labels on top 


designs in cooperation with manufac- 
turers who supply the goods. 
J. E. SPURGEON, 
Advertising Department, Butler 
Brothers, Chicago. 


Distant Friends Get 
To Watch Family Grow 


To the Editor: While a little re- 


mote from “advertising,” I thought 
you would be interested in the latest 


edition of the holiday greeting card 
of Warren E. Kraft, vice-president 
and general manager of Erwin, 
Wasey & Co., Seattle, featuring a 
photograph of his three sons. 

Mr. and Mrs. Kraft have used pho- 
tographs of their boys as holiday 
cards for a dozen years and their 
friends in distant places thus get a 
real view of the family’s “growth.” 
The photographer, incidentally, was 
Ben Wildman. 

N. CHRISTIANSEN, 
Erwin, Wasey & Co., Seattle. 
vvy 


Here’s Mail Piece 
With a Rub in It 


To the Editor: There has been 
considerable comment recently re- 
garding tricks in direct mail adver- 
tising and we thought you might be 
interested in a piece just produced 
for Wilson & George Meyer & Co., 
San Francisco, Pacific Coast distrib- 
utors of Calcium Nitrate fertilizer.. 

The folder, known as “Fantum- 


Vu,” is unique in that it gives the 
recipient something to do before the 
message is discernible. When circles 
on the folder are rubbed as directed, 
drawings containing the message 
appear. 

The folder was printed by the Cal. 
mar Printing Company, San Fran. 
cisco, which controls the process. 

Ep GErTH, 

Gerth-Knollin Advertising 

Agency, San Francisco. 
| vyv¥ iy? 


| Picture Plenty Comment 

To the Editor: The new full line 
folder we have just prepared for 
Fairbanks, Morse & Co., Indianapolis, 
| has some features we think you wil! 
find generally interesting. 

Possibly not a record, but 59 illus- 
trations, with appropriate copy, are 
included in the sheet, printed in gra- 
vure, which is only 231% inches wide 
end six inches deep. 

Rospert WALKER, 
Rosenow Company, Chicago. 
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| Incidentally, Butler Brothers, who | Boy aaa forms ¢ 


for 


| the 
any designing, 
which creates 


now has a 
package and 


60 years distributed thousands of | 
items of general merchandise all over 
world without attempting to do 
division 
product | 


Detroit 


YOUTH'S COMPANION Founded 
Michigan 
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POINT OF SALE 


DAY 
OsT 5 


THE SATU. 
EVENING 


This unusual newsstand display for The 

Saturday Evening Post presents an actual 

copy of the publication, opened to a 

featured article. Forbes Lithograph 

Company, Boston, created and produced 
the display. 


Help to Solve 
Display Enigma 


New York, Jan. 6.—In an effort to 
induce dealers to bring feminine 
hygiene products out from under 
cover and institute real point-of-sale 
merchandising in their behalf, Zon- 
ite Products Corporation has pre- 
pared for nation-wide distribution 
to representative purveyors of 
Zonite and Zonitors a display set-up 
on which space is provided for the 
showing of directly competitive prod- 
ucts, it was disclosed today by G. 
Allen Reeder, advertising manager. 

The idea back of the promotion is 
two-fold, he explained, in that it has 
been found that both dealer and cus- 
tomer need encouragement, the for- 
mer in merchandising, the latter in 
knowing and stating her desire to 
purchase feminine hygiene products. 
In regard to the former, experience 
has shown, he said, that dealers gen- 
erally lack the courage to place on 
display either Zonitors or competi- 
tive makes of suppositories but they 
are glad to display a number of com- 
petitive items in a group. 

To capitalize upon this discovery, 
the company has indicated on the 
set-up suggested products for dis- 
play, among them being Norforms, 
made by Norwich Pharmacal Com- 
pany, Norwich, N. Y.; Wix, made by 
the Wix Company, Minneapolis; 
Tampax, made by Tampax, Inc., New 
Brunswick, N. J.; Tass-ette, made by 
Davol Rubber Company, Providence, 
R. I.; Cashay Corporation, New 
York; Ortho-gynol, made by Johnson 
& Johnson, New Brunswick, N. J.; 
and a number of other products in- 


cluding deodorant powders” and 
liquids, and sanitary napkins. 
As to overcoming the _ reputed 


timidity of women to ask for prod- 
ucts necessary to their comfort and 
well being, Mr. Reeder said that 
creation of a counter or table ‘‘femi- 
nine hygiene corner,” by means of 
the display, is expected to go a long 


tastes and needs. 
de Garmo Heads Agency 


Louis de Garmo has been named | 
Yresident and director of Fulton de | 


Way in educating women to seek, 
demand and _ purchase particular | 
brands meeting their individual | 


Garmo & Ellis, Inc., New York. 


‘MAZING SYSTEM SETS~ TYPE WITHOUT TYPE 


‘OTOTYPE.-the new “synthetic” type--com- 
ted this ad... and it will compose many 
‘8 lines for you, at trifling cost, right in 
"ur own office. Fast! Economical! Easy to use! 
‘“@ cardboard letters fit into special compos- 
“3 8tick and can be set as fast as a hand 
~™Positor sets type. Automatically aligned. 
‘tg ‘ype costs for offset or zincs down to 
“« bottom. Many modern types available, 
“S reverse letters. WRITE FOR FOLDER. 


° 
"a FTOTOTYPE CO. 625 Was hington, Chicago 


Haze in New Post 


William H. Haze, formerly with 
Lord & Thomas, San Francisco, and 
Scripps-Howard, Detroit, has joined 
the Los Angeles office of Blanchard- 
Nichols, magazine publishers’ repre- 
sentative. Howard MHooever, for- 
merly with Nelson Green & Co., has 
joined _ Blanchard-Nichols, San 
Francisco. 


Ketter Transferred 
John Ketter, assistant advertising 
manager of Hudson’s Bay Company, 
Victoria, B. C., has been transferred 

to the company’s Calgary store. 


Duffy Moves 
Jim Duffy, Inc., Chicago agency, 
has moved to new quarters in the 
Conway bldg. 


a oe 
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Merck Widens 
Consumer Copy 
Plans for ’38 


New York, Jan. 5.—Advertising 
plans providing for a 10 per cent in- 
crease in expenditures during 1938 
were announced today by Douglas 
Wakefield Coutlee, director of adver- 
|tising, Merck & Co., Inc., pharmaceu- 
|tical manufacturers, for 1938. 

While most of its products are 
sold through druggists to the medi- 


|cal profession or to hospitals and 
| other institutions, consumer cam- 


paigns for Merck Zine Stearate, Di- 
chloricide, and for Creolin will be 


OSPECT OF YouRS! 


they are absorbed 


” 


lar 


business papers! Then they are “‘regu- 
enough and they’re in a forward- 
thinking frame of mind, receptive to ad- 
vertising that advances progressive ideas. 

A. B. P. publications talk your pros- 
pects’ language. To them your prospects 


copy appearing in from five to seven 
national consumer magazines for 
each of the products and in news- 
papers in approximately 20 cities for 
ithe zine stearate and for Creolin, a 
| disinfectant. 

| On Di-chloricide, a moth killer, 
‘Mr. Coutlee explained that descrip- 
itive literature will be provided for 
jcounter distribution and added that 
'“retail druggists who stock and fea- 
iture this product will receive a com- 
|plete set of merchandising displays 
|designed to make the drug store 


j/headquarters for dependable insecti- | 


cides, and to attract business which 
‘is now going to other outlets and 
house-to-house peddlers.” Chas. W. 
‘Hoyt Company is the agency in 
| charge. 


—BUT 1S HE 7 


This is probably a typical portrait of 
the many prospects your salesmen classify 
as “tough guys’’...men hard to ap- 
proach; still harder to sell. But your men 
never see these prospects when they put 
aside their mask of sales resistance; when 


in reading their 


continued in augmented form with | 


Paper to Mogge 
Munising Paper Company, Munis- 
ing, Mich., and Chicago, has ap- 
pointed Arthur R. Mogge, Inc., Chi- 
|cago, to handle its advertising. 
Magazines, business papers and di- 
irect mail will be used for Caslon 
|Bond, Caslon Ledger and Caslon 
Mimeograph Bond. 


Luck to Betts 
George Luck, formerly in charge of 
/merchandising for KFEL, Denver, 
and KGNC, Amarillo, has joined Bob 
Betts, Inc., Denver agency, in charge 
|of the radio advertising division. 


Cc shen Seine “Ken” 


Ben Cohn, formerly with the Chi- 
|}cago office of Paul Block & Associ- 
j}ates, has joined the Chicago adver- 
|tising department of Ken. 


| 


look for the sound interpretation of impor- 
tant events in their business ... the helpful 
suggestions that concern their livelihood. 
For them, they willingly pay cold cash, 
year after year, for their subscriptions. 

Each A.B.P. publication is so close to 
its readers, possesses their confidence and 
respect to such a high degree that it is an 
influential emissary that can carry your 
message to a friendly, responsive audi- 
ence. Just say the word and we’ll list for 
you the A.B.P. publications that can help 
you soften up your tough prospects. 


The ASSOCIATED BUSINESS PAPERS, Inc. 


Impartial measurement of 
reader interest in terms 
of paid circulation 


369 Lexington Avenue, New York 


4 Look for the twin hall-marksof knownvaluep> 


li 


Authentic facts relating 
to editorial scope and 
readership analysis 
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FIC BARS COPY 
WHICH HITS AT 
NON-ADVERTISER 


Court Challenge Is Consid- 
ered by Johnson & Johnson 


Washington, D. C., Jan. 6.—Court 
action challenging an adverse ruling 
on right of an advertiser to warn 
consumers to beware of little-known 
or unadvertised products which 
might be injurious to health was 
being considered this week after the 
Federal Trade Commission issued a 
cease and desist order against John- 
son & Johnson, New Brunswick, W. 
J., manufacturer of pharmaceutical 
products. 

Eragaged in an extensive institu- 
tional type of consumer advertising 
of surgical dressings and adhesives, 
Johnson & Johnson would be com- 
pelled to revamp one of its principal 
themes—that users are in danger of 
infection when they use little-known 
products. 

The FTC cease and desist order 
provides specifically that the com- 
pany refrain from “unfairly dis- 
paraging competitors or their prod- 
ucts through use of statements 
which, directly or indirectly, infer 
that because said competitors do not 
extensively advertise their respective 
products and are not widely known 
such competitive products subject 
the users thereof to the dangers of 
infection and are not safe and in a 
sanitary condition when opened for 
use.” 


Gives Graphic Story 


Johnson & Johnson advertisements 
have featured a picture of a young 
woman binding the wrist of a child, 
with the legend, “In all innocence, 
this young mother is wrapping 
around her son’s wrist a bandage 
that may invite infection. It is a 
‘first-aid’ dressing of unknown make 
which can betray the trust imposed 
in it. True, it probably was steril- 
ized at some period of its manufac- 
ture ...as in the original bleaching 
process. But in subsequent cutting 
and packing, it may have been 
handled by dirty hands ... hands 
that couldn’t help but rob this dress- 
ing of its cleanliness—and safety.” 

During the investigation, Johnson 
& Johnson offered to stage a demon- 
stration before the commission prov- 
ing that the “unknown’s bandages 
described contained germs of harm- 
ful character. 

Johnson & Johnson also claimed 
that such advertising is beneficial to 
the public and to “our competitors 
who are responsible manufacturers 
of surgical dressings,” and that the 
PTC complaint was illogical, inas- 
much as this body previously has 
taken action against marketing of 
such inferior products. 


Greyhound to Spend 
$1,000,000 This Year 
The Greyhound Lines, Cleveland, 
will spend over $1,000,000 to adver- 
tise its services during 1938. Woman's 
Home Companion has been added to 
the magazine list, which includes 
American, Collier’s, Country Gentle- 
man, Country Home, Good House- 
keeping, Ladies’ Home Journal, Lib- 
erty, Life, National Geographic and 
The Saturday Evening Post. 
Newspapers throughout the coun- 
try will also be used, along with 
folders, displays and other pieces. 
Beaumont & Hohman, Inc., Cleveland, 
handles the account. 


“Merchandiser” to 
Appear in March 


Western Appliance Merchandiser, 
Los Angeles, tabloid-sized monthly, 
will appear in March reaching retail 
dealers in electrical goods, radios, 
plumbing, hardware and furniture. 

It will be published at 1113 Venice 
blvd. by Carl Bigsby, publisher of 
the News-Tribune, Compton, Cal., 
and Paul W. Blackford, publisher ef 
Coin Machine Review. Forrest Per 
rin has been named advertising man- 
ager. 


Puritan Uses Radio 


Puritan Baked Beans Company, 
Portland, Me., inaugurated a series of 
radio programs Jan. 6 over WHDH 
and WCOP, Boston; WTAG and 
WSPR, Springfield; WTIC, Hart- 
ford, and WJAR, Providence. Louis 
Ribert Korn, Portland, is the agency 
in charge. 


Leaves Oldsmobile 


R. M. W. Shaw has resigned as 
assistant general sales manager of 
the Oldsmobile Division of General 
Motors Corporation, Lansing, Mich. 


Evans Joins WIP 


Walter T. Evans, formerly with 
Station WHB, Kansas City, Mo., has 
joined the sales staff of WIP. Phila- 
delphia. 


Court Action 
Threatened in 
Coal Deadlock 


Washington, D. C., Jan. 4.—Pros- 
pects that the National Bituminous 
Coal Commission will be called on 
to defend its policies in court loomed 
today as the commission refused to 
reveal data demanded by consumers. 
Figuring in the deadlock are John 
Carson, consumers’ counsel of the 
NBCC, and F. O. Wallene, repre- 
senting Cleveland utilities. 

Mr. Carson attacked the secrecy 
with which he charged the commis- 


sion surrounded rate hearings and 


demanded that it make public the 
data it used to reach minimum 
prices for bituminous coal in vari- 
ous districts. This demand was sup- 
ported by Mr. Wallene, who said 
court action will be taken, if neces- 
sary. 

While representatives of the coal 
industry, particularly dealers, bhe- 
lieve that the Guffey-Vinson Coal 
Act of 1937 is impracticable, at best, 
they deplored the unfavorable pub- 
licity the industry is receiving as a 
result of Mr. Carson’s endeavors. 
He is within his rights, according 
to the law, the coal retailers said, 
but he would inherit a severe head- 
ache if the commission should see 
fit to place before him the volumin- 
ous data which he demands. 


The Guffey-Vinson act contains 


a 
——, 


the following provision: 
“Whenever the counsel finds that 
it is in the interest of the consum. 
ing public to have the commission 
furnish any information at its com. 
mand, the counsel shall so certify 
to the commission, specifying in the 
certificate the information or inves. 
tigation desired. Thereupon the 
commission shall promptly furnish 
to the counsel] the information.” 


Account to Best 


Frank Best & Co., Inc., New York, 
has been named to handle the adver. 
tising for C-O-Two Fire Equipment 
Company, Newark, N. J., manufac. 
turer of carbon dioxide fire extin. 
guishers for factories, boats and air. 
planes. Magazines and business pa- 
pers will be used. 
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4g per gist of these imaginary conversa- 
tions is true .. . quoted in condensed 
form from letters in our files. They repre- 
sent a national sense of reliance on this 


widely-read and much-quoted feature of 
Business Week. Trained foreign observers 


report every week, by cable, wireless and 
trans-oceanic telephone, on-the-spot re- 
ports of conditions in leading European 
countries and in Latin America. 
“Business Abroad” helps explain the 
responsible position which Business Week 
holds in the lives of nearly 100,000 execu- 


rN 
LIN] 


tive leaders, who subscribe for it in ad- 
vance and then pass it along to their 
associates. (This results in a weekly audi- 
ence of over 370,000 for advertisers.) To 
these advertisers, Business Week delivers 
more executive readers at lower cost per 
reader than any other magazine, 


' he 


ALERT... ACCURATE ... AUTHORITATIVE . . . McGraw-Hill 
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7 ae guage newspapers totaled 2,084, a Scrogum in New Post WHITE SPACE 
Ayer Reports saa 9 = 23; semi-weeklies, 359, a Earl W._ Serogu has been ap- INA HEAD SEES 
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Numerical Dr op 128 New Periodicals Automobile and Trailer Travel, Chi- 


for Newspapers 


Philadelphia, Jan. 7.—Reflecting 
the trend toward consolidation of 
metropolitan newspapers, the num- 
per published in the United States 
showed a net decrease of 221 during 
1937, according to the 1938 edition of 
N. W. Ayer & Son’s Directory of 
Newspapers and Periodicals, issued 
today. 

The largest decrease was reported 
in the weekly field, with 10,629 of 
this group listed, a drop of 176 from 
last year’s total. Daily English lan- 


However, 15 more daily newspa- 
pers appeared with Sunday editions, 
11 foreign language dailies were 
added and tri-weeklies increased by 
three. 

In contrast to the newspaper trend 
is the increase reported in periodi- 
cals. There were 128 monthly periodi- 
cals listed for the first time, although 
decreases in some _ classifications 
made this a net gain of 91. 


“Food” Appoints 
Food, Oakland, Cal., has appointed 
Rawlins & Hunt, Chicago, as adver- 
tising representative in the Midwest. 


cago, succeeding Glenn Mills, re- 
signed. Mr. Scrogum was formerly 
advertising manager of The Econo- 
mist, Chicago. 


Robinson Advanced 


Lee Robinson, formerly sales man- 
ager of Radio Today, has been named 
vice-president of Caldwell-Clements, 
Inc., New York, publisher of Radio 
Today and Radio Year Book. 


Reduces Price 


Bell & Howell Company, Chicago, 
has announced a price reduction of 
Filmosound 138, sound-on-film pro- 
jector. 


DISPLAY STUDY 
AS SALES AID 


New York, Jan. 6.—The educa- 
tional pregram of the Lithographers 
National Association, Inc., develop- 
ment of better production standards 
and such aids as the recently com- 
pleted window display study were 
cited today by Gen. William Ott- 
mann, vice-president of U. S. Print- 
ing & Lithograph Company and 


receive 


of OMS?) pave yet 
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THE EXECUTIVE’S 
BUSINESS PAPER 


The boxer who leaves himself wide open often goes down for the count. 
Likewise, the home-owner or business man who fails to keep up his 
guard against the consequences of injuries, illness, eutomobile ecci- 
denta, robbery and embezzlement may receive @ hnockous blow. 
Your best defense lies in the sound security which Standard Accident 
of Detroit offers. Let one of it» 9000 representatives study your specific 
situation and advise you bow to keep completely covered. For incom 
plete coverage often proves as bed as nooe. 

Standard’s S4 years of experience and ite sturdy financial strecture 
will stand you in good stead. 


STANDARD ACCIDENT INSURANCE COMPANY 


s @ Service Setiet «++ Sines 1686 
Standard Accident Insurance Company, 
Detroit, gets effective emphasis through 
white space in this magazine copy, in- 
troducing a new phase of the company's 

institutional advertising. 


president of the LNA, as major fac- 
tors pointing toward a heavy sales 
year in 1938 for the industry. 

The lithographic industry, Gen. 
Ottmann pointed out, is fortunate in 
the fact that, as essentially a service 
industry, it is not faced with the 
problem of inventory reduction. 


Recession “Scraping Bottom” 


“Lithographic volume is sensitive 
to major changes in general business 
activity,” he said, “but in view of the 
rather general agreement that the 
current recession is now scraping 
bottom it appears probable that the 
expansion in lithographic sales will 
shortly be resumed.” 

Promotional efforts of the associa- 
tion and its members and the height- 
ened economy of the medium 
through better production methods 
place the industry in a position to 
take full advantage of the increased 
opportunities for progress, Gen. Ott- 
mann commented. 


Stresses Public Relations 


“In the field of window dtsplay, for 
example,” he pointed out, “the recent 
publication by the Advertising Re- 
search Foundation of its extensive 
research study on window display 
circulation and market coverage 
paves the way to development of 
window display as a distinct adver- 
tising medium with known circula- 
tion values and provable costs.” 

Gen. Ottmann alse commented 
upon the success of the association’s 
standards of practice adopted in 
1925. 

“This,” he said, “was manifestly 
an enlightened public relations po)- 
icy, and it is interesting to know 
that so many years ago our associa- 
tion had recognised sufficiently the 
importance of such sound public re- 
lations that it set forth, in the form 
of written standards of practice, the 
aims and ideals for which it stood.” 


Hampton to Head 
Tampa Clab in ’38 

J. H. Hampton, national advertis- 
ing manager of the Tampa Daily 
Times, has been named president of 
the Advertising Club of Tampa, Fla., 
for the ensuing year. 

Truman Green, advertising man- 
ager of the Tampa Tribune, was 
named first vice-president; Howard 
Parker, second vice-president; E. D. 
Warner, third vice-president; George 
Searjeant, secretary, and Harold Cor- 
nish, treasurer. 


Smith Appointed 


Alexander A. Smith has been 
named local advertising manager of 
the New York City edition of People’s 
Press. New offices have been opened 
in New York at 1133 Broadway. 


Tae . i: oe ea ; oe ; a : c Tea is si “ae rs a a * 
pe per ed , ° # J , * 
: re eh, kor ee re By oot ee be eee es Pas ~“ 
SS - , , ni ee 
| a ~ Mg 
Lene 4. 
Kk, ; ee 
Tr Ae ae 
at Ss ithe s 
n- aa 
ir. Ta 
- a 
| ne eaaameneemanes aibuiaiiemmaieamedinatemucrmamnneseuseseesee— 
: ate 
eaehier 
Bea ee 
eee prac 2 
<i 
ere . 
oS 
j ¢ ture of ao. 
; sness Abro ™ - the Se OE eek 
N ESS i ia as 
BUS ter rers a ie : 
an x ent overseas im P ts ee he pace 
- pres ge of eve™ ee 
; bable - BY ac 
eigcer = 
—————— eo ae 
D S usI - i 
< ' i» 
bah ° ss Be oa a 
i ‘ \ ‘ <a > ca a ei 
Ew we a, ‘ “= a 
me y \ cae 
9 d i oh gee % 
‘. t toe hae - “ : coal i Lg 
j : meor. »/ - Sah: ’ — 
Y as ary pe ~ =) eet 
g ee: i ” ’ Y ere — . . Cs Bee wd 
‘ 3 oe 3 a ‘ _ \ \ ae 
% ae eee ; ‘ 2 a in ¥ 5 Thee. 
. ss : ‘ a 4 ae . \ 
é aa opps zs en Weighs o ey Pe : 
: Srp See Oe ee ie : ; om 2 
ye n ee ae htt taal’ — om nie ie , - i os : 
re eres a > “ti 
| ee ee ie sedis a A. i 
Cae. a og See ers er ae cs y | a hi J I slates on cal ee tela 
’ ae ee ae ae . oo ee ie 4 Ros) fs ie si its * Pes 
, ~—s NAR A) DNR = < &." oc ae ee : 
| ee ae ee ag a 3 oe ete 
F : a Sa - ee oc eee % ce 
ised to + . ‘2 ~~ ae Sela “4 Sc rery 
“pm not surprt Fb ee 3 eo ae — \\ » oe ees 
d ie commodity — orvsupplemen” See ae i x ‘ ee ae Dict sj ae ee eee 
ad: nd anythin8 tne ccurate repor eepeoren ie ~sae\ See bas 
ie to ft the concises a k.” ‘eae ; ee 43 a rT 3 MS She aie Sia 236 
heir . = well on is Business Week: ‘See’ —s., ee 4 << G& 3 oan “pag 
di which" * oe ee we f ere 
To TA aS a — a i ani. met Eo) a 
ive rs /, &, " 6. ae a ee : sa oF. : wee pes ahs ee i sie + f 
Mes ~— scien gaa a fF ne 
- y < " -_ Pipe eee: BS — iF ab doe 
per woes ao | ; 
mi . i ; “otigee. sabe ye oz PO ; 
oe sais ac * > uae ae _ oy 
tte ote Se canal Crome tia ey : sa TS, 
; end on : en- 
my wT bats 4 fact—l depen beit forets” repr — ” ate 
&S Tha me how much. t - few paragraP $+ 
amazes condense into they cer: 
yives 6 pimes, and 
~ te ; orts some py, tbat one 
, “] check their rep on tbe bead: WP? next best : 
tainly pit the nat ness Week gs the we over’ 
ent 1% Bust 1 presentalt ; 
. depart ving 4 personal f° 
{ thing #° 
y ease. 2 
Hil | 
Publicati | 
ations—330 West Forty S | 
et, New York City Pe 
: ae . Ree 
Aha eae aera - ae 
Pron ies ony fi Se ee iz eons ie PE ; eee 
es Oe EE rege neg. sh tei 4: Noe ee iss, ie 
tart SS Ace a he Rs OE og Se aa ttt, : yt le 
Soe ie * Gs ae fps cca tpg em i Oe" tt “4 St eee ea os Sg snes eS 
% SER ee aN ete oh a ees: doe ede sss oa es ee ee 
‘ : ae tae fae Be aes se a hy aera pi. Ried ieee Sed: pO ra Catal ce ‘ ip BS Ro heen 
tied ; ; Bae ne ee eH Pees Som ores Pesan Ee ree - Ri 
: i eRe ees Baa AA ee may Sixes ves sek cia EE ao ae : kame, 4 NG — 
4 ers 2 : : + . : 4 bas ie sie 2 “1G cay : % es she ; ri ‘ ee ¥ as 


22 


ADVERTISING AGE 


January 10, 193g 


Brokerage to 


buyers. 


Held Illegal 


sig Washington, D. C., 
ee cease and desist order 


Jan. 5.—A 
against 


Oliver Brothers, Inc., New York, is-| buyers, rather than the sellers, and 
ranging 
from 1 to 10 per cent of sales prices, 
in 
effect were paid by the seller to the 
price dis- | 


sued today by the Federal Trade|that the brokerage fees, 
Commission under the Robinson- | 
Patman law, is viewed by Washing- 
ton observers as strengthening the 
commission’s stand that under no 
conditions may a broker receive dis- 
counts or allowances under that act, 
Numerous companies which, like 
Oliver Brothers, received FTC com: 
plaints had attempted to justify re- 
ceipt of brokerage and other allow- 
ances under Section 2A which per- 


always reached the buyers and 


buyer, which resulted in 


crimination. 


lthrough Oliver Brothers. 
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PRINTING 
The Faithorn Corporation 
Gentlemen: 

This prize award should please you as greatly as it 
does us, since all production requirements, type, engraving 
and printing were produced by the Faithorn Corporation 
craftsmen in the Faithorn plant, where everything was 
accomplished under ONE roof. We appreciate your ability 
to combine speed and economy with quality. 

Yours very truly, 


FARKAS BROTHERS, Inc. 


FAITHORN 
CORPORATION 


AD-SETTING e ENGRAVING © PRINTING 
504 SHERMAN STREET © CHICAGO © WABASH 7820 


DAY AND NIGHT SERVICE 


mits,;savings in the cost of manu- 
facture and distribution to go to the 

e However, the action against 
Buying Agency vive: Brothers apparently confirms 
ithe Federal Trade Commission view 
“ ithat it is impossible for a buyer to 
cr learn a brokerage fee under the act. | 
7s The Commission found that Oliver | 
Brothers acted as the agent of the! 


The respondent buyers and sellers | 
named in the order, according to the 
findings, are typical and representa- 
tive of a large number of other com- 
panies engaged in buying and selling 


SURVEY SHOWS 


‘ 


aE ; 
| 
| 


LONGEVITY OF 
COMMENT COPY 


Retailers’ Editorial Columns 
in Wide Use 


New York, Jan. 4.—-As Selfridge’s 
of London and Marshall Field & Co., 
Chicago, take the spotlight with daily 
editorial columns of a strictly imper- 
sonal nature, survey today dis- 
closed a host of interesting examples 
throughout the country of this effec- 
tive type of institutional copy which 


a 


John Wanamaker is credited with 
starting. 
While there is no discernible in- 


crease in the number of retailers em- 
ploying columns, as might be sug- 
gested by the trans-oceanic planting 
of the London store’s column in the 
New York Herald Tribune and the 
comparatively recent launching of 
Field’s Caleb column and columns 
by Blum’s Vogue and the Kroch’s 
Book Stores, Inc., in Chicago, the 
success of this type of promotion 
is evidenced by longevity of many of 
the columns being used. 

Calisthenes has no rival in New 
York but in Buffalo, Edward L. Heng- 
reger, president of Hens & Kelly Com- 
pany has been penning personal mes- 
sages, encased in the store’s merchan- 
dising copy for 20 years. The mes- 
sages were launched first when he 
headed William Hengerer Company, 
later when he moved to E. W. Ed- 
wards & Son, and continued in his 
present association. Also in Buffalo, 


R. B. Adam, president of Adam Mel- 
drum & Anderson Company, is using 
such as Christmas, Decora- 
Day and Fourth of July. 


casions 
tion 


doing so for 30 years. 
Hardware Store A Veteran 


In Cincinnati, Pickering Hardware 
Company likewise encases editorial 
comment in merchandising copy two 
or three times weekly in all Cincin- 
nati newspapers. The company has 
been using this type of editorial com- 
ment longer than the memory of any 
present employes. 


Jerome A. Waterman, of Maas 
Brothers department store, Tampa, 
Fla., titling the comment ‘“‘My col- 


umn,” presents daily views on a va- 
riety of subjects adjacent to the com- 
pany’s merchandising copy but with 
a purely philosophical tone. The col- 


umn has been appearing for many 
years. 

Eaton's, Toronto, reputedly the 
largest department store and mail 


order house in Canada, has been pre- 
senting a daily comment column for 
a quarter of a century and lays claim 
to starting the idea. For many years 
the column was called ‘Scribe’s col- 
umn.”” Recently it was superseded by 
“More About ’s” though occa- 


Eaton’s 
sionally the Secribe’s column is _ re- 
vived. 


“Perils” of Column Told 


Various sponsors, likewise, for 
many years have been identified with 
J. V. McAree’s “Fourth Column,” ap- 
pearing in the morning Globe and 
Mail and currently being backed by 
Circle-Bard Knitting Company, Ltd. 

The “perils” of such columns might 
be illustrated by the experience of 
Robert Simpson Company, another 


| big Canadian department store and 
|mail order house, which abruptly 
| stopped its copy when the young 
| woman authoring it was married and 
| resigned. 
|} Another unique example of column- 
izing is “The Dizzy Diary of a Drug- 
gist’s Daughter,” presented weekly in 
Daily Times, Monett, 
Logan D. McKee Drug 
| Store, and authored by Mr. McKee’s 
| daughter, Helen. The column 
| heen appearing for seven years. 

“Mac Sez” is another similar col- 
umn presented in the Albuquerque 
Journal and Tribune semi-weekly by 
Charles FE. McDuffie, local real estate 
dealer. It gets highly personal and 


the 
Mo., 


Monett 
by the 


has 


similar editorial copy on special oc- | 


He | 
writes the copy himself and has been | 


Tan 
nena _ —— — 
news while the Elaine column jg 
SALES MOTION largely straight selling. The Spor. Qi 
eT torials have appeared for nearly ag 
i decade. ] 
Only Company Signature 
In Salt Lake City C. R. Pearsal) 
presents a weekly column for Leyson. 
Pearsall Company, jewelry house, 
written in first person but carrying Mi 
only the company’s signature. It has cans 
little straight selling comment. Gov 
Another Missouri column is “Con. pals! 
nelly Comments,” presented by Hi fe U"!" 
Connelly, Joplin tailor, and inter. tutin 
spersing selling paragraphs with gen. the | 
eral news comments. sport 
Two department stores in Madison, — rh 
Wis., Harry S. Manchester and FR S¢°" 
Kessenich’s, likewise are using col- with 
ums in Madison newspapers. The State 
Manchester column was launched in sport 
1921, dropped in 1925 and resumed and 
last year with Betty Cass presenting f “Bi 
“Under the Counter by Petty Cash,” fF of th 
Presentation of its three-bandsmen trade- | Jargely straight selling comment. m the ¢ 
mark on the march features ——— a = tered 
motor-driven display of C. G. Conn, | ® the G 
Ltd.. Elkhart, Ind. Nash Agency Moves SD conct 
= With concentration of department : real, 
one a ‘ »|heads of both divisions of Nash- fF) njont 
pe gener ybn Eee oe Kelvinator Corporation in Detroit ® raste 
The Sport Shop, Clarksburg, W. and with wren ap oatagge ge tee Ne 
Va., and the Elaine Shoppe, both run oe Patan ll Wis. to Detroit. the the E 
weekly columns in the Clarksburg| Kenosha office of Geyer, Cornell & and = 
newspapers, with the “Sport Shop| Newell, Inc., Nash-Kelvinator agency, Vew 
Sportorials” presenting general sports| has also been moved to Detroit. Times 
and F 
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Quebec Makes 
Bid For Winter 
Sports Lovers 


Montreal, Jan. 6.—Urging Ameri- 
cans to ski in Quebec, the Quebec 
Government has launched a cam- 
paign to rum through February in 
United States publications, consti- 
tuting the first organized effort by 
the province to cash in on its winter 
sports development. 

The copy, prepared by Stevenson & 
scott, Ltd., is planned to coincide 
with sports shows in the United 
States and will appear in resort and 
sports sections of nine newspapers 
and House Beautiful. 

“Ski Time in Quebec” is the theme 
of the series. Stress is placed upon 
the cosmopolitan atmosphere encoun- 
tered in Quebec’s sporting territories, 
the Gatineau Valley, Laurentians in 
general, St. Maurice Valley, Mont- 
real, and Quebec areas reached over- 


} night from a large section of the 


Eastern seaboard. 
Newspapers on the schedules are 


‘the Boston Globe, Herald, Traveler, 
Sand Transcript; 


Brooklyn Eagle, 
Vew York Herald Tribune, Sun and 
Times, and Philadelphia Inquirer 
and Public Ledger. 


NEIGHBORLY BID 


ao 
Office du Jourisme de 
f 


| L PROVINCE de 


Quebec's government is making a bid in 

this newspaper and maqazine copy to 

winter sports followers in the United 
States. 


Changes Format 


changed its format to tabloid size. 


Atlantic City Daily World has 


Southwest Vocational 
School Is Reopened 


To meet a shortage of trained 
workers in the printing industry, 
The Southwest Vocational School 
was reopened Jan. 1 in Dallas, Tex., 
under sponsorship of the Texas 
Newspaper Publishers Association, 
Southern Newspaper Publishers As- 
sociation, American Newspaper Pub- 
lishers Association and individual 
commercial printers. 

Instruction is limited to the print- 
ing trade, with training offered in 
hand composition, linotype, inter- 
type, monotype and press operation. 


Lewis Promoted 


R. W. Lewis, formerly manager of 
the dealer sales department of Fair- 
banks, Morse & Co., St. Louis, has 
been appointed manager of general 
dealer sales with headquarters in 
Chicago. E. C. Rauschkolb succeeds 
Mr. Lewis in St. Louis. 


Names Atlas-Robinson 


Mailings, Inec., New York, has 
appointed Atlas-Robinson Company 
as Chicago representative for Brush 
Script letters, talking letters and 
dealer help campaigns. 


Smith Joins Agency 
Leonard W. Smith has joined The 
Roger Williams Company, Cleveland, 
as account executive. He was at one 

time publisher of The Mailbag. 


Ingersoll Will 
Concentrate on 


New Rist-Arch 


New York, Jan. 5.—With inven- 
tories reputedly somewhat high but 
with hopes of moving them equally 
high, the Ingersoll-Waterbury Com- 
pany, Waterbury, Conn., announced 
plans at a regional sales convention 
held here today, for an integrated 
merchandising campaign for the first 
half of 1938, with advertising expen- 
ditures expected to run slightly in 
excess of the 1937 schedule. 


Farm Publications Included 


Concentration of merchandising 
effort upon three models—the Yan- 
kee and the Ensign, pocket watches, 
and particularly the new Rist-Arch 
wrist watch—will be effected, it was 
stated by R. G. Brown, general sales 
manager, by means of a retail-con- 
sumer directed program involving 
farm, general and trade publication 
advertising, missionary work with 
wholesalers and retailers, as well as 
numerous deals and point-of-sale ma- 
terial. With respect to the latter, 
the company will push a new mass 
display set-up which will feature the 
three models and which is thought 


to be the first embodying the prin- 
ciple of mass display to be adapted 
to the watch field. 

Using a wider list of magazines 
than last year but approximately 
the same total space, copy will ap- 
pear during the first half of the year 
in about 35 general and class maga- 
zines, the majority of national and 
several regional farm publications, 
and in eight business papers in the 
drug, hardware and jewelry fields. 

The work of missionary men will 
be stressed while wholesalers will 
be provided with complete promo- 
tions for their own work among the 
retailers in their region, it was 
stated, with prizes made available 
to be awarded to jobber salesmen. 

Presenting the advertising story 
to the convention were O. M. Goge, 
advertising manager, and G. H. Wil- 


liams, account executive, of the 
Federal Advertising Agency, New 


York. A similar convention was held 
in Chicago. 


Guarantees Rates 


Fawcett Publications, Inc., has an- 
nounced that all advertisers using 
space in any of the 12 issues of its 
Women’s Group immediately preced- 
ing a rate advance announcement 
will be protected for the entire group 
for one year at the last rate in effect 
before such increase. The guarantee 
also applies to its Detective Group 
and all other Fawcett publications. 
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ACCURATELY FORECAST IN 
THE ATLANTIC 20 MONTHS AGO! 


THEY first met in 1930 at a dinner in the Min- 
istry of Foreign Affairs in Tokyo. Atlantic’s 
editor was impressed with the zealousness and 
penetrating intelligence of young George 
Sokolsky. As a student and interpreter of labor 
movements he had first laid his stethoscope on 
the palpitating heart of trade unionism in the 
East Side of New York. Thence to Petrograd 
where he edited the Russian Daily News. East- 
ward again to China to watch Communism put 
on oriental dress. And as he told Aflantic’s 
editor, he now planned to return tu America, 
for it promised to be the next great theatre of 
labor’s dramatic struggle. 

Arriving in New York, Sokolsky found edi- 
torial ears deaf to his doctrine. He turned to the 
Atlantic, was welcomed by the editor, and in 
August, 1932, his first article, ‘“Will Revolution 
Come?” appeared. It foretold, months ahead, of 
the coming struggle for power. In subsequent 
articles he outlined the failure of A. F. of L. to 
formulate a successful plan for American labor. 
In April, 1936, when most industrialists were 
dismissing John L. Lewis as a potential power, 
Sokolsky was writing of what might happen “if 
Lewis could organize a powerful steel or auto- 
mobile union.” 

Thus have the pen of George Sokolsky and 
the influence of the Atlantic been joined to pub- 
lish a series of labor articles which. admittedly 
have set the course for America’s great indus- 
tries in labor relations. Mr. Sokolsky’s position 
as a consultant in this field today is widely 
recognized. 


The Atlantic has probably placed more 
new writers on the road to fame than any 
other magazine. Its ability to attract the 
foremost writers of fiction, the leading 
moulders of public opinion, and to present 
them each month in a balanced ration, is 
the best explanation of the Atlantic’s 
vitality today. 


‘Atlantic 


MOST QUOTED PERIODICAL IN AMERICA 


Boston - New York - Chicago - Los Angeles - San Francisce 
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ADVERTISING AGE 


January 10, 1938 


‘ORCHIDS 
FOR WFBR 


Excerpt from a letter of an 
agency account executive to 
the client: 


Dear Ed: 

Attached is the out- 
standing case of news- 
paper support given the 
* * «* «* program by a 
radio station. WFBR cer- 
tainly deserves a place 
at the top of the list for 
the support they have 
given us. Perhaps you 
may want to write Mr. 
Gould a letter of ap- 
preeiation. 

(names on request) 


4 


Excerpt from a letter written 
b odvetticin agency execu- 
tive to Raney Tee of Edward 
Petry & Co.: 

Dear Larry: 

Thanks very much for 
your presentation on co- 
operation rendered by 
WFBR - Baltimore in con- 
nection withthe * * * * 
program. 

The station certainly 
did everything that they 
said they would and some 
more besides. 

(names on request) 


% 


Excerpt from an advertiser's 
letter to WFBR: 


Dear Mr. Goulds 

«» « « « have for- 
warded to me the port- 
folio showing the mer- 
chandising cooperation 
rendered by WFBR for our 
* * * * program. 

We are very glad to be 
on Station WFBR, and we 
know the stores cooper- 
ating with us in Balti- 
more appreciate your co- 
operation as much as we 
do. 


(names on request) 
& 
Excerpt from an advertiser's 
letter to WFBR: 


Dear Mr. Gould: 

We have just received 
the brochure which you 
prepared and sent on to 
our advertising agents, 
» * »* »* » Showing the 
newspaper ads and adver- 
tising done in the moving 
picture houses of Balti- 
more regarding our «x « x 
« « « feature. 

We wish to express our 
Sincere thanks for the 
splendid cooperation 
which you have rendered 
in regard to this pro- 
gram. ‘ 

(names on request) 


And for 1938-- 
WFBR RESOLVES 


to give our advertisers 
even better cooperation 
than ever before. 


fn Baltimore, its 


PP 


ON THE NBC RED NETWORK 


Fae 


tFigures provided by publisher. 
*Not included in total. 
xFive issues. 


~ Total 1937 and J anuary Display Advertising 
in Farm Papers 
With Comparative Figures for 1936 


Commercial Poultry and 

Poultry and Display Livestock 

cw—Jan, Display Advertising——, Livestock Total Total Total Total 

c— 1938 —_, 7193 7 1938 1937 1937 1936 1937 1936 
Monthlies Pages Lines Pages Lines Lines Lines Lines Lines Lines Lines 
Country Gentleman ....... 28.94 19,683 30.28 20,593 1,621 3,214 338,582 337,767 12,888 12,552 
Capper’s Farmer ......:ec- 21.49 14,615 23.65 16,084 704 1,138 243,458 241,716 4,721 3,341 

Progressive Farmer-Southern 
Ruralist: 
Georgia-Ala, Edition ..... 21.65 15,767 22.36 16,280 544 536 238,198 223,547 4,177 2,972 
Carolina-Va. Edition ..... 21.22 15,449 22.67 16,506 641 997 233,050 214,066 2,792 2,184 
Kentucky-Tenn,. Edition..19.14 13,939 19.83 14,439 726 683 227,628 212,130 4,451 2,353 
TOMOD MGtIGR ceccccccess 19.10 13,912 19.50 14,201 912 943 225,236 211,015 3,786 2,570 
Mississippi Edition ...... 18.69 13,607 23.36 17,011 964 992 215,390 196,547 4,786 2,446 
| | aaa 15.82 11,523 17.14 12,483 Anes 380 183,823 171,344 1,410 ‘iia 
*Average of 5 Bditions...19.96 14,534 21.54 15,687 757 830 227,900 211,461 3,998 2,504 
California Citrograph ...... 25.70 17,272 22.38 15,043 ee jaa 235,819 194,099 grace ‘nah 
Successful Farming ........ 31.11 14,000 31.66 14,249 778 1,405 232,495 220,521 6,375 3,992 
COOETT TEENS cc cccccececss 18.30 8,237 28.90 13,008 754 1,165 177,154 168,642 5,490 4,233 
Farm Journal ........ oococe 14,816 31.08 13,335 1,273 1,753 162,337 110,884 8,558 5,880 
Southern Agriculturalist ...15.10 10,573 18.10 12,676 442 379 160,608 147,594 2,036 1,611 
Southern Planter .......... 19.43 13,603 18.29 12,803 443 403 156,463 121,227 4,486 3,549 
Poultry Tribune, Eastern 

GED -cvcadédobenee Kees 1.51 9,232 21.50 9,226 9,178 11,841 a ee *51,949 
American Poultry Journal, 

Eastern Edition ...... 19.75 8,473 21.28 9,131 9,976 12,068 are *52,058 
tAmerican Fruit Grower....17.5 7,918 15.4 6,957 ae a a ae eiarica 
Breeders Gazette .......... 10.83 4,874 10.26 4,621 2,538 995 58,478 49,095 22,034 1,844 
PEPE PUGEIOES. occccccecese 8.4 5,715 9.29 6,319 473 1,031 50,709 58,808 3,680 2,552 
Wyoming Stockman-Farmer ... see eee see: ebeaee ee ee 50,281 52,435 3,378 1,910 
tNational Livestock 

POND. cencecccecesses 1.3 5,364 6.3 4,615 63 126 48,364 55,826 1,281 292 
Arkansas Farmer .......... << knee  — 163k ~eOeine re mee 32,553 37,948 237 424 
Nation’s Agriculture ....... 7.4 3,346 5.5 2,476 *14 24,431 21,837 *63 ree 
tNew Jersey Farm & 

rrr Terre 2.35 10,600 20.3 9,146 3,026 Ree <¢umexhll "seewebs . 
tCarolina Co-operator ..... 12.3 5,180 11.1 4,648 er eae.) |... emeen ee vetewen ee 
tHoosier Farmer .......... 11.2 5,069 Ta 3,230 ee tas kee 80 eee ° 
tOhio Farm Bureau News.. 8.1 3,656 13.3 6,027 49 oe) miaieage. “eaeeuds 
tFlorida Grower ........... 8.2 5,583 9.9 6,740 exe ta. . \ Mekaes  ehehue 

OGRE GOED .cccsvese --. 260,483 269,364 35,105 42,418 3,110,234 2,875,704 95,156 54,704 

Semi-Monthlies (December) ——1937——, 7—1936—,, 

Pee Gy TOs cn ccccesaes 17.66 13,357 13.82 10,454 392 522 202,295 175,589 9,855 5,236 
Farmer Stockman ......... 14.74 11,147 16.44 11,679 158 71 175,878 176,205 5,073 1,675 
Montana Farmer ..........-. 13.02 9,847 15.93 12,047 378 577 171,974 160,958 13,380 24,754 
Hoard’s Dairyman ......... 15.80 11,508 13.07 9,516 1,983 1,079 166,578 139,981 23,949 20,300 
Arizona Producer .......... 14.15 11,101 15.12 11,855 aan *328 159,552 146,506 1,737 328 
Western Farm Life......... 7.65 6,004 9.74 7,638 259 256 142,605 112,453 3,402 2,880 
. By re roe 6.75 5,107 11.82 8,943 3,259 2,415 127,644 126,096 9,645 12,878 
Missouri Farmer .......... 18.70 14,664 19.08 14,966 273 250 87,550 79,856 6,645 742 

Week? GEGEM. 2 oc escscses or 82,735 87,098 6,702 5,170 1,234,076 1,117,644 73,686 68,793 
Bi-Weeklies (December)—Two issues 

unless otherwise noted. 

The Farmer, Gen]. Edition. .15.14 11,873 14.59 11,441 121 112 222,155 225,291 12,001 9,986 
California Cultivator ...... 18.72 14,158 23.70 17,923 sete *292 279,120 285,092 2,776 2,110 
Wallaces’ Farmer & Iowa 

PEOTRORTORE 6nccccasceses 0.97 16,441 16.69 13,085 1,247 952 263,618 252,975 40,422 39,368 
Prairie Farmer: 

Illinois Edition ......... 14.93 10,871 17.14 12,484 *84 oP 238,928 226,573 8,481 7,315 

Indiana Edition .......... 12.96 9,435 13.52 9,846 *84 a 204,337 184,078 7,360 6,106 
Washington Farmer ....... $7.71 13,394 20.18 15,260 eer *110 231,698 228,073 953 689 
Oregon Farmer ............ 18.08 13,670 20.01 15,131 84 110 228,669 219,643 1,089 661 
Nebraska Farmer ......... 19.03 13,854 14.96 10,893 420 90 209,959 207,101 13,426 7,241 
*Average of 4 Editions..... ach 14,714 rae 12,523 607 135 223,122 226,345 17,658 9,595 
are 14.78 11,174 16.33 12,349 84 110 205,680 196,890 2,103 1,151 
Pennsylvania Farmer ..... 14.10 10,831 14.40 11,062 1,116 804 198,264 191,983 23,589 24,637 
American Agriculturist 14.49 10,554 17.34 12,629 + 962 702 188,308 183,710 21,142 22,208 
Wisconsin Agriculturist 12.46 9,773 14.28 11,202 47 35 187,444 194,918 15,617 18,794 
tO POPIIOT 6 6.0.0:0 060020600 8.98 6,904 13.67 10,501 653 256 177,935 179,624 11,098 10,199 
Michigan Farmer ......... 12.19 9,366 13.79 10,592 694 583 177,861 161,898 19,023 16,754 
Rural New Yorker......... 11.95 9,375 13.50 10,591 2,439 2,057 175,402 178,223 47,053 61,139 
New England Homestead..11.51 8,057 12.18 8,531 1,928 1,939 170,155 153,360 33,390 32,492 
Indiana Farmer's Guide.... 7.98 6,263 10.18 7,987 110 56 146,532 133,769 3,669 3,159 
pekota VArmer ....sccccss 11.26 8,693 12.04 9,298 46 21 140,264 129,881 4,908 6,507 
Karsas Parmer .....cceee- 7.67 5,832 7.50 5,700 980 403 137,027 117,995 22,971 11,130 
Missouri Ruralist .......... 5.39 4,097 7.47 5,679 94 201 129,702 109,921 3,126 1,859 

SOUCRE GPOUD: occ iccivvs 204,615 209,835 11,025 8,566 3,913,058 38,760,998 294,196 283,505 

Weeklies (December)—Four issues unless otherwise noted. 
Pacific Rural Press: 
Northern Edition ........ 24.99 18,895 35.37 26,747 798 388,706 421,089 22,786 
Southern Edition ........ 22.96 17,364 33.26 25,147 826 353,690 91,931 23,627 
Weekly Kansas City Star: 
Missouri Edition ........ .96 x9,758 4.68 611,542 471 216,758 229,289 13,366 10,791 
Semi-Weekly Farm News: 
Priday Waition .......... 1.92 x4,468 2.16 5,152 see 84,205 83,296 127 cee 
Tuesday Edition ........ .74 1,770 2.81 x6,686 eae 55,727 65,081 87 sea 
Dairyman’s League News.. 5.34 3,894 4.35 x3,168 185 58,330 59,977 8,486 pale 
Capper’s Weekly .......e.. 1.67 3,744 2.30 5,166 64 91,148 113,488 2,818 815 

TOCA) GPOUP ..ciccccccs 59,993 83,608 2,344 1,248,564 4,064,151 71,297 11,606 
Dailies (December) 
tCorn Belt Farm Dailies: 

Chicago Daily Drovers 

WOES 6) cite esses eS 13.5 28,882 15.2 32,522 2,120 1,987 386,934 360,044 112,853 97,155 
Kansas City Daily Drovers 

TEER. oo v5 665 bebe wes 31,087 16.8 35,890 6,933 3,185 527,114 546,593 113,554 86,686 
Omaha Daily Journal- | 

ee 13.9 30,125 17.9 39,019 5,079 6,595 485,725 469,074 153,214 138,847 
St. Louis Daily Live Stock 

| ae rere 2.4 26,412 11.8 25,286 3,086 2,682 370,875 358,165 60,977 45,796 

SOCRs CAPO eo keene caiecs 116,506 132,717 17,218 14,449 1,770,648 1,733,876 440,598 368,484 

Pe NC USP onincak Keg, oeisises) i @G- saewe 11,276,580 10,552,273 974,933 787,092 


Fidler and Sponsor 
Sued by Movie Star 


Constance Bennett, motion picture 
actress, charging libel in alleged dis- 
paraging remarks of Jimmy Fidler, 
has filed a $250,000 damage suit 
against the radio commentator and 
his sponsor, Procter & Gamble Com- 
pany, Cincinnati. 

The Fidler movie comments are 
aired twice weekly over National 
Broadcasting Company Red network. 


Revises “Analyst” 


The Magazine of Wall Street has 
presented its “Business Analyst” in 
revised form with the current issue, 
the eight-page section printed on 
blue paper giving statistical data 
and comment on trade, industry, 


AL REPRESE 
RD PETE 


money and finance. 


Wilkinson to Korn 


Paul Wilkinson, Jr., formerly as- 
sistant advertising manager-of United 
Gas Improvement Company, Phila- 
delphia, has joined J. M. Korn & Co., 
Inc., Philadelphia. 


Agency Liquidates 
The Powers-House Company, 
Cleveland agency, has been liqui- 
dated, effective Jan. 1. The agency 
was established in 1912. Marsh K. 
Powers was president and John An- 
derson, Jr., vice-president. 


Joins LaMonica 


Ben S. Gottlieb has joined Thomas 
P. LaMonica & Associates, Easton, 
Pa., as director of transcription serv- 
_ a headquarters will be in New 

ork. 


Hellmann to Collier 


Walter C. Hellmann, formerly New 
York representative of Philadelphia 
Advertising Company, has been ap- 
pointed sales manager of Barron G. 
Collier, Inc., Washington, D. C. 


Braun in Texas 
Braun & Co., Los Angeles, has 
been granted a foreign permit to 
conduct an advertising business in 


Texas. The agency will be located 
in Dallas, with F. F. Bokern in 
charge. 


Paul Albright Named 


Paul Albright, formerly general 
manager of J. B. Albright Company, 
Ravenna, O., has joined Kimball, 
Hubbard & Powel, Inc., New York, 
in an executive capacity. 


FARM LINEAGE 
SHOWS GAIN OF 
6.86% FOR "37 


New York, Jan. 7.—Commerciga} 
display advertising in major farm 
magazines totaled 11,276,580 lines ip 
1937, scoring a substantial gain of 
6.86 per cent over the 10,552,273 lines 
appearing in the same publications 
in 1936, according to figures released 
today by Publishers’ Information 
Bureau, Inc. 

It was a gain participated in by 
all groups with the increase of 17.32 
per cent registered by the weekly 
farm papers as the largest in the 
field. Increases made by other groups 
in commercial display for the year 
were: monthlies, 8.15 per cent; dai- 
lies, 2.1 per cent; bi-weeklies, 4.04 
per cent, and semi-monthlies, 10.41 
per cent. 

Poultry and live stock display line- 
age for all groups also increased to 
974,933 from the 787,092 registered 
in 1936, although several publications 
did not report two-year figures in 
this classification. 

Monthly farm publications sched- 
uled 3,110,234 lines of commercia) 
display in 1937 and 2,875,704 in 1936; 
dailies, 1,770,648 and 1,733,876; semi- 
monthlies 1,234,076 and 1,117,644; bi- 
weeklies 3,913,058 and 3,760,998; and 
weeklies 1,248,564 and 1,064,151. 


Current Totals Down 


The January, 1938, report of the 
monthly farm publications was in 
contrast to the 1937 total increase. 
Commercial display lineage in this 
group totaled 260,483, a drop of 3.3 
per cent from the 269,364 lines re- 
ported for January, 1937. 

Other groups, reporting December 
lineage, likewise exhibited percentage 
losses. Semi-monthly farm magazines 
scheduled 82,735 lines of commercial 
display in December, a decrease of 
5.01 per cent from 87,098 reported 
last year. Bi-weeklies reported 204,- 
615 lines, a drop of 2.49 per cent 
from 209,835 of a year ago. 


dropped to 59,993 lines, 


this group for December, 


scheduled in the month last year. 

Figures for the individual publica- 
tions on both current and yearly to 
tals are shown in the accompanying 
table. 


Martin Heads Committee 
Col. K. G. Martin, Charles W. Hoyt 


appointed chairman of the sub-com- 
mittee of Scandinavian fisheries in 
connection with the study and de 
velopment of commercial, sports and 
aquaria fisheries exhibits by the ad- 
visory committee of the New York 
World’s Fair fisheries exhibition. 


one of eight states where busi- 
ness is good today and the 
sales outlook for the next six 
months is most favorable. 
The Oklahoman and Times has 
the approval of seasoned ad 
vertisers for coverage of this 
market. 


THE DAILY OKLAHOMAN 


OKLAHOMA CITY TIM 


OKLAHOMA CITY 7 
Representative: E. Katz Special Advertising Age™ 


Commercial display in the weeklies | 
28.25 per) 
cent under the 83,608 reported by | 
1936. | 
Dailies reported 116,506, a decrease > 
of 12.22 per cent from 132,717 lines > 


Company, Inc., New York, has been 


Babson picks Oklahoma 45 J 
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so long lavished on industry. 
| entrance of management experts into 
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HOME APPLIANCE 
MARKET PLACED 
AT ONE BILLION 


Zimmerman Says Unified Pro- 
motion is Essential 


Chicago, Jan. 4.—With manufac- 
turers spending $25,000,000 a year in 
advertising, with style in the kitchen 
elevated to the importance it has 
long enjoyed in 
other parts of 
the house, and 
with distribution 
shifting from 
utilities to furni- 
ture and depart- 
ment stores, 
1938 will be a 


billion dollar 
year in the 
home appliance 
field. 

The American 
Furniture Mart 
Press Club, 
holding its annual luncheon as a pre- 
jude to the winter furniture market 
here, heard this optimistic statement 
from P. B. Zimmerman, vice-presi- 
dent in charge of sales, Norge divi- 
sion, Borg-Warner Corporation, De- 
troit. 

Mr. Zimmerman drew a dazzling 
picture of “The Future American 
Home,” which, he said, will rely on 
electrical rather than human ser- 
yants to reduce labor 50 per cent. 
New model homes now being built 
threughout the United States, he as- 
serted, will give a new vision of 


P. B. Zimmerman 


’ gracious living, with modern appli- 
} ances opening new vistas to the 


housewife. 
Asks More Co-operation 


While manufacturers have done a 
good job of promotion thus far, Mr. 


’ Zimmerman said, they must sell this 
' idea even harder in the future. 


He 
called on all with a stake in the field 


to band together to hasten the day 


when drudgery may be _ banished 
from every home in the land. 
He also asked the furniture field 


_ to adopt higher merchandising stand- 


Had it utilized the vigorous 
promotion plans which have featured 


' activities of the electrical industry, 
'he asserted, the vaunted American 


standard of living would be far 
higher than it now is. 
The housewife, he said, is only 


' now coming into her own—only now 


receiving some of the consideration 
The 


the household field means that they 
are considering the housewife’s prob- 
lems for the first time from the view- 
point of their sequence, among 
others, 

Speaking of the shift in distribu- 
lion, he said that utilities are anxi- 
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ous to lay down their burden as soon 
as they know that furniture and de- 
partment stores are able to give 
adequate service as well as proper 
display. The new order means that 
“home appliances are getting on 
Main Street,” he asserted, “and no 
longer will be sold as specialties, 
but as home furnishings.” 

The kitchen is now being consid- 
ered as a unit, he continued, instead 
of the hodge-podge of the past. Home 
appliances of all kinds are being 
styled to fit into a central theme, 
and the housewife of the future need 
no longer be ashamed of the appear- 
ance of her workshop. 

Prospects for 1938, Mr. Zimmer- 
man said, are much better than Borg- 
Warner believed until it made its 
annual year-end survey. This indi- 
cated that 24 per cent of all Ameri- 
can homes are interested in buying 
one or more of all of the appliances 
now on the market for lightening 
burdens of the home manager. If 
saturation is high in the washing 
machine market, no matter, for the 
manufacturer finds great opportuni- 
ties opening in the sale of ironers. 

Heretofore, he commented, high 
saturation of markets has resulted 
in price-cutting and other poor mer- 
chandising practices. The electric 
refrigeration field has proved that 
this need not be true, and its ex- 
ample is exercising a beneficial effect 
on producers of many other products. 

Mr. Zimmerman’s address received 
official recognition from the National 
Retail Furniture Association, which 
indicated that if appliance manufac- 
turers desire the “more substantial 
distribution” recommended by the 
Norge executive, they should review 
their merchandising policies in the 
light of the new channels sought. 

The association’s appliance mer- 
chandising committee insisted that 
appliance manufacturers should in- 
dulge in more advertising, and lay 
more stress on cubic footage than on 
shelf space. They should accord deal- 
ers more liberal gross margins and 
defend them from the competition of 
utilities, the code drawn up by the 
committee asserted. Reduction of in- 
stalment sales to 24 months was also 
urged, longer periods being held dan- 
gerous under present conditions. 
Richard Hirsch, appliance manager 
of the Wieboldt Stores, Chicago, said 
that the policy of manufacturers of 
nationally advertised appliances is 
conducive to sale of private brands. 
Few such manufacturers allow ade- 
quate margins, he contended. 


Education Tack 
Is Outlined for 


Insurance Week 


New York, Jan. 4.—General edu- 
cation rather than a direct sales 
theme for Life Insurance Week of 
May 9 was forecast today by Joseph 
C. Behan, vice-president of Massa- 
chusetts Mutual Life Insurance 
Company and chairman of the exec- 
utive committee in charge of the 
program which will be under the 
direction of the Life Agency Officers 
Association. 

The campaign, Mr. Behan said, 
while similar in scope to the 1937 
program, will be strictly an educa- 
tional effort in behalf of life insur- 
ance. As a matter of fact, no refer- 
ence to Life Insurance Week will be 
made. The budget for 1938 is about 
$120,000. ; 

Last year’s national essay contest 
for high school students which drew 
more than 100,000 selected entries, 
will again be utilized, with both na- 
tional and regional prizes offered. 

Newspaper copy for the week will 
appear in about 400 major cities, a 
list substantially the same as that 
used in the 1937 drive. All daily 
newspapers in these cities will be 
included. Displays and tie-up copy 
for local sponsorship also will be 
prepared. Young & Rubicam, Inc., 
has been reappointed as advertising 
counsel. 


Long with “Ken” 
Roger D. Long has been appointed 
New England representative of Ken, 
with offices at 526 Statler bldg., Bos- 


ton. 


Speedier Sales 
Story for Red 


Crown Campaign 


Chicago, Jan. 5.—In the belief 
that dominant illustrations and a 
minimum of copy are the keys to 
clinching newspaper copy, Standard 
Oil Company of Indiana will substan- 
tially increase the role played by 
photographs in its first 1938 drive, 
Wesley I. Nunn, advertising mana- 
ger, disclosed today. The campaign 


will feature some of the largest pho- 
tographic illustrations of people. that 
Standard has ever used. 

It began Jan. 4 on a 10-week sched- 
ule of 17 insertions for 1,600 Midwest 
newspapers. This is a larger number 
of insertions than for the compar- 
able 193 period. 

In each advertisement, the slogan, 
“Just Like That,” emphasizing 
Standard’s quick starting qualities, 
will be coupled with a large photo- 
graph of an individual engaged in a 
finger-snapping gesture. 

“The advertising is pointed at the 
type of reader who hurries through 
his newspaper, catching only illustra- 


tions and headlines,” Mr. Nunn com- 
mented. “I think that this type is 
representative of today’s average 
newspaper reader.” 

McCann-Erickson, Inc., Chicago, is 
the agency in charge. 


Smith in Pittsburgh 


A. O. Smith Corporation, Mil- 
waukee, has opened a district office 
in the Gulf bidg., Pittsburgh, with 
R. L. Howes in charge. 


Hanick Moves 


The S. J. Hanick Company, Inc., 
Philadelphia, has moved to its new 
building at 718 Chestnut street. 


Here’s the proportionate slice of 
the Midwest Farm Market you 
cover with the strongest National 
farm publication—about 36%. 


And here’s the slice you cover with 
Midwest Farm Papers—about 77%. 


REACH FOR 


* BIG SLICE 


Let competitors nibble. But reach for the BIG slice of 


this bumper Midwest farm market for yourself. 


Here with one campaign in Midwest Farm Papers, you 


cover 77%* of all the farmers in these eight key states at 


one stroke. The nearest your competitors can come to that 


coverage with a National farm medium is a scant 34%*. 


When you consider that midwest farmers receive prac- 


tically one-third of ALL this year’s cash farm income— 


* Actual coverage, 
not statistical 
coverage. 


RAIRIE R 


THE MIDWEST & 


NEBRASKA FARMER 
_ WISCONSIN AGRICULTURIST AND FARMER 


PRAIRIE FARMER | 


CHICAGO—6 No. Michigan Ave 


ee 


NEW YORK—250 Park Ave., 420 Lexington Ave 


that BIG SLICE is worth reaching for. 


Write for Post Office Count book showing actual circulation 
on every rural route, out of every post office, in every midwest 


state. 
circulation.) 


v.. 


ocused Advertising in 


mFARM PAPERS 


(This is the acid test of thorough concentration of 


THE FARMER, ST. PAUL 


WALLACES’ FARMER & IOWA HOMESTEAD 


FRANCISCO—1538 Russ Bldg. 


DETROIT—S542 New Center Bidg 
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HANDS TELL GRAPHIC PRODUCT STORY IN PICTURE SEQUENCES 


ACT HELD TWO peer foolish * 


YEARS DISTANT 


New Lambert Book Pierces, 
Much Legal Fog 


New York, Jan. 5.—Complete clari- | 
fication of the Robinson-Patman act 


THINKS MORE OF HER — 
~ TROUSSEAU THAN SHE 
DOES OF HER HANDS/ 


vio viremia” and othet ngredwow hen 
Dears oss. 


‘ “, 


Al mew type of preparation bar come inne 
bein, Wash tt voter Uaneds svore the vitax 
ween why espe hetlly aids ie keeping, thin 
sinaeth awl young —~ the ty 
This new type of preparation combaine ta 
rym, Mishel, no yhycerine. 
lt hag been tamd-—~ DANY A, 


++ SET TE 


‘thin-r dna 


Daava is bervier, creamicr. Not messy 
or spilly Not sticky. And wer drying 
Don't let goue hands go anorber day 
without thr moder: 


The “dhdtertnatin” i contains is the vite- 
wont Which helps 96 renew the tissues of che 
skin, When, applied directhy to the skin, 


sk wien” 
care Git Danye today. la Vie wud 106 


is at least two or three years dis- this “namin heips the tinmues quicker tines. Danya is on salc at drug, depart 
+ . : til 4 ty in 1. 4 anion. 4 
tant, I. KE. Lambert predicts in | em a ne a ne 
“Mar j 2@ ry os ofc  Labersrory yestson animes showed bow Deore thom your dee | 
ae Marquis of Quee nsbury Rules for | sheer eteasaetiee obse apeeie, aUstre tm your decks SCM aaa | peare than you do your delicate 
¥, Modern Business,” a discussion of ot af shin-—leave skin tough, ald looking, / bam! peeperstion you have ever esed, take ean Hingerie. Hersh soaps are week. Make this time a beauty treat: 


the pavely aed bottle back op vous dedlet 
eet your tuey ecbarded tr fatt: Ponds, 
Citnam, Coan, makers of Pond ’s/Creams. 
Copvitett, 1041, Punts Eaten Comtens 


And how Danga, the new-ty pe preparation 
 tatecrien the woes oA thin’ dat-eein” 
ie skic~~makes vote and amon 


ha 
Zz i i 


s herd on the skin as they arc ment... use gentle Lux. 
+ things. - Lux hes none of the harmful oft 
gember, too, that your hands found in many ordinary soaps. It pre- 


unfair trade practices which includes $ 
reviews of several cases recently be- 
fore the Federal Trade Commission. 


Mr. Lambert is a member of the 


Pond's Extract Company and Lever Brothers Company presents an interesting contrast in picture sequence treatment. Pond’ copy for 
the "before-and-after" theme while Lever Brothers’ Lux copy employs an action and result series to present its negative point on dish- 
pan hands." 


Current magazine copy of 
the new Danya lotion uses 


WIDE BUILDING INDUSTRY — 


bar of Supreme Court of the United | ° 
States and was previously a we Rarnings 
president and director of the Na- | 

tional Better Business Bureau. 


a 


was due to higher live stock prices, | Poor Richard Club 


highest since 1928, consumer resist- | Plans Annual Banquet 


ance to high meat prices, higher op.- | : ; ; 
erating costs and the unusually light; Philadelphia’s Poor Richard Club 


CATALOG AND 
DIRECTORY 


Manufacturers cataloging their lines in 
BUILDING SUPPLY NEWS Catalog and 
Directory, March, 1938 issue, will have 
widest coverage of lumber and building 
supply dealers and building contractors, 
available in industry. 


(Advertisement) 


Recalling the passage of the FTC 
act, Mr. Lambert points out that it 
was not until the Supreme Court 
handed down an opinion in the Gratz 
case, six years later, that the words 
“unfair methods of competition” 
were sufficiently defined so that the 
trader knew what Congress con- 
demned by the act. 

Since enactment of the Robinson- 
Patman act in June, 1936, 25 com- 
plaints have been issued charging 
more than 250 traders with violations 
of the act, he points out, and to date 
no court has reviewed any finding or 
order of the commission. It will be 
at least two or three years before 
the trader will know exactly what 
he can and cannot do with regard to 
price discrimination,” he says. 


Reviews Label Laws 


In a chapter on false advertising 
and misbranding, Mr. Lambert re- 
views the swing from the old doc- 
trine of “Let the Buyer Beware” to 
the stricter standards enforced today. 
A leading case on this aspect re- 
ferred to was that of the FTC versus 
Winsted Hosiery Company. 

Cartons of underwear 
tured by this company had _ been 
labeled ‘Natural Merino,” “Gray 
Wool,” “Natural Worsted” or “Aus- 
tralian Wool.” A final decision of 
the Supreme Court held that these 
labels were misleading inasmuch as 
the garments were not all wool and 
in some instances only 10 per cent 
wool. 

Mr. Lambert points out that this 
decision was handed down even 
though it was admitted that the ma- 
jority of retailers purchasing 
products were aware of the true con- 
tent of the garments. This, the court 
held, was no valid excuse for the mis- 
branding. 

“The principle set forth in this de- 
cision,” Mr. Lambert declares, “is 
today’s standard as to what consti- 
tutes an unfair method of competi- 
tion in the advertising and branding 
of products sold in interstate 
merce.” 

Other chapters in the volume deal 
with such subjects as the simulating 
of trade names, trade-marks and 
products of competitors: commercial 
bribery; espionage; lotteries and 
price maintenance. 

The book has been published by 
the Rydal Press, Sante Fe, N. M. 


manufac- 


sae 


com- 


Paul Promoted 

Lesley C. Paul, formerly manager 
of Westinghouse Electric & Mfg. 
Company’s press bureau in East 
Pittsburgh, has been placed in 
charge of press relations and pro- 
motion of the company’s radio sta- 
tions. His headquarters will be in 
the radio division plant in Chicopee 
Falls, Mass. 


Scott in New Post 


Harold P. Scott has been appointed 
to head the copy service department 
of Philadelphia Advertising Com- 
pany, Philadelphia. He was _ for- 
merly with the University of Michi- 
gan and University of the Philip- 
pines. 


the | 


Advertisers 


International Shoe Company 

Net income for the fiscal year 
ended Novy. 30, 1937, was $6,266,992, 
compared with $8,416,926 for the pre- 
ceding year. Net sales totaled $88,- 
278,810, compared with $84,856,709 in 
1936. 


B. Kuppenheimer & Co. 

For the fiscal year ended Oct. 30, 
1937, net income was $75,665, com- 
pared with net income of $112,077 for 
the preceding fiscal year. Higher la- 
bor costs, increased taxes and mer- 
chandise depreciation account for the 
drop in the 1937 income over that of 
1936, B. J. Cahn, president, said. 


Montgomery Ward & Co. 

Net income for the third quarter 
ended Oct. 30, 1937, amounted to $6,- 
238,230, compared with $5,875,586 in 
the corresponding period in 1936, a 
gain of 6 per cent. For the first nine 
months of the fiscal year, earnings 
totaled $15,287,874, against $12,997,- 
442 in the like 1936 period, a gain of 
18 per cent. 


Manhattan Shirt Co. 

Report shows net profit of $288,777 
for the fiscal year ended Nov. 30, 
1937, compared with $438,398 in the 
preceding year. Net sales totaled 
$8,661,315 for the year, compared with 

7,602,805 in 1936. 


Firestone Tire & Rubber Co. 

| Net income for the fiscal year 
‘ended Oct. 31, 1937, was $9,269,144, 
jagainst $9,142,654 in 1936. Sales to- 
‘taled $156,823,094, a gain of 15 per 
/cent over $135,923,094 for the fiscal 
/year ended Oct. 31, 1936. 


| Swift & Co. 

Net income for the fiscal year 
|ended Oct. 30 totaled $8,880,496, com- 
| pared with $12,103,751 for 53 weeks 
ended Oct. 31, 1936. Total sales for 
the 1937 fiscal year amounted to 
$885,836,529, an increase of 6.1 per 
cent over the previous year’s sales 
of $831,671,748. Higher operating 
costs due to increased wages, higher 
livestock and other raw material 
costs were given by G. F. Swift, 
vice-president of the board, as rea- 
sons for the drop in income for 1937. 


Armour & Co. 

For the fiscal year ended Oct. 30, 
net income was $9,712,792, compared 
with net income of $10,239,462 for 
the 19386 fiscal year, a decline of 5 
per cent despite a 5 per cent in- 
crease in sales to $788,279,705 from 
$748,935,000 in the preceding year. 
Robert H. Cabell, president, attrib- 
utes the smaller income to higher 
cost of production. 


Cudahy Packing Company 

Report shows net loss of $1,776,100 
for the fiscal year ended Oct. 30, 
compared with net profit of $1,815,- 
613 for the 1936 fiscal year. Sales 
for 1937 were $222,222,016, compared 
with sales of $201,605,825 for the 
previous year. President E. H. Cud- 
ahy, Jr., told stockholders the loss 


volume of live stock processed 


through the plants during the last | 


six months of the fiscal year. 


Wesson Oil & Snowdrift 

For the quarter ended Noy. 30, net 
profit amounted to $709,465 against 
$1,312,701 for the corresponding pe- 
riod in 1936. Net sales for the quar- 
ter totaled $14,677,208, compared 
with $14,395,802 in the November 
quarter last year, and $18,522,866 in 
the November, 1935, period. 


Celotex Corporation 

Net profit for the year ended Oct. 
31 was $1,266,753, compared to $736,- 
014 in 1936. Net sales amounted to 
$10,574,242, against $7,589,955 for 
the same period in 1936. 


Chesapeake & Ohio 

The company reports net income 
of $31,217,191 for 11 months ended 
Nov. 30, compared with $39,008,259 
for the same period in 1936. 


Outboard Marine 

For the fiscal year ended Sept. 
30, net profit was $940,379, compared 
with - $679,853, the combined net 
profit of the predecessor companies, 
Johnson Motor Company and Out- 
board Motor Corporation, for the 
corresponding period a year ago. 
Williams Oil-O-Matic ; 

For the fiscal year ended Oct. 31, 
net profit was $51,627, compared 
with $259,500 in the preceding year. 
Net sales for the year totaled $1.- 
548,951, compared with $2,771,794 in 
1936. 


Pullman Company 

The sleeping car unit of 
Inc., shows a loss of 95.22 per cent 
in October, 1937, over the same pe- 
riod of 1986, net income dropping 
from $359,360 in October, 1936, to 
$17,179 in October, 1937. Officials at- 
tribute the slump to higher wage 
payments, increased costs of mate- 
rials and heavier taxes. 


Pullman, 


will hold its annual banquet Cele. 
brating the birthday of its patron 
saint, Benjamin Franklin, Jan. 17 at 
the Bellevue Stratford Hotel. 

| Committee chairmen include E. 0 
|Bretz, Gulf Oil Company, banquet: 
J. N. Pratt, Pratt Sales Company, 
entertainment; Charles K. Kamsler, 
| pageant; Ray Neal, Pomerantz, 
printing; Jack Hammon, 
broadcasting; Philip Klein, Philip 
Klein, Inc., decorations; Howard} 
Kairer, Gatchel & Manning, majo) 
prizes; Joseph V. Morris, N. W. Ayer 
& Son, advertising exhibits, and 
Alexander B. Garwood, Roche, Wil: 
liams & Cunnyngham, publicity. 


Two Companies Name | 
Carr Liggett Agency 


The Swartwout Company, Cleve- 
land, has named Carr Liggett, Inc 
Cleveland, to direct advertising of 
its pressure control apparatus for 
power plants. Business papers, direct 
mail and catalogs will be used. E. C 
Sheeler is account executive. 

American National Drinks, Inc. ~ 
Cleveland, has also named the Lig-— 
gett agency to direct advertising of) 
Apl-Andi, carbonated sweet apple 
drink. R. H. Austin is handling the 
account. 


| Gets Stouffer Account 


The Stouffer Corporation, Cleve 
land, operator of 10 restaurants il 
Cleveland, Detroit, Philadelphia ané 
Pittsburgh, has appointed Needham 
& Grohmann, Inc., New York, to 
handle advertising for the 
unit of the chain at 540 Fifth avenue 
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responsible 
are 
Baker, 
Cleveland. 


BAKERS 
HELPER 


Marx, 
Jamieson, 


are PEOPLE! 


of BAKERS’ HELPER knows the 


baking industry, its problems and the individuals 
It can and continually does speak its mind 
for the good of the baking industry. 


Policies are People.” BAKERS’ 
is a leader today because the men 
for its policies are leaders. They 
Clissold, Broeg, Teller, Jennings, 
Ross, Lambeth, Morris, and 


This editorial leadership, now in its 5lst year, 


is a springboard for your advertising to reach 


the heavy- 


buying bakers. 


Send for your copy of ‘“‘Who’s Who in BAKERS’ 


HELPER.’ 


whee 


a 
industry’s ablest idea-men and leaders. 


330 South Wells Street Chicago, Ilinois 
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b ONE of the greatest bones of contention 
in the printing arts has been the fuss 
about “limiting the artist's palette.” (The 
same applies to color photography.) We 
say let the artist use any colors he wants. 
We will match them and do it so your 
printer will satisfy both you and the artist. 

Engraving has been full of alibis ever 
since the four-color process was invented. 
Within our knowledge there have been 


CHICAGO 


very few color combinations ever con- 
ceived that could not be faithfully repro- 
duced by the use of the three primary 
colors and black. 

Don't cramp your artist's style because 
you're told that it can’t be done. Try us. 

If we don’t deliver, you get your 
money back. This is not a gag to get your 
business. We put it in writing. 

We're etching to get ahead. 


COLLINS, MILLER & HUTCHINGS !xc 
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CATALOG SALES 
GAIN 71.97% IN 
1933-35 PERIOD 


Census Report Shows Sales 
Rise to, 1.37% of Retail Total 


Washington, D. C., Jan. 4.—Em- 
phasizing the growing importance of 
mail order houses in the nation’s re- 
tail distributive system, an analysis 
of census data released today by the 
Bureau of Foreign and Domestic 
Commerce shows that in 1935, 378 
such houses had a total of more than 
$420,000,000 in catalog sales, a 71.9 
per cent gain over the 1933 total. 

Restricted to catalog sales, this to- 
tal also excludes the sales of retail 
stores operated by the mail order 
houses. 


Only 271 in 1929 


The figures for the three years in- 
cluded in this analysis reveal that 
the number of mail order houses in- 


CONTENT DISPLAY 


This mew compact rouge display of 

Yardley & Co., Ltd., New York, includes 

actual cakes of rouge, as well as the 

compacts, to demonstrate the various 
shades available. 


creased from 271 in 1929 to 311 in 
1933 and to 378 in 1935. 

The catalog sales total for 1929 
was $515,237,000, equal to 1 per cent 
of total retail sales of the nation. 
In 1933 this percentage remained con- 
stant although the catalog sales total 
dropped to $244,381,000 while the 
number of stores increased. Figures 


for 1935 show that the catalog sales 
total for the 378 stores jumped to 
$420,027,000 and the percentage of 
mail order sales to total retail sales 
increased to 1.3. 

The 71.9 per cent increase in cata- 
log sales from 1933 to 1935 compares 
with an increase of 32 per cent for 
all retail business. It is approxi- 
mately 70 per cent of the 1929 cata- 
log sales total. One factor in this 
30 per cent variation, it is reported, 
is the generally lower level of prices 
which prevailed in 1935. 


91.9% General Merchandise 


The analysis estimates that general 
merchandise sales accounted for 91.9 
per cent of total mail order sales 
in 1935, a slight gain over the 90 per 
cent accorded this group in 1933. 
Other classifications accounting for 
the balance are men’s clothing and 
furnishings, 0.7 per cent; shoes, 0.4 
per cent; women’s apparel, 1.5 per 
cent; farm and garden supplies, 1 
per cent. Radios, drugs, hardware 
and farm implements, jewelry and 
family clothing each accounted for 1 
per cent. All other classifications not 
listed separately, took 4 per cent of 
the total retail sales. 

Operating expenses of mail order 
houses in 1935 averaged $25.30 per 
$100 in sales, according to the analy- 
sis. This does not include compen- 
sation of proprietors, a negligible fac- 


tor in the total. The $25.30 for 1935 
compares with $28 in 1933 and $23.30. 
in 1929. 


Halk Acquires Glazo 


from Northam Warren 


Louis W. Halk has purchased 
Glazo manicure preparations from 
Northam Warren Corporation, New 
York, and has formed Glazo, Inc. 
Monroe F. Dreher, Inc., New York, 
continues as agency for Glazo and 
has been named for Elcaya toilet ar- 
ticles which Glazo, Inc., has also 
taken over from Northam Warren 
Corporation. 

Mr. Halk was formerly vice-presi- 
dent of Northam Warren. Offices of 
Glazo, Inc., will be at 50 Paterson 
avenue, East Rutherford, N. J. 


Birch to Texaco 


Stephen M. Birch, formerly ac- 
count executive with Erwin, Wasey 
& Co., Inc., New York, has been ap- 
pointed advertising manager of the 
Texas Company, New York, effective 
Jan. 3, succeeding Raymond Brown, 
resigned. 


Buys Golf Year Book 


National Golf Review, Inc., New 
York, has purchased Fraser’s Inter- 
national Golf Year Book, New York, 
and will publish it April 1 under the 
name of Golfer’s Year Book. 


AMERICA'S MOST RESPONSIVE MARKET 
Juwlocs (ESE 5 GREAT MEDIUMS 


STREET & SMITH PUBLICATIONS 


Meet the Changing Interests of the People 
Who Now Have Money to'Spend 


or eighty years Street & Smith has been 
F isi the reading habits of the people 
who buy the major part of America’s manu- 
factured goods. From the days when gold 
toothpicks, shiny silver mounted harness and 
an iron dog in the front yard were the symbols 
of middle-class prosperity, down to the present 
time when these items are replaced by auto- 
mobiles, radios and electric refrigerators, this 
untiring research into what people are reading 
has gone on. 


And reading habits have changed just as 
much as the people’s predilections for the 
goods the merchant has to sell. Keeping pace 
with, and in many instances even anticipating 
these constant changes in reading habits, has 
kept Street & Smith Publications in millions 
of prosperous American homes week in and 
week out, down through the years. 


Coupled with this huge circulation in the 
homes of prosperous Americans, is Street & 
Smith’s amazingly low page rate per thousand. 
These two vital factors in every successful 
advertising campaign have provided a re- 
markably low-cost means of selling merchan- 
dise for hundreds of this country’s leading 
manufacturers. 


C. W. FULLER, 


now Director of the Advertising Division 
of Street & Smith Publications, Inc. 


Mr. Fuller will have charge of all advertising 
activities of the company. He will make his 
headquarters at 79 Seventh Ave., New York 
City. Other Street & Smith advertising offices 
are located in Chicago, San Francisco and 
Los Angeles. 


STREET & SMITH 


“PIC” —First magazine to tell 
stories in pictures, now numbers 
its circulation beyond the 
600,000 mark. To date it has 
accepted no advertising. Due to 
requests for space from leading 
advertisers, the publishers plan 
to make important rate an- 
nouncements shortly. 


PICTURE PLAY— Unlike its 
many imitators, Picture Play 
has followed an editorial policy 
which appeals to a more intelli- 
gent readership. It sells for 15¢ 
on the newsstands. Like other 
S. & S. magazines, it appeals to 
people who have money tospend. 


STREET & SMITH “COM- 
BINATION” AND “BIG 7” 
GROUP—The publications in 
these two groups have un- 
challenged popularity among 
intelligent adult readers. The 
*‘Combination” (circulation 
over 1,000,000) and the “Big 7” 
Group (circulation 2,500,000) 
offer advertisers a most attrac- 
tive “buy.” Leading advertisers 
attest this amazingly low-cost- 
way of selling merchandise. 


MADEMOISELLE — This mag- 
azine of sparkling, vigorous 
youth, opens the door to Amer- 
ica’s most responsive market. 
Mademoiselle also offers adver- 
tisers of quality merchandise an 
additional plus 
influence. It appeals to American 
youth with money to spend. 


AIR TRAILS— An editorial 
content which combines both 
technical information and avia- 
tion fiction has made this maga- 
zine the favorite of America’s 
rapidly growing army of airplane 
enthusiasts. Air Trails has the 
greatest circulation in the avia- 
tion publication field. 


* 


powerful dealer 


SHOE COPY FOR 
"98 TO REFLECT 
IMPORT BATTLE 


Chicago, Jan. 5.—American shoe 
manufacturers will place increasing 
emphasis upon style and value over 
price as a merchandising theme for 
1938, it was indicated here yesterday 
as the convention of the Nationa] 
Boot and Shoe Manufacturers Asso- 
ciation heard Frederick A. Miller, 
H. C. Godman Company, Columbus, 
and board chairman of the group, 
sound a plea for intensified co-opera- 
tion of the industry in fighting the 
inroads of low cost Czechoslovakian 
shoes. 

To aid in the development of such 
advertising and merchandising, the 
National Shoe Fair, staged in con- 
junction with the convention, offered 
a sales planning and sales promotion 
clinic, an “idea album” of successful 
retail campaigns and an exhibit of 
window shoe displays. 

Critical of the proposed reciprocal 
trade treaty which would further 
lower the duty upon Czechoslovakian 
shoes, Mr. Miller emphasized that a 
higher duty weuld be the logical 
method of combating the low price 
pressure caused by the imports. 


Need Co-operative Effort 


The other method, he asserted, was 
in the hands of the industry itself. 
This, he said, would be “an intelli- 
gent and consistent effort by manu- 
facturers, retailers and others in- 
volved to dislodge this low price 
complex and to substitute in its 
stead the elements of real shoe 
values; the values of foot comfort or 
proper fitting, of eye appeal or style, 
of correct foot dress or fashion, and 
of quality in materials and work- 
manship.” 

A new feature of the sales promo- 
tion clinic at the shoe fair this year 
was the distribution of a sales pro- 
motion calendar. This booklet con- 
tained tested promotion plans 
worked out week by week for the 
February to July period. 

Michael Murphy, sales manager, 
Krupp & Tuffly, Inc., Houston, Tex., 
and governor of the Tenth District, 
Advertising Federation of America, 
was in charge of the clinic. Others 
who served as advisers were C. Ben- 
jamin Rush, sales promotion special- 
ist, Detroit, and Arthur G. Heinmil- 
ler, advertising manager, S. J. 
Brouwer Shoe Company, Milwaukee. 
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Issues “Push Book” 


Belnap & Thompson, Inc., Chicago 
sales promotion agency, has issued 
the 1938 “Push Book,” a merchandise 
prize book, containing editorial 
pages, cartoons and features of inter- 
est to salesmen. 


Craig with Keystone 


Charles A. Craig has joined Key- 
stone Photo-Engraving Corporation, 
New York, as_ vice-president in 
charge of sales. 


THE CHICAGO 
DAILY NEWS 


Chicago’s HOME Newspaper 


WITH THE MOST VALUABLE 
CIRCULATION IN THE CITY 


Daily News Plaza, 400 West Madison 
Street, Chicago; New York Office: ? 
Rockefeller Plaza; Detroit Office: 4!!7 
General Motors Building; San Francisco 
Office: Hobart Building. 
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GIVE CARNEGIE 
SALESMEN ‘WHY’ 
OF ADVERTISING 


Seek to Develop More Effect- 
ive Team Work 


Pittsburgh, Jan. 7.—Carnegie-Illi- 
nois Steel Corporation this week 
took a unique step toward bringing 
sales and advertising efforts into 
complete harmony with issuance of 
a 28-page bulletin detailing the pur- 
pose, scope and mechanics of the 
company’s advertising program. 

The bulletin, directed to the entire 
sales force, has these principal ob- 
jectives, said C. R. Moffatt, adver- 
tising manager: 

“To present the methods by which 
Carnegie-Illinois advertising is an 
effective sales tool; to enlist the co- 
operation of Carnegie-Illinois sales- 
men so that the advertising program 
may be fully utilized in selling; and 
to develop a closer relationship be- 
tween the salesmen in the field and 
the advertising department, so that 
the whole program may become 
more truly representative of the best 
knowledge of each.” 

Fundamentals Are Told 

Going into advertising fundamen- 
tals, the bulletin breaks down the 
company’s various advertising efforts 
into paid space, engineering hand- 


books, leaflets and sales promotion 
catalogs, souvenirs and _ novelties, 
motion pictures and trade exhibits 


and then explains that the advertis- 
ing budget is not based upon im- 
mediate tonnage, but upon potential 
volume and profit for the product. 

Copy writing, space buying and the 
scope of trade and consumer adver- 
tising are likewise simply delineated 
and the bulletin reveals, among other 
specific details of the company’s ad- 
vertising program, that 602,750 
pieces of literature were produced to 
December, 1937, with 120,500 either 
in production or to be produced be- 
fore the close of the year. 

Discussing the literature, the bul- 
letin calls the salesman’s attention 
to a new approach in which less is 
being said about the company and 
nore about the product and what it 
can do for the user. 


Consumer Copy Explained 


Thus, the bulletin points out, “it 
is more closely aligned to the market 
to which it is addressed and more 
valuable, therefore, for reference,” 
getting more attention and longer 
life, 

After 
the 


explaining the purpose of 
national advertising of United 
States Steel and its subsidiaries, as 
bringing to the public a clearer idea 
of steel’s contribution to better liv- 
ing, improving relations among the 
subsidiary companies, gaining public 


good will and impressing the cor- 
Poration’s trade-mark, the bulletin 
Includes this interesting observa- 


tion: 


“The most important thing that 
laces any big corporation today is 
what the American people will think 
and what the American people will 
do about big business. 
“If advertising makes people real- 
ise that the subsidiaries of United 
States Steel Corporation contribute 
‘0 their comfort and well-being, if it 
ielps to make people proud of our 
‘rganization rather than critical, if 
helps build a better sense of 
‘yalty among all the far-flung em- 
bloyes of United States Steel Cor- 
poration subsidiaries, and if it makes 
‘eur customers feel more friendly 
werd your company, then it will 
“ave paid its way.” 


—— 
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Your Sales Problem ! 


W nt guess—it can be solved with 
tick Market Research. For pub- 
*rs, advertising agencies and 
™anufacturers. 

.ARTHUR C. WEICK CO. 


2nd Market Analysts * Chicago 


lish 


Three Advanced by 
General Foods Corp. 


General Foods Corporation, New 
York, has appointed Howard M. 
Chapin in charge of advertising of 
Jell-O products, Swans Down cake 
flour and Minute Tapioca, in addi- 
tion to his present duties as contact 
man in New York for Canadian ad- 
vertising on all products. 

Ray Schmitz has been named to 
head merchandising of Jell-O, Jell-O 
ice cream powder, and Jell-O choco- 
late pudding. Allen O. McGinnis will 
head merchandising of Swans Down 
eake flour, Minute Tapioca and min- 
ute gelatin. 


Harris-Dibble Is 40 


Harris-Dibble Company, New York 
publication broker, will celebrate its 
40th anniversary in February. 


CLARK TAKES OVER 


Fred E. Clark, Northwestern University 
new American Marketing Asso- 
gets the gavel from 
Inc, 


(right), 
ciation president, 
Frank R. Coutant, Brown & Tarcher, 


CLERK: 
CUSTOMER: 


4 


“Not feeling so good this morning, eh?” 


“Oh Man! An Alka Seltzer Highball and up to the minute 
news over WJR 


Nielsen to Add 
Index on Flow 


an 


has announced that early in 


able the 
field. 

The liquor 
formation for 


covering package 


the 


cluded. About 


That's Service. 


of Liquor Sales 


Chicago, Jan. 6.—The A. C. Nielsen 
Company, which supplies information 
on the movement of branded goods 
in the food and drug fields through 
index service to manufacturers, 
the 
spring a similar service will be avail- 
liquor 


index will supply in- 
28 open states, as 
the monopoly states will not be in- 
600 stores will pro- 


vide a cross-section of distribution 
for purposes of the index. A census 
is now being made by the company, 
covering 10,000 of the 30,000 liquor 
stores and furnishing basic informa- 
tion on which the index will be set 
up. 

About 75 field men have been add- 
ed to collect the information to be 
used in the package liquor index. 


“Newark News” Bows 


F. R. Dickel and C. A. Frye, both 
formerly with the Sandusky News, 
Sandusky, O., have launched the 
Newark News, Newark, O. It will be 
published evenings except Sunday. 
Mr. Dickel is publisher and treas- 
urer, and Mr. Frye, president and 
general manager. Fred Kimball, Inc., 
is national representative. 


By ye 
Tuesday Nife 


ALKA 
SELTZER 


robdwill Station 


DETROIT. 
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January 10, 1938 


Opens 2 New Offices 

Celluloid Corporation, New York, 
has opened an enlarged sales office in 
the Merchandise Mart, Chicago. W. K. 
Woodruff is Midwest district man- 
ager. The company has also opened 
a new sales office in Worcester, 
Mass., with R. S. Gavitt as New Eng- 
land district manager. 


Bennett in New Post 


Victor A. Bennett, formerly with 
the New York Sun, has joined 
African Associated Newspapers, Ltd.. 
South Africa, as assistant to Charles 
S. Playfair, manager of the New 
York office. 


Hislleck 
WMCA 


JACKIE COOPER, who is currently 

starring in “Boy Of The Streets,” 

makes his WMCA debut today 

(2:30 P. M.) as guest of Powell 

Clark, Cinema City commentator. 
a” on ~ 


Contrary to the theatre’s well-known 
antipathy toward radio advertising, 
two famous Broadway playhouses 
are buying “spots” on WMCA to 
plug their offerings! Such a spik- 
ing of tradition we think is worthy 
of a free notice here for “The 3 
Waltzes.” now playing at the Ma- 
jestic. and “Between The Devil,” 
featured at the Imperial Theatre. 
* * A 


With the return of HARRY HERSH- 
FIELD to his old post as theatre 

critic. WMCA boasts a 
y quartet of  Broadway- 
aX Hollywood commenta- 
tors that would be hard 
for any station to equal. 
This All-Broadway backfield lines 
up with Hershfield on Theatre Re- 
vues, Martin Starr on Cinemas, 
Powell Clark on Hollywood person- 
alities, and Broadway Jaek Eigen of 
“You Heard It Here” fame. 

* * * 


Our idea of the perfect tie-up be- 
tween sponsor and program; the 
sponsor, Dancograph Dance Art, 
Inc..—the program, MAE MURRAY, 
glamorous Ziegfeld dancing _ star, 
supported by the sole-tickling music 
of Pedro and his Cubans. 
* * a 


Another natural tie-up is the spon- 
sorship of DR. SHIRLEY WYNNE 
by the St. George Hotel Swimming 
Pool. The former Health Commis- 
sioner of New York should speak 
with authority when he discourses 
on the health angles of a dip in 
the famous Brooklyn pool. 
+ * * 


With the CHRISTIAN HERALD 
sponsoring Dr. Poling’s Sunday aft- 
ernoon radio hour, the list of mags 
promoting over this station is upped 
to FIVE! 
* * on 

Orchids to the J. STIRLING GET- 
CHELL AGENCY and ROSS-FED- 
ERAL RESEARCH 
CORP. for their keen 
audience survey of Dick 


” Fishell’s Sports Resume 
s + (6:30 P. Mi). 2,310 
if completed telephone 


interviews showed = an 
audience for this daily WMCA fea- 
ture within 25% of New York’s top 
ranking network station! Sponsor 
identification was actually 100% 
greater! We'll be glad to make a 
summary of this illuminating sur- 
vey available to any interested execu- 
tive. 

7 * + 

Significant that . . . WMCA is the 
EXCLUSIVE New York outlet for 
the new FATHER COUGHLIN 


series, 


WMCA 


New Yorks 
Gun Station 


FISCAL FACTS 
IN ADVERTISING 
URGED BY HANNA 


Use Part of Space for Educa- 
tion, His Idea 


Chicago, Jan. 6.—Instead of wait- 
ing for some one to lay down a com- 
plete advertising plan to sell busi- 
ness to the public, every advertiser 
should attack the problem immedi- 
ately, in his own copy, and in his 
own words. 

This is the belief expressed almost 
daily by Phil S. Hanna, editor of 
the Chicago Journal of Commerce, in 
his “Round Table of Business.” Mr. 
Hanna believes that if a reasonable 
number of advertisers were to devote 
a part of their space consistently to 
this subject, an early revulsion of 
public sentiment could be expected. 

“Tell the workingman of America 
just where his purchase dollar goes,” 
Mr. Hanna urged in a typical edi- 
torial. “Tell him particularly how 
much of it goes for labor and taxes. 
Tell him what happens to your sales 
dollar: What portion of what you 
take in goes for defraying wasteful 
bureaucratic expense, to wasteful ‘re- 
lief’ projects, to supporting the unde- 
serving, unemployed and unfit. 


Need for Reserves 


“If your business was in the red in 
recent years, employ some organized 
method of telling your employes— 
and your’ fellow-townsmen — how 
much more money you paid out than 
you took in and who benefitted there- 
by. Tell the everlasting truth to 
them that if the government prevents 
your laying up a nest-egg in good 
years, you will be unable to provide 
employment for them in bad years, 
as you have heretofore done. 

“Get the statistics of income as put 
out by the United States treasury 
and give the public the indisputable 
figures which show that private em- 
ployers paid out—and mostly to 
labor—$34,000,000,000-plus in the six 
years 1930 to 1935, inclusive-——paid 
out, in fact, more than was taken in, 
in sales. 

“Show them that this was more 
than three times the amount spent 
by the government for relief employ- 
ment. Point out that if the undis- 
tributed surplus tax law had been in 
effect in these past years, private 
employers would not have been able 
to provide that much money for jobs 
during the previous depression. 


Who Gets the Money 


“Also get the Department of Com- 
merce report on national income, and 
tell your customers and your em- 
ployes how untruthful the statement 
is, as proven by the government’s 
own figures, that ‘5 per cent of the 
people own 95 per cent of the wealth.’ 
Show them, for example, the govern- 
ment’s report that in 1932 approxi- 
mately 85 per cent of the national 
income went to people who work for 
a living.” 


Two Divide Sponsorship 


“Hugh Cross and his Radio Pals,” 
early morning program, will be 
broadcast over WLW, Cincinnati, by 
Olson Rug Company, Chicago, on 
Mondays, Wednesdays and Fridays, 
and by Zanol Products Company, 
Cincinnati, on Tuesdays, Thursdays 
and Saturdays. The program will 
begin Jan. 10 for 13 weeks. Presba, 
Fellers & Presba, Inc., Chicago, is in 
charge. 


J ohnson Appointed 


The Plumbing and Heating Trade 
Journal, New York, has appointed J. 


McA. Johnson, Brookline, Mass., as 
advertising representative for New 
England. 


Princeton Inn Appoints 


Princeton Inn, Princeton, N. J., has 
named Kimball, Hubbard & Powel, 
Inc.. New York, as advertising 
agency. Newspaper, magazine and 
outdoor advertising will be used. 


‘Martins (Time). . 


Getting Personal 


Many a space salesman found himself gazing into a mirror at this 
week’s session of the Dotted Line Club when Judd Payne, ABP vice- 
president, portrayed the role of solicitor for “Stonebreaker’s Gazette” 
and tried to exercise his wiles on Mrs. Mabel Potter Hanford, BBD&O. 
There were laughs aplenty and more than a few morsels of truth in 
the burlesque selling seance... 


That big broad grin that lighted up the face of Henry Obermeier, 
vy.p. and advertising director, Consolidated Edison Company, N. Y., 
was occasioned by his receipt of a lavish toilet goods kit at the Adver- 
tising Club’s big Sur-Prize party. Donor was J. M. Allen, ad exec., 
Bristol-Myers Company. It was at the same party that Ralph Neu- 
muller, former Westinghouse Lamp a.m. and now head of the Electrical 
Association of N. Y., received a round trip ticket to Chicago via Ameri- 


ALL PULL AND A YARD WIDE 


Ben-Burk, Inc., pulled in some ringers for its annual Christmas party in Boston with 

Phillip R. Mappen (left), New England sales manager, trying the “give on 

Santa's whiskers with the Three Stooges—Larry Fine, Moe Howard and Eddie 
Laughton. 


can Airlines. And Frank Gonda, a.m., Einson-Freeman Company, walked 
off with some Cluett Peabody handkerchiefs and ties, courtesy of A. O. 
Buckingham, a.m. of the shirt company. The best Floyd Maxwell 
(Lithographers National Association) could do was a gift order for 
a Mallory hat... 


Not to be outdone by Bruce Barton, another New York adman has 
managed to cut a swath in Gotham political circles. This time it’s 
John Martin Christensen, who won a coveted seat in the city’s first 
council, new municipal legislative body. Apparently he laid the ground- 
work for his victory while selling advertising for a large group of 
Long Island papers. There’s scarcely a business man in that section 
of the metropolitan area who doesn't know John, and acquaintances 
mean votes. . 


A large dinner party at their Fox Hollow, Long Island estate, 
brought the New Year’s week-end to a joyous close for the John S. 
. Old Man Time marks off another year next Sunday 
for Reuben Peterson, Jr., Erwin, Wasey & Co. Happy birthday! 

Frank E. Gannett has added more social service to his publishing 
activities. He joined the war on social diseases last week by accepting 
the chairmanship of the American Social Hygiene Association’s anti- 
syphilis committee. He'll direct the campaign to raise $500,000 for 
expansion of the national educational program. . . 


Winding up their holiday sojourn at New York’s Ambassador Ho- 
tel, the Stuart Shermans (Benton & Bowles, Chicago, Inc.) have re- 
turned to their Illinois homestead and bought a home site on Sunset 
lane in the Indian Hill section of suburban Winnetka. They are plan- 
ning to build a residence in the spring. . . 


Milo, Smith, a.m. of Chicago Bridge & Iron Works, and Mrs. 
Smith are taking a three week trip to Cuba. Lloyd G. Venard, 
director of sales and merchandising of WCKY, Cincinnati, is a new 
member of the entertainment committees of the Association of Manu- 
facturers Representatives and the Ohio Valley Druggists Associa- 
tion. 


Midwinter wedding note: Gordon A. Price, creative designer of 
Price Advertising, Canton, O., and Mary Butterfield, advertising artist 
of Stern & Mann, Canton department store, were married Dee. 29. . . 
All the women members of the Sun Club, employe organization of the 
New York Sun, received electric hair dryers at the club’s Christmas 
party. G. Selmer Fougner, who writes the Sun’s daily column “Along 
the Wine Trail,” is president for 1938... 

A roem in Swedish Hospital, Minneapolis, has been converted into 
an advertising showroom by AI Stewart, assistant district manager for 
United States Tire Company. Mr. Stewart, who broke his arm in a 
fall on an icy sidewalk, put up a “Business As Usual” sign on his door 
and placed a lot of advertising matter for U. S. Tires in the room. 
Now every visitor gets a handful of leaflets and folders. . . 

James Edward Dunn, Pittsburgh free lancer, won the Pemberton 
award for 1937 offered by the Regent Advertising Club of London, 
England, for the best “new package for old products.” His design, 
covering the containers, labels and make-up package of the Harriet 
Hubbard Ayer cosmetics line not only brought the award but a $100 
cash prize in addition. . . 

That successful Hobby Guild promotion program by Peter Doelger 
Brewing Corporation is the brain child of Lee M. Rousseau, advertising 
director. His own avocation is writing and his by-line has already ap- 
peared on several books of fiction and poetry. Latest was a collection of 
short stories published under the title, “Weaver of Tales.” . . 

“Whales for Sale” was the headline that featured a recent adver- 
tisement for Mutual Broadcasting System. Appropriately enough, the 
dominant illustration in the layout was an ultra-modern conception of 
a whaling scene, turned out by the facile brush of John Averill, Chicago 
artist. George Bijur, whose agency handles the account, submitted 
the art to The Nantucket Whaling Museum, and today the first piece of 
advertising art hangs in that venerable institution, in stark contrast to 
rigid New England’s concepts of whaledom!. . . 

George Sumner Barton, president of Rice, Barton & Fales, Worces- 
ter, Mass., paper machinery company, was presented with a_ silver 
plaque and Mrs. Barton a basket of roses at the celebration of the 
100th anniversary of the company’s founding last week. Ten employes 
also walked away trom the fete with prizes for submitting recom- 
mendations which have improved company efficiency. 


26ll Saad: > 
President of 
Sales” Chiefs 


New York, Jan. 
Association of 
Inc., 
sales 


6.—Internationa] 
Sales Executives, 
this week elected Allen Zoll, 
consultant, president for the 
ensuing year. Richard C. Borden, as. 
sistant director of sales, Borden 
Company, was named vice-president, 
and Wm. H. Stephenson, sales man- 
ager, E. & J. Company, secretary- 
treasurer. 

Governors elected were Phil A, 
Andrews, vice-president, Johns-Man- 
ville Corporation; Lee H. Bristol, vice- 
president, Bristol-Myers Company; 
Harry Boyd Brown, national mer. 
chandise manager, Philco Radio Cor- 
poration; Don U. Bridge, advertising 
director, New York Times; Albert L. 
Carr, vice-president, National Surety 
Corporation; Ely Culbertson, author, 
bridge expert; W. E. Dewell, vice- 
president, McKesson & Robbins, Inc.; 
R. L. Donovan, director of sales, 
Cork Insulation Company; 

William H. Ensign, assistant sales 
manager, Columbia Broadcasting 
System; P. O. Ferrel, vice-president, 
Real Silk Hosiery Mills; Alfred C. 
Fuller, president, Fuller Brush Com- 
pany; C. H. Garretson, president, 
Electric Hose & Rubber Company; 
Arthur R. Kerske, vice-president, 
American Radiator Company; Dr. 
Herbert Hess, professor of merchan- 
dising, University of Pennsylvania: 
Paul G. Hoffman, president, Stude- 
baker Corporation; R. E. Imhof, vice- 
president, Westinghouse Electric & 
Mfg. Company; 

Chester H. Lang, advertising man- 
ager, General Electric Company; 
Frank W. Lovejoy, sales manager, 
Socony - Vacuum Company; Ward 
Melville, president, Melville Shoe 
Corporation; R. P. Page, Jr., presi- 
dent, Autocar Company; W. K. Page, 
vice-president, Addressograph-Multi- 
graph Corporation; Arthur W. Rams- 
dell, vice-president, Borden Com- 
pany; F. Gladden Searle, vice-presi- 
dent, Continental Can Company; Dr. 
Harry R. Tosdal, professor of mar- 
keting, Harvard University; Richard 
H. Waldo, president, McClure News- 


paper Syndicate; Carl Whiteman, 
vice-president, General Foods Cor- 
poration; C. E. Wilson, vice-presi- 


dent, General Electric Company, and 
Homer F. Ziegler, vice-president, 
Anheuser-Busch, Ine. 


Grier Promoted 


John S. Grier has been appointed 
advertising director of Liquor Store 
¢ Dispenser, New York. He has been 
with the publication since it started 
publication. 
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ADVERTISING AGE 


BUYING SURGE AT 
SHOE FAIR SPURS 


PROMOTION PLANS: 


Delayed Demand Unleashed 
for Spring Season 


By RICHARD B, ESPEY 

Chicago, Jan. 6.—A swift surge of 
puying marked the National Shoe 
Fair here this week, stimulating 
plans of a majority of the industry’s 
leading advertisers to intensify pro- 
motion programs for the spring sea- 
son. 

Total sales for the four-day show 
were estimated at $50,000,000, approx- 
imately triple the sales at last year’s 
show. The sharp increase was at- 
tributed by manufacturers to wide- 
spread hesitancy among buyers to 
place orders during the usual fall 
buying period in the belief prices 
were due for a drop. Instead, prices 
have held or advanced in some in- 
stances. 

Style Is Keynote 


Increasing emphasis upon style 
over health as a copy theme marks 
the program for Wright Arch Pre- 
server shoes of E. T. Wright & Co., 
Inc., Rockland, Mass., said L. Me- 
Carthy, advertising manager. Mr. Mc- 
Carthy emphasized, however, that the 
swing would be a gradual one and 
that its full extent would be deter- 
mined by a survey of dealer reaction 
secured during the fair. 

During the past year, he pointed 
out, the company used a “split”? cam- 
paign, stressing style in some publi- 
cations and health in others. The 
themes will be unified, under present 
plans, with style predominating and 
health relegated to a secondary posi- 
tion. 

Discussing contests in shoe promo- 
tion, Mr. MeCarthy cited two recently 
staged by the company. The first re- 
quired no “label” or purchase by the 
customer and turned out to be a suc- 
cessful promotional venture. In the 
second, the prospective entrant was 
asked to visit a dealer’s store. 


Follow Up Later 


Even though copy brought out that 
this was not an absolute require- 
ment, the fact that the suggestion 
came first in the advertisement ob- 
viously caused many readers to stop 
abruptly at that point and the second 
contest brought a substantially re- 
duced entry list. 

It is Mr. MeCarthy’s conviction 
that prospects are best followed up 
after they have entered the contest 
rather than before. National maga- 
zines, dealer co-operation, newspaper 
copy and spot radio are on the new 
Wright program. Badger and Brown- 
ing, Inec., Boston, is the agency. 

Geo. E. Keith Company, Brockton, 
Mass., maker of Walk-Over shoes, 
Will continue its national magazine 
program for both men’s and women’s 
shoes, G. H. Leach, executive vice- 
president, said. 

Full pages in two colors 
uled for Collier's, Vogue and Wom- 
ims Home Companion, while spot 
radio is also on the program for 25 
‘ities. The cabana style for women 
and “Koolies” for men will continue 
as features of the respective cam- 
Daigns. Ferry-Hanly Advertising 


are sched- 
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Company, New York, 
in charge. 

Executives of A. E. Nettleton Com- 
pany, Syracuse, N. Y., reported that 
campaign plans will be completed 
shortly after the close of the fair, 
with consumer copy probably to ap 
pear in Esquire, Life and The New 
Yorker. 


is the agency 


Stress “Air Cushion” 


National magazine copy for wo- 
men’s Air Step shoes of Brown Shoe 
Company, Inc., St. Louis, will give 
much attention in both text and 
illustration to a patented air sole 
cushion development, A. G. White, 
advertising manager, declared. Style 
will continue as the dominant appeal 
with accent on illustrations and brief 
text. Air Step copy is scheduled for 
Good Housekeeping, Ladies’ Home 
Journal, True Story and Woman's 
Home Companion, 

The company’s Buster Brown shoes 
for children will be backed by copy 
on both a health and style theme, 
Mr. White added. Budgets on both 
lines will be increased this season, 
with Buster Brown copy to appear in 
Good Housekeeping, Ladies’ Home 
Journal, Life, Parents’ Magazine and 
Woman's Home Companion. 


To Continue Testimonials 


Photographs and testimonials of 
motion picture luminaries will con- 
tinue to highlight magazine advertis- 
ing for Perfect-Eze shoes of Central 
Shoe Company, St. Louis, a spokes- 
man for the company reported. 

He added that technicolor motion 
pictures, released locally under 
dealer sponsorship have proven suc- 
cessful as special promotions and 
would likewise be continued. Co-op- 
erative newspaper copy, spot radio 
and direct mail round out the pro- 
gram. 

Central Shoe has also launched a 
varied campaign on behalf of its 
Robin Hood and Official Boy and Girl 
Scout lines, using a radio series, mo- 
tion picture features and _ trailers, 
direct mail, window display and 
newspaper mat service. 

C. G. Shriner, advertising manager, 
Walker T. Dickerson Company, Co- 
lumbus, maker of “Verified Foot- 
wear,” said that a strong program of 
newspaper co-operative copy would 
be maintained but that the company 
had made no plans as yet for direct 
consumer promotion. 


Brand Stress Given 


Mr. Shriner advocates short-range, 
flexible programs and declared that 
shoe merchandising must conform to 
individual localities with appropriate 
copy themes often best suggested by 
dealers. Direct mail and spot radio 
are also on the program. 

A heavy emphasis upon style and 
upon building the brand _ identifica- 
tion through repetition of the “Veri- 
fied Footwear” theme was the chief 
‘objective. Dickerson’s shoes feature 
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TRENTON, N. J 


an “Insulwhyte” 
| waterproofed spun glass wool, de- 


BUICK BIDS FOR TOURIST ATTENTION 


Buick Motor Company is greeting southbound vacationists with this new poster 
throughout the Southeast in which Buick's 1938 message is sectionalized. 


bottom filler of 
scribed as an insulator against both 
hot and cold pavements. 

A spokesman for W. L. Douglas 
Shoe Company, Brockton, Mass., said 
that while plans for the new cam- 
paign had not yet been completed, 
the company contemplates increased 
promotion and would “maintain its 
space in magazines, newspapers and 
business papers.” 

Stetson Shoe Company, Inc., South 
Weymouth, Mass., plans to use color 
copy in both Harper's Bazaar and 
Vogue for its women’s shoes and a 
black and white series in Esquire for 
the men’s line, executives said. The 
budget for the season will be approx- 
imately the same as that of last year. 

E. M. Daniels, sales manager, 
United States Shoe Corporation, con- 
tributed a note of optimism with the 
report that sales to date are 48 per 
cent ahead of the figure of a year 
ago. The present campaign on the 
company’s Red Cross shoes places 
emphasis on “V-neck pumps _ that 
every woman can wear,” stressing a 
development “making this desired 
style now available to all women.” 


Danger Appeal 
Launches New 


Python Shoes 


Chicago, Jan. 5—The romance of 
danger as a copy appeal appeared in 
a new guise today as Andrew Geller, 
New York, used full-page copy in 
Vogue and newspapers in several 
cities to introduce shoes made from 
python skin. 

Andrew Geller, vice-president of 
the company, here to display the 
line at the National Shoe Fair, ex- 
plained that while python skins have 
long been used in making shoes, this 
is the first such promotion in the 
past 10 years. 

The magazine copy is _ headed, 
“Richer Than Sable and Jasper and 
Jade.” It goes on to ask: “What 
price danger for gifts to lay at the 
feet of femininity on the altar of 
high fashion—fabulous furs, price- 
less jewels and rare python? Men 
went down into the jungle to bring 
back the skins of king python for 
these shoes—exquisitely textured 
python shoes that endow the sim- 
plest costume with an air of ele- 
gance.” Samuel G. Krivit Company, 
Inc., New York, is the agency in 
charge. 


Cook, Barnes Elected 


G. Gordon Cook, formerly secre- 
tary and treasurer of Anthracite In- 
dustries, Inc., New York, has been 
elected vice-president and treasurer, 
and George W. Barnes has_ been 
elected secretary and assistant treas- 
urer. 


Joins Ketcham Company 
Miss Jeanne A. Lombard, formerly 
fashion director of Cavendish Trad- 
ing Corporation, New York, has 
joined Howard Ketcham, Inc., New 
York, color engineering company, in 
the fashion merchandising depart- 
ment. 


Crowder Appointed 
Charles W. Crowder has been ap- 
pointed merchandising sales manager 
of Van Norman Machine Tool Com- 
pany, Springand, ia Mass. 


Moves ves Ollles 


Simons- Michelson Company, De- 
troit, has moved its New York office 
to the RCA bldg. 
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A MARKS THE 
“GRAVY” SPOTS 


Ber the past two years, regular advertisers in the 
MACFADDEN DETECTIVE GROUP have received a 
bonus of 1,737,223 “gravy” circulation. With 2.84 people 
reading each copy, this figure expands to 4,933,429... 
which is a lot of anything, including Russian rubles or 
rabbits. This figure, of course, can't begin to compare 
with the ones which are tossed about today...those are 
figures... and costly ones. Our modest little 4,933,429, 
however, didn't hurt anybody's pocket but our own. 
Naturally, we try to keep our net paid guarantee and 
actual circulation as close together as possible, but as 
long as there is a spread between the two, there will 
be a certain amount of “gravy” available for smart 
advertisers. 

Harassed manufacturers, who are out to make money 
for tax payments, will find it profitable to investigate our 
2,000,000 reader market. We know they are good 
prospects for somebody because last year they spent 
almost $1,500,000,000...and this year they will spend 
more. To anyone who would like to steer some of these 
dollars into his cash register, we offer our help. It should 
be worth your while to reach this mass of cover-to-cover 
readers, particularly when the cost is so low. . . only 
$1.53* per page per thousand f.o.b. newsstand (where 
they lay down cash for over 98% of MACFADDEN 
DETECTIVE GROUP magazines.) 


*Based on net paid average—first half of 1937. 


THE MACFADDEN 


DETECTIVE 


AL SMITH BLACKIMAILEOE “o> MASTER 


DETECTIVE 


GROUP 


LExington 2-9050 
122 East 42nd Street, New York City 


ae "4 . ie ek at re 3 ee hes. ral s enh = a Pi oy a 2 “ ried eee s rn - py Ke Siard 3 yikioun: 3 Siete, eg oe A oR aa ‘ hy ere i j 4 aa ar =a Res Se i A aE 
Sagat 
“fs 
ES ‘4 
3 31 ae 
: — a —~—__—_-—_—- — ‘sd 
| seeeeemeenens penn ers = 
| ee a 
Saeeee ae : 3 
“i _. = y ——s f ~~ eee Ae ee ade ae oa 
3, 2 — + —> ———— a i. : he 
l, = | — 4 i ie - : ee 
3- 
n ff 
} | hi | 
. @ ’ 
y- ——— 
n- = a“ Sie tes ie 
e- : Ree ee yey. me m4 
e my hom “ca goat. ; a 
r | ‘ : a 
r : a 
7 550,000 GUARANTEE _ e 
L. * ; : “4 rr 3 _ 
= w& = + Fe > : SF A ea 
by Be. SY SSE | oe 
se Spe Rod ’ : aa ¢ <9 e 
: | sl Bc tee “a 
28 Aas, Shick oer 2 bs | ie ae ‘ : Se . ee 4 2 ae ¥ 
; pica ete Pe ee ‘s ye oe rape ‘ : : :* ——= 
. Vege nae a peered: me : <2 & i 
Ste eee TD aan ae . x : Bias ; 
m- ce Lee latatata : “4 am a ol . 
it, a 
y: = 
it, ee, 
yr. ae 
n < 
le- Se 
om ies 
pe- - 
in- _ aoe 
y; ae 
er, - ca 
ee Ff fe a £= 
1Si- i | a : 
| Pe ae 
ge, | | Pte? 
: ee — 
Iti- cg 
sh ae 
ns- | _ 
ym- oo. 
»Si- =: : 
. | Pe : sd a 
ar- | aT ned 
urd Ls 
. ia ee 
Ws- Be. 
ithe. 
ani, — 
‘or- ne ae 
2Si- 7 “= 
ind oe 
re, Bs 
nt, es | pts 
ted an 
een li 
ted git 
eee bi 
on 
a. 
P Read 
AS. 
= 
k ‘pee 
» | a fd 
Se | he 4 
3 E C= —_—, / 2 
yy \ 
5 SED ~~ eee | | 
CEMENT | 
ET Sm DECADE | 
BLE /| nal FOR OVER A rE 
LA \ for TRUE wa , 
- 
J asso. 9 DETEC?/E | 
NX past tiieror™ ee od ih 
siness ae: — 
DA a a ae la 
‘y Atvcvits - sinc DEATH & 
a ~ on |CU 
6 
" Pe 
BSION RUBBER 5 ASBESTOS CO Le “a 
| mee 
fatee 
Mifare are 
oe 
3 . pee NS esa arn t= ‘ . z : . ‘Ee Saeco: 
ica SS aie ei ae ee Te: Sr ae At RN ee CARI dc alee heey Pe epee, CS sR ee ae oy ee: Eiptre Sig set Sat Pcie mis Bay ae RNa Wank gi ie SOS kT Nr ee he a ert BARE hae TOL a degee Oe, ee ea eae TORT ARS On 
Ree REO Ie De ORES ak $3 messi suaewn eae eg a ne ia Rte ; poe ee ee : ‘ ey fy CDE eke pero Rod EAT Bi th ot ie : yuh pa bra eg ake ¥ eo a Sener e ESS Sheer et ah Sahn pa 


32 


ADVERTISING AGE 


January 10, 1938 


DEALER BUYING 
CLEWS AWAITED 
BY RUG MAKERS 


Short Range Promotion Plans 
Rule at Show 


By FLOYD MILLER 

New York, Jan. 6.—With rug man- 
ufacturers hesitant to make long 
range advertising commitments until 
dealer reaction to the spring lines 
gives some clue to carpet volume for 
the coming year, and with dealers 
reluctant to buy until present inven- 
tories have been further reduced, the 
annual Spring Rug Show opened 
here this week with much interest 
expressed in new offerings but few 
signatures on the dotted line. 

While reduced attendance and buy- 
ing were reported, as compared with 
the 1937 spring opening, the general 
belief is that a flood of delayed 
orders will appear late in February. 
Proceeding on that assumption, most 
advertising budgets, while only ten- 
tatively set, will remain the same or 
slightly larger than those of last 
year, a survey of advertisers re- 
vealed. 


Bigelow Breaks Ice 


A feature development was the 
fact that co-operative advertising 
deals, whereby manufacturers stood 
50 per cent of local advertising bills, 
have been dropped by the industry 
generally in favor of increased re- 
bates to the dealers. Present indica- 
tions are that the increase in rebates 
offered by the “Big Three” carpet 
houses will amount to 2 per cent on 
$5,000 volume as compared with 2 
per cent on a $10,000 volume for last 


On Lithographed Letterheads! 


In today’s rapidly changing business world 
first impressions are becoming more and more 
important. That is one reason why a well 


designed Lithographed Letterhead is a superb 
Yet, there is no need to pay a 


investment. 
high price for a modern, well designed letter- 


head, in fact we offer you prices that challenge 
comparison! Send for our newest Portfolio of 


samples and our price-list and see for yourself 
why alert buyers all over the nation have 
learned that it pays to order from Universal. 
Write today! 


the Portfolio will go forward to you FREE 
and without obligation. 


Universal Litho & Stationery Co. 
4317 Diversey Ave. Chicago, IIl. 


Or attach this advertisement to 
your business letterhead and mail it to us— 


DISCUSS TRENDS 


Howard T. Hovde (left), University of 
Pennsylvania, and newly elected Amer- 


ican Marketing Association vice-pres'- 
dent, gives Leo McGivena, Briggs & Var- 
ley, New York, some tips on business 
trends at the Atlantic City convention. 


year. Prices will be generally the 
same. 

Bigelow-Sanford Carpet Company 
was first to announce a_ definite 
advertising program which will fea- 
ture full page color insertions in 
national magazines. Copy will be 
poster type, designed to institutional- 
ize Bigelow through style, assort- 
ment range and quality. Consumer 
promotion will appear in American 
Home, Better Homes & Gardens, 
Good Housekeeping, Ladies’ Home 
Journal and Woman’s Home Com- 
panion. Trade campaigns are being 
planned for architectural, hotel, and 
decorative publications. 

Alexander Smith & Sons Carpet 
Company has set only tentative pro- 
motion plans but executives predict 
that “the budget will remain sub- 
stantially the same as last year’s.” 
Good Housekeeping and Pictorial Re- 
view are the only consumer publica- 
tions that have been placed on the 
promotion schedule. Copy will stress 
new designs of the Smith line and 
no reference will be made to price. 

Mohawk Carpet Mills, Inc., Am- 
sterdam, N. Y., has made no deci- 
sions but indications are that little 
or no consumer promotion will be 
used. Following its 1937 budget and 
general technique, Mohawk intends 
to concentrate on dealer promotion. 

General concern was felt at the 
spring opening over the proposed 
trade agreement between the United 
States and Czechoslovakia which 
would reduce tariff rates on imported 
floor coverings. The ‘Made in 
America” phrase may come to play 
an important part in consumer pro- 
motion during the coming year, lead- 
ers in the field said. 


H cites tt wn Office 


The advertising department of 
Hudson Motors of Canada, Ltd., has 
been moved from Tilbury, Ont., to 
Toronto at 137 Wellington street, 
West, under supervision of Glen 
Bannerman, assistant sales manager 
in charge of advertising. 


Rider Transferred 


Sumer C. Rider, for the past six 
years with the New York district 
publicity section, has been trans- 
ferred to the Home Bureau of Gen- 
eral. Electric Company, New York, 
where he will devote his time to ad- 
vertising and promotional activities. 
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Direct Advertising produced in co-opera- 
tion with the DEALER... designed to 
help HIM make sales... written and 
illustrated for HIS customers...imprinted 
with HIS name and address...and mailed 
to HIS mailing list, or one specially 
compiled for HIM. 


A complete DIRECT ADVERTISING 
service co-operating with advertising 


~, agencies, advertising managers and 
ES others responsible for the production of 
as > . 
N effective dealer helps. 


ss 2 2 


BUCKLEY, DEMENT & COMPANY 


1300 JACKSON BOULEVARD e 


CHICAGO 


CONSTRUCTION 
DOMINATED BY 
DEALERS, CHARGE 


FTC Calls on Federation to 
Cease and Desist 


Washington, D. C., Jan. 5.—That 
dealers can institute a commercial 
reign of terror through tight organi- 
zation was charged today by the Fed- 
eral Trade Commission in issuing a 
cease and desist order against the 
National Federation of Builders Sup- 
ply Associations and numerous offi- 
cers and affiliated organizations. The 
Federation was given 60 days in 
which to reply. 

Manufacturers and dealers alike 
were ruled with an iron hand by the 
Federation through its secretary, 
Lawrence I. MacQueen, of Pitts- 
burgh, according to the FTC order. 
The FTC charges that Mr. MacQueen 
and his associates decided in June, 
1933, to dissolve the Building Ma- 
terial Dealers Alliance, which had 
operated in the Pittsburgh-Cleveland 
territory, and become national in 
their operations through formation 
of the Federation. 


Was Closed Corporation 


Plank No. 1 in the 
read as follows: 

“It is the sole right and preroga- 
tive of the organized dealers in 
building material serving any com- 
munity to determine who shall be 
aualified as a recognized dealer in 
that community and when such 
recognition shall be accorded.” 

If this paragraph contained a 
threat against any ambitious young- 
ster who might aspire to entering the 
building material business, it was no 
more significant than this statement, 
directed against manufacturers: 

“It is the fixed policy of the Build- 
ing Material Dealers Alliance of the 
Cleveland-Pittsburgh trade area that 
they will only warehouse and push 
the sale of those brands of commodi- 


Alliance plan 


ties marketed exclusively through 
recognized dealers in this’ trade 
area.” 

That manufacturers, as well as 


others, respected the wishes of the 
dealers participating in the Alliance 
plan was indicated, according to the 
FTC, when a government department 
wished to buy 100,000 barrels of 
cement and asked for bids. No man- 
ufacturer responded, in deference to 
the Alliance ultimatum that cement 
sales should be restricted to dealer 
channels. 


Price Cutting Taboo 


Occasionally, according to the FTC, 
an Alliance dealer who desired to 
fatten his volume would cut a price 
below the list which issued from the 
office in Pittsburgh. Such a dealer 
was quick to feel the executives’ dis- 
pleasure—-not in any crude and di- 
rect form, but through stoppage of 
supplies. ‘Pressure was brought to 
bear on the source of supply.” reads 
the quotation from the FTC order. 


CHICAGO CONSTRUCTION 
LESS THAN 10° OF PEAK 


Chicago, Jan. 5.—-A_ sad _ story of 
declining volume, low prices and 
dealers near bankruptcy was related 
today by James Fryer, executive 
secretary of the Building Material 
Merchants of Chicago, which was 
among the organizations ordered to 
cease allegedly unfair practices by 
the Federal Trade Commission. 

Mr. Fry exhibited figures compiled 
by the Builders’ Commercial Agency 
which showed that building in Chi- 
cago in 1937, though above the 1932 
low, was still less than 10 per cent 
of the 1926 peak. Coupled with this 
small volume are prices so demoral- 
ized that local dealers are in many 
cases on the verge of bankruptcy, 
Mr. Fry said. 

The figures for the various vears 
paint a graphie picture of the build- 


ing industry in Chicago and its fail- 


MARKETERS MEET 


Everett R. Smith, Macfadden Publications 


director of research (left), pauses to 

chat with L. E. Scriven, Batten, Barton, 

Durstine & Osborn, Inc., Chicago, at the 

American Marketing Association conven- 
tion in Atlantic City. 


ure to show any great degree of re- 
covery: 


BN sors cp ae a Ts ecRR PRO $ 79,102,650 
eS eer er ee 124,028,010 
Rrra 227,742,010 
EE ree rere 329,604,312 
ora eo Ss erg tr ahaa 296,893,990 
SR 5 sahed tbe PEDRO 360,794,250 
| ee errr ae 366,586,400 
EE igo Seats SN ar etude ne siete 352,936,400 
see eee 315,800,000 
SA coy cians haa ae ee 202,286,800 
a re see ae a 79,613,400 
rere rrr rT 46,440,130 
Eee sree ne 3,824,500 
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| RAT rr ares irae wt 7,898,435 
Mee geo a-o sate Seinee ios 12,916,409 
NE ee gata car ences Ga es 18,989,332 
St Veorva dc ackcnee wae 28,806,443 

Records of foreclosures of trust 
deeds are available only for recent 
years. They reveal, however, that 
the Chicago situation, while cor- 


some extent, is far from 
building boom. In 


rected to 
conducive to a 


1932, foreclosures aggregated $587,- 
000,000, falling to $352,084,000 in 


1933 and to $166,661,000 in 1934. The 
1935 figure was $106,000,000; 1936, 
$95,000,000, and 1937, $71,922,018. 


Michigan Tax Board 
Loses Fight in Court 


The Michigan Board of Tax Ad- 
ministration has lost its fight in the 
state supreme court to continue 
assessing the three per cent sales 
tax against federal excise taxes on 
gasoline and lubricating oil. 

The court upheld the Wayne 
County circuit court in a ruling that 
cash discounts, quantity discounts 
and excise taxes should be deducted 
from gross sales before the sales tax 
is computed. The Standard Oil Com- 
pany of Indiana had challenged the 
state’s authority to tax a federal tax. 


WHK Makes Changes 


A station advertising department 
has been created by WHK-WCLE, 
Cleveland. and will be headed by 
John T. Vorpe, formerly production 
manager. Russell W. Richmond is 
new program director for both sta- 
tions, and Mendel Jones has been 
advanced to program 
manager. 


“Circle” Appears 

The Connecticut Circle, magazine 
dealing with subjects of interest to 
those living in the state, has been 
started by Wyman Publications, 
Inc., New London. Advertising offices 
are at 30 Rockefeller Plaza, New 
York. 


Beacon Opens Office 
Beacon Advertising Art Studios 
has been opened at 415 Lexington 
avenue, New York, and will special- 
ize in the preparation of sales port- 
folios and presentations by agencies. 


Bicycles to Hoyt 


Westfield Mfg. Company, Westfield, 
Mass., maker of Columbia and West- 
field bicycles, has appointed Charles 
W. Hoyt Company. Ine... Hartford. 
Conn., to direct its advertising. 


Davis in New Post 
Richard W. Davis has been ap- 
pointed public relations director of 
the New England Press Association. 
His offices will be at 235 Huntington 
avenue, Boston. 


Agency for Ohio Gear 


The Ohio Gear Company, Cleve- 
land, has appointed G. M. Basford 
Company, Cleveland, as advertising 
counsel. 


production [ 


Bank Tells Why 
Dog Appears as 
Its Trade-Mark 


Pittsburgh, Pa., Jan. 
history of notable animal trade. 
marks employed by companies jp 
their advertising was added today 
the “reason why” back of “Prince.” 
the American bulldog, whose face 
adorns every advertisement of the 
Farmers Deposit National Bank. 


4—To the 


While many institutions are 
spending thousands of dollars op 
publicizing their officers, Farmers 


Deposit has launched a new cam. 
paign promoting “Prince,” who dis. 
appeared during the Spanish-Ameri. 
can War. More people are now fa. 
miliar with the bank’s trade-mark 
than they are with the identity of 
the bank’s publicity-shy president, 
Arthur E. Braun. 

Because so many friends asked, 
“Why the Dog?”, the bank has is. 
sued a special brochure explaining 
“Prince” and his history. Says the 
booklet: 


Was “Treasury Watchdog” 


“Why Prince? Why does a bank 
that is over 100 years old and is 
among the 100 largest banks in this 
country have a dog for a trade. 
mark? 

“Prince was the favorite of sey- 
eral dogs owned by the late Thomas 
Hartley Given, president of the bank 
for many years. Customers became 
so accustomed to seeing him in the 
bank that he was referred to as the 
‘Watchdog of the Treasury.’ For 10 
years, Mr. Given brought the dog to 
the bank daily. It was not long be- 
fore he became such a fixture that 
he became associated in the minds 
of the customers as a part of the 
bank. 

“When the Spanish-American war 
broke out, some of the employes of 
the bank left for service. ‘Prince’ 
missed his old friends and soon dis- 
appeared. Later the bank adopted 
the dog’s picture as its trade-mark.” 

Ketchum, MacLeod & Grove is the 
bank’s agency. 


Four Resign 


Anna E. Schuster, secretary and 
office manager of Morris-Schenker- 
Roth, Inc., Chicago agency; John L. 
Snodgrass, director of outdoor adver- 
tising; N. R. Backus, art director and 
production manager, and P. Wayne 
Jackson, assistant production man- 
ager and assistant art director, have 
resigned. 


WBS Advances Sambrook 


World Broadcasting System, Inc., 
New York, has appointed A. B. Sam- 
brook as station relations manager 
succeeding W. L. Hoppes, who has 
rejoined Electrical Research Prod- 
ucts, Inec., New York. 


Rolls Razor Appoints 


Rolls Razor, Inc., New York, has 
appointed Dorland International, 
Ine., New York, as its advertising 
agency. A. K. Trout has been named 
Rolls Razor general sales manager. 


Thousands of ready-to-use illus- 
trations, on all subjects, °° 
available for your inspection. 
Write, wire or phone 


KAUFMANN & FABRY CO. 

425 S. Wabash Avenue . Chicago 
Telephone Harrison 3135 

106 West 43rd St., NEW YORK, Phone Bryant 9-668? 
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STEEL WORKERS 
ADD SUPPORT 10 
CO-OPERATIVES 


New York, Jan. 6.—Increasing sup- 
port of the consumer co-operative 
movement by organized labor was 
highlighted this week by a statement 
from the Co-operative League reveal- 
ing that the Steel Workers’ Organiz- 
ing Committee, a CIO affiliate, has 
ynanimously endorsed co-operatives 
and urged its membership to join 
them. 

Following closely the American 
Federation of Labor endorsement at 
its 1937 national convention, the CIO 
move indicates mounting support 
among the ranks of organized labor. 
Co-operative’s leaders predicted that 
the steel workers’ resolution would 
pe swiftly followed by similar action 
on the parts of other CIO affiliates. 

Behind labor’s present friendliness 
is the story of a long, and for many 
years fruitless, campaign on the part 
of co-operatives to bring labor into 
their camp. Primarily interested in 
wages, labor had always thought of 
itself as a producer rather than a 
consumer and exhibited little inter- 
est in the movement generally. 


Organize Labor Co-ops 


It was not until 1936 that the 
American Federation of Labor offi- 
cially endorsed co-ops. Since that 
time, however, increased interest has 
been manifested in all labor ranks 
and has resulted in the organization 
of several labor-consumer  co-oper- 
atives during the past year. 

Membership in co-operative asso- 
ciations throughout the world grew 
from 20 million in 1917 to 70 million 
in 1937, according to The Peoples 
Year Book for 1938, recently pub- 
lished by the Co-operative Wholesale 
Society, Manchester, England. The 
statistics do not include 38 million 
in rural 


bers of urban co-operatives absorbed 
by the Soviet government by decree 
in 1935. The year book also revealed 
that there are co-operatives in 38 
countries affiliated with the Interna- 
tional Co-operative Alliance. 


Joins Hiram Walker 


E. N. Sturman has been appointed 
general sales manager of Hiram 
Walker, Inc., Detroit. He was for- 
merly vice-president in charge of the 
canned goods division of Geo. A. 
Hormel Company, Austin, Minn. 


Dale Luggage Appoints 


Dale Luggage, Inc., New York, has 
appointed White-Lowell Company, 
Inc.. New York, to handle its adver- 
tising. Newspapers and class maga- 
zines will be used to feature Sesamee 
Keyless Combination Lock. William 
Guyer is account executive. 


COLLINS 
MILLER & 
HUTCHINGS 
INC. 


PHOTO-ENGRAVERS 
IN CHICAGO 


Masse Sales Manager 


C. Herbert Masse has been ap- 
pointed local sales manager of Sta- 
tion WBZ, Boston. Walter E. Myers, 
C. B. Sykes and Bob White have 
joined the WBZ-WBZA sales staff. 


Penny to WBT 


Royal E. Penny, formerly sales 
manager of WPTF, Raleigh, N. C., 
has been appointed sales manager 
of WBT, Charlotte, N. C., effective 
Jan. 15. 


Goldman Promoted 
Harry Goldman, formerly with 
WOKO, Albany, has been named 
sales manager of WABY, Albany. 
Harold E, Smith is general manager 
of both stations. 


More for Your 
Money Goal of 
New Foundation 


New York, Jan. 6.—To fulfill its 
self-assigned objective of giving con- 
sumers, particularly those in low- 
income brackets, an organized voice, 
Consumers Foundation, Inc., has 
been organized at Newton, Mass., by 
William Trufant Foster. The first 
meeting of the board of directors 
will be held at the Hotel Astor Sat- 
urday to make decisions on policies, 
research, personnel and “sources 
from which funds will be accepted.” 

On the board are such personages 


as Mrs. Emily Newell Blair, formerly 
chairman of Consumers Advisory 
Board, NRA; Dr. Karl Taylor Comp- 
ton, president, Massachusetts Insti- 
tute of Technology; Rev. Raymond 
A. McGowan, National Catholic Wel- 
fare Conference, and others. 

The board will select a national 
council of 100 members, who will 
have a voice in determining policies. 

Dr. Foster said that public welfare 
requires a balancing of the consumer 
interest with that of labor, farmers 
and business. 

“Under present conditions,” he ex- 
plained, “families of moderate or low 
incomes are finding it increasingly 
difficult to maintain their standards 
of living. Consumers Foundation 
aims to help them to get more for 
whatever money they have to spend.” 


Dr. Foster was also a member of 
the Consumers Advisory Board of 
NRA. 


“Argus” Has Record 


The annual year end review edi- 
tion of the Rock Island Argus, Rock 
Island, Il, published Dec. 31, con- 
tained 8,600 inches of advertising, an 
all-time record in the history of the 
86-year old newspaper. The previous 
record was established in 1936 with 
7,226 inches. 


Fund for Co-op Study 


First grants by Good Will Fund, 
Inc., Boston, foundation created un- 
der the will of the late Edward 
Filene, include $2,500 to Harvard 


University for the study of the con- 
sumer co-operative movement. 


FORECASTI!! 


This reprint from the front page of the Buffalo Eve- 
ning News, December 31st, sounds an encouraging 
note for Buffalo in 1938. Roger Babson expects sound 
business above the country’s average in the Buffalo 
area in 1938. We suggest you share in this business 
by directing your advertising to this market through 
the medium of its leading newspaper—the— 


BUFFALO EVENING NEws 


Edward H. Butler, Editor and Publisher 


Western New York’s Greatest Newspaper 


National Repr 


tatives—KELLY-SMITH CO. 
NEW YORK — CHICAGO — BOSTON — PHILADELPHIA — ATLANTA — DETROIT 


es CP 


: 


4 ‘ . ee 
38 : 
= es oo) ER ——— cena EEE, i ee me, ——————— eel UCB m@Dm@™jruqoD@”m—@n"”0 =”—="—™_s oa — Ao One eee omer cee 
k | | CC ; 
| Te 
the a | | * 
d e. | or 
in —_- = 
lay 
‘e,” | 
Ce | a —— 
7 | | ee 
are 
on 
ers 
im- fe 
ie | | | Pe _ 
eri- S_ee0Ké>—Re[ : - 
fa- eis 
ark ° es oR 
ent, ; 
ced, 4 ie 
is- 
‘ing = | 
the = 
ae = 
ank q — 
| is 4 * 
this = “ 
ade. - 
- * 
seV- ec] 
Pi Pe \\ = 
ank x\N ; | 
ame * a | 
the eviv* \\ RB a 
the by R s ‘ \\ ; 4 3 
to : Ne 19$0 \\k Bh 
on re) pe y pa \ S 
th \ ec ee 
New ¢§aso w Fall xo Bee gho THA ened® wand ¥ W a 
ge L Bu noo™™ Led wn ps of Hae ADP never” nd ihe ss 
3 of \n BY ov ™! oe Ee tio gigure™ of “cabinet a 
nce’ f ygn™ a, Or 412 sit \ .2, 
= , pst es res®> Bu ywe yor ‘ \" . _ 
dis: i \ a K Meeeel prot” 1936. ened SerAIeN G- agains _— ee: 
pted \ son ed of pa ovet gne on of ay aD a you af — 
kk” \ ‘ a 
‘the Ana \, BABPas & Ser ceBeamee’ ccced Whe pHBD ctl Kents SPqucte, \\ psn 2 
1 a nv ymP 40 \e ab anes. T rv — 
oD eyed ® oy ce en ence Veradl® . estOP.. pus nich erate onl 
Le pe pe ere sot! \ab nS Ww sec » ¢O aS 
seo”, 10 ays pane’ og PEO a ysttl® gtio® -. of - Kee \ aa 
a aiF*. os. ane * ind e ™ \ds avit _ ie st a 
ee pave” oe, ve nds iporlan OF sh . wnose fie somnent ant pos vent a 3 
and oN ets putie© asl as "poo quel xed a eae are The \ en ac. oy 
3 or: \-1 ese om nese ate: wi BN yoct L 
ker: work n pe yes a) ept ait vT sv ct pv t a 
eo’ \\ C8.) VE” carld Boy teh oas. ah, t®4938- ind © expe’ ane \\ oa yc . = 
de reds TiO Tees He oe WIP permiCh in Pe nett cn FS gro q & vl — 
iver. n 3 2% segal0 Sis 1 gine usta reir Pig WPL, one are, mem a 3 
yt d+ \\ wild Putte oul wid Busta nell “vival Ve wy or era) “ = 
x — 1 veo xe ch eta By os Cae a Oa I we \ seca és 
man- ee ‘ BE rod F eactOT™ a DAS an aves overs nator cred ares> wet i 
; ; NI ne P yo © axe e SPev at \\ ad por”: ec 
have —_ ai we) ~ pane are § re {0 s baa q{as° eu \ Aa ype mic yn \ aa 
ec: O\\ yom ~ ynat © cnat® on @ Boer Men eque’ vay 18 Val \\ nom ct 
Pee: | go OP \\ MO ces VOT gill F natt eck * ine 10 CP cad! — jon ot TE ast 
10 ° ess*"| eS ye © exP® a VOY uns ot nev" ajar \\no’. m ae 
set BY pad” \\ DEE etre? Oss v 10 CP \ov® ode” MYT ene mi we 
5 cro ch A ee mt. ow e > ys, \\a5 e. Re 
00k ee ye ne 1008 “see gender pe 100 sates, nest bo of wil Geto ponder, end ere ae i 
W gor" \\ 493° ov ar ch que AD NN port oP \ wid ne “a 
Inc. ed 1° x Be Woe and Oe expel” girst nd BP Wg Oo GH ich Wee \\is ™ of Mh 
Sam- vy ries nov Fone * ow OH. yes = THe ess ay we othe wet aor oe 
a oy An ao {nh np as; ® gine” wwe an ae’ 
oan 40 “wise on cet ox.  § get? eunee> et wor ¢ cem \o'S pv ew rev ard ve ne ene ; 
; gull ors Sves PAN oADEY Yo Pepatteles a BE vp “: 
2+ patie erase 199' 5 do A ogin Mos Vv pad in . * 
e AB syed \\ aver a of ar Feo WO im is 0% sf 
s Eee” || BEeweT eyels pomMeM' _ joreoos go — 
has sore curte yy BA Qs0m sg nat f ay ae 
onal, wh nerd nas see pavso™ ° Oo Ai? ae 
ising Bo cris (MT: Gi x Wee oe 
ymed ————[—[—_{_[{_{_{_{_£_=_=_ = ==* $= === a t - ae 
Ya "ae ee 
jenn c mors 7. 0 a 
Venlo. Hoe . 
- 22 a 
a 
- 
% 
- Norcia 
Sy dead 
ee 
co. 
190 - 
owed | eG 
9.6682 il eee Bess. 
Nea 
pet ca 8 I CA en es ne i et ated eye ee tae es Gee sh CR me Re EE OES 


34 pier ot eC AGE January 10, 1938 
GEN. JOHNSON, " CBS Sets Aside — ng Week Index of Retail Activity in 
New Talent Period ows Decrease | 
DEALER AWARD, ot hoes, a6 in Retail Copy 79 Important Markets 


SHARE HONORS 


Chicago, Jan. 6.—- With a fiery 
address by Gen. Hugh S. Johnson 
and selection of Jurgen Petersen, 
Chicago furniture dealer, as winner 
of the Cavalier Trophy for 1937, the 
annual dinner of the National Re- 
tail Furniture Association was held 
at the Palmer House here last night. 

The former NRA _ administrator 
killed two birds with one stone by 
combining part of his talk before the 
furniture organization with his regu- 
lar 15-minute broadcast over the 
National Broadcasting Company’s 
Blue network in behalf of Grove’s 
Bromo Quinine, but continued his 
assault on the Democratic adminis- 
tration for the benefit of the fur- 
niture experts, inviting questions 
from the audience. 

The furniture dealers were some- 
what restive under the General's 
stream of criticism and one asked 
for some specific recommendation, 
with this query: 


If He Were President 


“If you were President of the 
United States for the next 30 days, 
what would yeu do?” 

“T would cause the greatest exodus 
of cockeyes and crackpots that Wash- 


.PORK 


Not all the pork barrels are 
in Washington —the Macon 
territory “rolls its own.” An- 
other new local stockyard 
opened in nearby town Jan. 
3—planned capacity, 3,000 
head cattle and hogs daily; 
actual sales first day, near 
4,000 head. Sell this expand- 
ing market by advertising in 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS” 


Representatives: 
THE BRANHAM COMPANY 


Let's have our next 
sales meeting 


at the 
Ambassador” 


A lot of shrewd sales exec- 


utives have discovered that 
the Ambassador in Atlan- 
tic City is an ideal place 
for sales meetings and 


conventions. 


There’s every facility for 
work and recreation. Rooms 
to handle meetings from 


10 to 1000. Golf. Riding. 


And yet the luxury and 
comfort of the Ambassador 
costs amazingly little on 
either American or Euro- 
pean plan rates. 


The 


Ambassador 
Atlantic City 


William Hamilton . . . Managing Director 


throughout its nation-wide net- 
work in the near future, Co- 
lumbia Broadcasting System 
will set aside Saturday after- 
noons as a period when new- 
comers to the air will be given 
their chance at stardom, and 
new program ideas will be 
tested, it was revealed today by 
Wilbur B. Lewis, CBS vice- 
president in charge of pro- 
grams. Mr. Lewis, in confer- 
ence here, emphasized the net- 
work’s responsibility in  pio- 
neering new program fields. 
Utilizing unsold time as a try- 
out period, such shows as are 
aired will be planned with the 
purpose of displaying new tal- 
ent for potential sponsorship. 


ington has ever seen,” replied Gen. 
Johnson. “I would advocate repeal 
of the undistributed profits and cap- 
ital gains taxes. I would start trim- 
ming expenses. Then I would sit 
back for three years and watch the 
greatest prosperity America has ever 
seen.” 

In his radio talk, Gen. Johnson 
characterized the administration’s 
policy as “distribution of poverty to 
every soul in the country.” 

Cavalier Corporation, formerly 
Tennessee Furniture Corporation, in- 
stituted its annual award last year, 
selecting the winner by popular vote. 
This year a jury of dealers and trade 
paper editors picked the winner, who 
is head of the Petersen Furniture 
Company, Chicago, and for many 
years treasurer of the association. 
The official citation said: 

“A man who took $5,000 30 years 
ago and ran it into a healthy three- 
store business; a man whose main 
store has done one of the outstand- 
ing merchandising jobs of the past 
two years. Probably he served the 
retail furniture trade longer than 
any one man as an officer of the Na- 
tional Retail Furniture Association— 
his quiet counsel has been felt 
through a dozen years. Keen stu- 
dent of trends, he is well posted on 
the mass market, and is canny with- 
out being close.” 


How Much to 
Advertise Is 
Told by Cowan 


Chicago, Jan. 6.—“It appears that 
from county to county successive 
equal increases in the intensity of 
advertising are accompanied by in- 
creases in volume which at first tend 
to grow and then diminish in 
amount. This ultimate tendency to 
diminishing returns resembles that 
of salesmen and also that pertaining 
to psychological reaction from given 
stimuli.” 

This is one of the interesting pas- 
sages from “Sales Analysis from the 
Management Standpoint,” written by 
Donald R. G. Cowan, chief statisti- 
cian, commercial research depart- 
ment, Swift & Co., Chicago, and just 
published by the University of Chi- 
cago Press. Mr. Cowan, who has 
reached eminence in his chosen pro- 
fession, is also a marketing lecturer 
at Northwestern University. 

As the excerpt indicates, the new 
volume is devoted to establishing 
standards for judgment of perform- 
ance of various divisions of market- 
ing organizations, a task which, as 
Mr. Cowan points out, is one of the 
most baffling problems of manage- 
ment. The question, therefore, has 
been approached from several view- 
points, so that all possible light may 
be shed. 


New “Record” Publisher 


Eugene T. Flaherty, formerly man- 
ager of the Des Moines office of the 
Iowa Daily Press Association, is new 
publisher of the Cedar Falls Daily 
Record, formerly owned by Wilbur 
C. Peterson. 


Chicago, Jan. 7.—Retail display ad- 
vertising started 1938 off with a de- 
cline in the seven day period ended 
Jan. 1, of 0.8 per cent under the cor- 
responding week of 1937, according 
to the ADVERTISING AGE Index of Re- 
tail Activity. 

A total of 14,163,989 lines of retail 
display was used in the 79 major 
cities included in this Index against 
14,274,200 lines for the compared 
week a year ago, a decrease of 110,- 
201 lines. Both weeks show light use 
of display space by retailers, due to 
New Year’s day falling at the end 
of each week, eliminating the cus- 
tomary week end sales promotion 
normally carried on by retail mer- 
chants. 

In the tabulation appearing else- 
where on this page showing individ- 
ual lineage figures for each city car- 
ried in this Index, cumulative totals 
for the year 1938 are not shown as 
they would duplicate the figures for 
the first week. Cumulative figures 
will appear next week and be carried 
thereafter. 

A gain probably would have been 
shown for the first week in this year 
were it not for the fact that several 
important dailies discontinued pub- 
lication during 1937, as noted at the 
bottom of the adjoining tabulation, 
a point which should be considered 
with study of these lineage figures. 


Attorneys May 
Vote Again on 
Coast Program 


Seattle, Jan. 5.— Washington and 
Oregon State Bar Association mem- 
bers may ballot again on a co-opera- 
tive educational broadcast series re- 
cently tested with three programs, 
William F. Devin, public relations 
chairman of the Washington group, 


said today. 


Although association members, 
after the tests, voted down continua- 
tion of the series as reported in Ap- 
VERTISING AGE Dec. 27, many mem- 
bers failed to return ballots, said Mr. 
Devin, and another verdict might be 
in order. 

“Letters and other comments from 
attorneys indicate that the programs 
were very well received by members 
of the profession,’”’ Mr. Devin said, 
“and the response from the general 
public—as indicated by letters and 
telephone calls to the stations and to 
attorneys themselves—-was much 
beyond our expectations.” The test 
programs, prepared by Erwin, Wasey 
& Co., Seattle, embraced dramatic 
sketches to emphasize the need of 
proper legal advice. 


Donates Million 
Stamps to Fund 


S. B. Hollaender, president of Ever 
Ready Label Company, New York, 
has donated 1,000,000 poster stamps 
to the Committee for the Celebration 
of the President’s Birthday, nation- 
wide move to aid child paralysis vic- 
tims. 

The stanrps are designed for pro- 
motional use by the committee. 


Now Brookes & Sons 


Koss, Morgan & Brookes, Inc., Chi- 
cago promotion organization, has 
changed its name to Brookes & Sons 
Company, more accurately to indi- 
cate the ownership. Morton  S. 
Brookes is president. Two. sons, 
John S. and Morton S., Jr., are asso- 
ciated with him. 


Arbee in Chevsiead 


Arbee Agency, Inc., Terre Haute, 
Ind., has opened an office in the Bulk- 
ley bldg., Cleveland. Charles R. War- 
ner, formerly with Outdoor Advertis- 
ing, Inc., and Roy Moore, market an- 
alyst, will be in charge. 


80 Years Old 


Shoe and Leather Reporter, Bos- 
ton, celebrated its 80th anniversary 
with a 208-page anniversary number 
in December. It is the second oldest 
business paper in the United States. 


Based on total retail advertising volume in all 
newspapers in each city. 


(Copyright, 1938, by Advertising Publications, Inc.) 


% Gain % Gain 
or Loss or Logs 


Week Week Week 1938 1938 

Ended Ended Ended over over 

City Jan. 4, 1936 Jan.2,1937 Jan.1,1938 1936 1937 
PS Uh. nb asec kea oo-be 208,768 213,612 185,598 —1l11.1 —13.] 
MOORE, FB. ccccccsiss 67,571 80,563 72,842 +7.8 —9.6 
Pe ceraesenea 158,956 187,964 209,860 + 32.0 +116 
MOitimoere, Ma. ...cceces 326,195 280,058 247,231 —24.2 —11.7 
Birmingham, Ala. ..... 174,762 184,912 225,596 +29.1 + 22.6 
SPE, BERGE, seoccccese 344,409 284,806 274,372 —20.3 —3.7 
Bridgeport, Conn. ..... 107,828 110,936 122,612 + 13.7 + 10.5 
"> = Aaa 169,722 177,002 188,804 +11.2 +6.7 
SS a ere re 55,640 53,738 47,857 —14.0 —10.9 
Cedar Rapids, Ia....... 65,758 67,508 61,726 —6.1 —8.6 
Chattanooga, Tenn. 74,935 116,612 97,363 +29.9 —16.5 
Ce, EE, vi cereeede 446,265 372,497 370,134 —17.1 —0.6 
CORGTROT, O. csccccess 274,313 236,195 210,533 —23.3 —10.9 
CHeveIeRe, ©. .ccccsecs ee 293,371 275,451 265,050 —9.7 —3.8 
Se TE. ssicivéeem > seekan 188,662 184,223 since —2.4 
Ph, BO secccceeses 320,026 284,327 317,228 —0.9 +116 
EE : Seer ee ee 214,368 186,354 168,322 —21.5 —9.7 
Peewee, COae ..ceseses 229,572 216,545 233,600 +1.8 +7.9 
ee Ee, OR, oes sees 91,708 78,190 83,297 —9.2 +6.5 
oo, 3. ee 265,108 278,271 242,334 —8.6 —12.9 
PC cee cbeese 8  eateeas 143,556 172,508 ays + 20.2 
NY Cee aes aa Be ee 74,788 100,758 134,022 + 79.2 + 33.0 
Evansville, Ind. ...... 181,664 181,832 196,280 +8.0 +7.9 
Fall River, Mass....... 48,755 54,295 49,984 +2.5 —7.9 
ae. 96000080000 178,780 180,166 149,240 —16.5 —17.2 
Fort Wayne, Ind. ..... 154,525 140,840 135,562 —12.3 —3.8 
sccekeens sees 72,289 64,804 76,585 +5.9 +18.2 
Grand Rapids, Mich..... 164,066 151,326 136,346 —16.9 —9.9 
peentinee: GB. Coceececes 41,104 96,904 102,270 +148.8 +5.5 
BeNOR. “TOR. .ccesesce 224,938 242,214 243,586 +8.3 +0.6 
Indianapolis, Ind, ...... 282,456 257,299 261,632 —7.4 +17 
Jacksonville, Fla. ...... 117,446 127,792 146,566 + 24.8 +14.7 
eeraay Clty, BM. d...cces 30,207 22,606 26,800 —11.3 +18.6 
Kansas City, Kans...... 32,893 36,540 35,840 +8.9 —1.9 
Knoxville, Tenn. ...... 178,570 124,152 160,594 —10.1 + 29.4 
stele BOGM, APMesccsses 127,960 140,042 140,826 +10.1 + 0.6 
Bee Anweles, CAL..6is+ cusese 310,008 317,606 pass +2.5 
Ph Sh cence see eee 123,270 99,148 95,648 —22.4 —3.5 
Manchester, N. H....... 41,557 37,774 51,928 +24.9 +37.5 
Memphis, Tenn. ....... 174,804 174,342 199,738 +14.3 +14.6 
Milwaukee, Wis. ...... 111,615 250,095 265,481 +137.9 + 6.2 
Minneapolis, Minn. 321,119 284,177 225,725 —29.7 —20.6 
New Bedford, Mass..... 52,052 53,970 55,972 + 7.5 + 3.7 
New Haven, Comnn...... «sees 141,834 153,510 rr + 8.2 
New Orleans, La........ 338,712 274,443 260,868 —23.0 —4.9 
tNew York, N. Y....... 847,365 814,169 793,072 —6.4 —2.6 
$Brookiyn, WN. ¥....ces- 85,023 98,973 63,488 —25.3 —35.9 
ee: Ws cae eeaenna> 145,600 145,320 131,460 —9.7 —9.5 
COMING, CBl. .ccccccree 92,223 100,485 77,465 —16.0 —22.9 
Oklahoma City, Okla... 173,012 169,876 201,194 +16.3 +18.4 
yt >)’, > Sarr 168,388 161,410 138,698 —17.6 —14.1 
Philadelphia, Pa. ...... 436,643 409,376 355,772 —18.5 —13.1 
PeOOTIE, AVER,. ..cssccne 127,008 122,402 140,014 +10.2 +14.4 
PRCIBMUPER, FB. once ees 351,596 262,864 265,524 —24.5 +1.0 
Portinng. OPO, . «+0 +00 166,894 197,344 173,260 +3.8 —12.2 
ProviGence, Fi. f...csees 214,665 191,851 190,857 —11.1 —O0.5 
TENE, Bcs 00 veccess 132,720 127,302 130,382 —1.8 +2.4 
MIGNMONG, VR. .ccecers 172,270 152,726 143,766 —16.6 —5.9 
Rochester, N. ¥......6. 285,414 260,716 211,368 —25.9 —18.9 
Rock Island-Moline 242,270 244,314 291,004 + 20.1 +19.1 
Sacramento, Cal. ...... 171,833 155,078 142,968 —16.8 —7.8 
San Antonio, Tex. ..... 117,012 119,028 111,361 —4.8 —6.5 
Ban Diewo, Cal. .....>. 276,346 173,194 175,028 —36.7 +1.1 
San Francisco, Cal..... 231,232 209,457 215,671 —6.7 +2.9 
Bonttle, WSR. ..0.scs60 210,724 180,460 144,060 —381.6 —20.2 
South Bend, Ind........ 128,568 148,602 120,483 —6.3 —18.9 
Spokane, Wash. ....... 124,754 132,538 118,958 —4.7 —10.3 
Bt. TOUIs, MO...scccsses 256,530 253,350 253,325 —1.3 pati 
Bt, Peel, MIAN... occseve 251,368 196,503 193,189 —23.2 —1,7 
Syracuse, N. Y.......+. 138,628 116,382 115,164 —16.9 —1.1 
*Tacoma, Wash. ...... 66,132 102,850 95,284 + 44.1 —7.4 
ene: WIR, 2. occ ecues 128,046 84,308 140,938 +10.1 + 67.2 
WN ona4, 6 Sis poh alee 188,111 170,863 171,973 —8.6 +0.6 
Toronto, Ont., Can...... 262,996 205,662 230,473 —12.4 +12.1 
NE A Seer 47,880 51,576 53,004 +10.7 +2.8 
TE, COMI. 6.06600 wees 162,260 144,830 170,884 +5.3 +17.9 
Washington, D. C...... 567,751 565,532 509,523 —10.3 —9.9 
Worcester, Mass, ...... 173,208 132,825 187,784 +8.4 +4.4 
Youngstown, ©. ....s6 86,730 106,914 102,896 +18.6 —3.8 
| | ere ree ere 14,194,045 14,274,200 14,163,989 —6.1 —0.8 


tNew York American discontinued June 24, 1937. 
tBrooklyn Times-Union discontinued June 8, 1937. 
§$Journal and Sunday American discontinued June 8, 1937. 


*Daily Ledger discontinued June 


23, 1937. 


Chicago P-R Clinic 
Elects MacManus 


Ralph MacManus, director of pub- 
lic relations for Armour & Co., has 
been elected president of the Public 
Relations Clinic, Chicago. Other 
new officers are Conger Reynolds, di- 
rector of public relations, Standard 
Oil Company of Indiana, vice-presi- 
dent, and James E. Bulger, director 
of public relations for the Chicago 
Motor Club, secretary-treasurer. 

G. R. Schaeffer and W. V. Morgan- 
stern, public relations executives of 
Marshall Field & Co. and the Uni- 
versity of Chicago respectively, were 
elected members of the executive 
committee. 


“Simplicity” Expands 

Simplicity Magazine has organized 
a plan and research department with 
Myron Muench, formerly with The 
American Weekly. Harry C. Bald- 
win also has joined the Chicago of- 
fice. He was formerly associated 
with the National Advertising Serv- 
ice, Inc., New York. 


a Elect Smith President 


Calkins & Holden, Inc., New York, 
has elected J. Sherwood Smith as 
president; James A. Clarke, vice 
president, and R. P. Clayberger, sec 
retary-treasurer. 


Wisconsin Net Expands 


Stations WEMP, Milwaukee; 
WHBL, Sheboygan; WCLO, Janes- 
ville; and WOMT, Manitowoc, have 
become affiliated with the Wisconsin 
Radio Network. 


MR. PUBLISHER 


DO YOU NEED AN INTELLIGENT. 
AGGRESSIVE SALES FORCE IN THE 
MIDDLE-WEST? 


Now available, due to increased man- 
power, the services of a reputable, well 
established representative firm in Chi- 
cago. 

Fine record of success in building linage 
in Trade and Specialized publications. 
Thorough, productive coverage of mid- 
dle-western accounts for a publication 
with possibilities. 

Address Box 1315, Advertising Age 


TORONTO 
MONTREAL 
WINNIPEG 
LONDON, Eng 


| J. J. GIBBONS LIMITED 


GIBBONS KNOWS CANADA 
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1 WLDETYME VERS 
STRESS TO MORE 
COSTLY BRANDS 


* ppeidel Outlines $1,800,000 
+ | Program for °38 


1 

9.6 

1.6 

y By IRWIN ROBINSON 

37 MH New York, Jan. 6.—Attainment of 
as record-breaking sales volume of 
69 (921,000,000 for the year just past was 
8.6 arked this week by Oldetyme Dis- 
65 [uers, Inc., with announcement of a 
‘aa reatly expanded advertising pro- 
3.8 fram for 1938 involving expenditure 
-2.4 Hy about $1,800,000, an increase of 35 
‘16 [Bor cent over the 1937 appropriation. 
ty baies last year were up 20 per cent 
6.5 (yer the previous year. 

12.9 Feature of this year’s promotion 
202 EB tivities, according to K. H. Seidel, 
<r dvertising manager, will be a switch 
_7.9 fp emphasis from Green River whis- 
17.2 By to the Three Feathers brand. 
+ ne former, a blend in the lowest 
_g9 price class, has already attained 
-5.5 Ppaximum distribution, it was 
0.6 Bointed out, and consequently the 
ty hief 1938 objective will be to con- 
is fentrate on Three Feathers, a blend 
—1.9 #} the intermediate price class. 
294 Been River will, however, also re- 
ty sive consistent promotional support 
res hroughout the year. 

37.5 BE The opening shots in the Three 
14.6 eathers drive will be fired on Jan. 
ay 5, when 1,800-line insertions will ap- 
43.7 Bear in New York newspapers, to be 
wiry lowed gradually by breaks in Ohio, 


linois, Indiana, Missouri, and West 
oast and other markets. Insertions 
ill range from 1,800 to 2,000 lines. 
pproximately 400 newspapers are 
ted on the schedule for both Three 
rathers and Green River brands. 
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+1.0 interior Displays Stressed 


—y § Backing up newspapers, which will 
+2.4 % the major medium used through- 
t the year, will be an extensive 
_191 Pint of purchase merchandising ef- 
—73 @t with interior display pieces the 
—6.5 lief selling aids. Window displays 
+1.1 Bill not be an important factor dur- 
_999 Be 1938, according to Mr. Seidel, 
js.) Bs, because of the keen competi- 
—10.3 Jn that exists for window space, 
-;, Bd second, because of the maze of 
strictions that govern the use of 
¢ medium under the scrutinizing 
tof state alcoholic control boards. 


Rt The nation-wide sales promotion or- 
+28 tization which is charged with re- 
-i79 Musibility of supervising display 
—%.9 fRlerial usage in local areas will be 
+3 panded during the course of the 
“__ JK. Oldetyme has found that care- 
—0.8 #. on-the-spot checking of display 


‘iis furnished to dealers can assist 
eliminating undesirable waste. 
tails of this checking system were 
__._ #Prted in ADVERTISING AGE, June 21. 

\ merchandising experiment will 
it launched shortly by Oldetyme of- 
“ls in an effort to merchandise 
h a8 #rent liquor brands by means of 
vice’ Motion on packages of other 


» SCC Hinds’ Whisky packages, for ex- 
ile, will carry literature pertain- 
‘0 Oldetyme gins, and vice versa. 
ds vackages will contain, in addi- 
kee; | °Oupons offering cocktail books, 
Janes- *h were sold successfully in large 
have ltities during the past year. Oc- 
onsit @01al newspaper layouts will also 
'Y coupons. 
Se door advertising, used exten- 
——| @’ during 1937, have been stepped 


“\ quantity for the coming year. 
ENT. ‘outlining plans for the new year 
‘ a gathering of about 250 
‘yme salesmen from all parts of 


= ‘untry, Mr. Seidel discussed a 
Chi- ‘ survey which showed that 


men buy 26 per cent of the liquor 
‘‘ the United States, and men 


a 


DY 
A ll r a. 
wie ION-EXHIBITS 
, pene oareee DISPLAYS 


TERTISER'S DISPLAY STUDIOS 
Wabash Ave. - Chicago, Ill.-Webster 4236 


74 per cent. Liquor markets are, 
however, he pointed out, almost en- 
tirely masculine in nature. “Behind 
every purchase by a woman stands 
the shadow of a man,” he said. 

A. William Herbst, general sales 
manager of the company, set as the 
sales objective for 1938 an increased 
volume of at least 25 per cent over 
last year. 


X-Ray Display Starts 

X-Ray Display Service, Milwaukee, 
has been organized to merchandise 
special winker window signs. These 
show skeletons of the feet and spine 
in silhouette and are used to stress 
the value of proper shoe fitting. 
M. B. Adrian, president, Adrian X- 
Ray Mfg. Company, heads the new 
company. 


Royal Metal To 


Continue Limit 
on Sales Volume 


Chicago, Jan. 6.—Royal Metal 
Manufacturing Company, which two 
years ago announced that it would 
limit itself to sales of $1,500,000 
yearly, today characterized the plan 
as sound in retrospect as it appeared 
to be at conception. 

However, the quota has been lifted 
to a somewhat larger figure for 1938, 
as the result of higher prices, the 
number of units remaining station- 
ary. Another change announced to- 


day was appointment of Stephen 


7 
Tedor as advertising manager, suc- 
ceeding John C. Leahy. Mr. Tedor 
was formerly with Bisberne Adver- 
tising Agency. 

Irving Salomon, president of the 
company, insists that the sales limi- 
tation plan makes life more livable. 
It makes possible year-round produc- 
tion on a scale indicated at the be- 
ginning of the year, eliminating 
peaks and valleys and resulting in 
more satisfaction among workmen 
who know their jobs are secure. 

Exclusive dealers are used in many 
large cities. 


subject to the price slashing to 
which many dealers are addicted and 
that the metal line of tables, chairs 
and settees may be sold on its merits 
to purchasers who are appreciative 


2001 CALUMET AVENUE ° 


THE 
MAKE THE PAINTINGS SAY, “ROGERS” 


“Why ask me about the engraver?” All | do is "make the pictures.” But since you have 


of quality. The modest advertising 
of the past will be continued by the 
company under direction of Gale & 
Pietsch, Chicago agency. 


Jennings Promoted 
Robert G. Jennings, formerly vice- 


.president of Crosley Radio Corpora- 


tion, Cincinnati, has been appointed 


These retailers know | 
that the Royal Metal line will not be} 


general sales manager of WLW and 
WSAI and assistant general manager 
of the stations. 


Federated Sales Named 


The Federated Sales. Service, 
Inc., Boston, has been appointed 
sales and marketing counsel for 
R & R Chemical Company, Peabody, 
Mass., manufacturer of Alseraz 
Salve. 


MEN WHO 


asked me I'll say this: Get an engraver who knows how to separate colors in his photography 


and whose men can hold these colors in printing his negatives, and in etching and finishing 


the plates. It’s an art, and it takes experienced knowledge and an artist's eye for color 


tones and values. And don't get an engraver who “kids” you with his progressive proofs. 


Those tricks show up in the printing. Did you say Rogers are going to make them? Great! They 


know their stuff—and | notice a lot of other "big time” advertisers use them regularly 


OGERS ENGRAVING COMPANY 


Adolph F. Buechele, President 
Master Craftsmen of Photo Engraving 


Phone: CALumet 4137 + 


CHICAGO, ILLINOIS 
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D . e e 1937 1936—_ 
ealer Appeals 1937 Advertising Volume in ieutioo Pages Lins Pages Ling fil 
B d S t U b N ° ° American Rifleman ............. 251.3 107,850 166.8 7158 
oard Set Upby | ational Magazines wai... 4423 189,771 4022 ae 
, . , | Fur-Fish-Game ........--esee0+: 157.0 67,381 106.6 45,74 | 
General Motor Ss With Comparative Figures for 1936 | Hunter-Trader-Trapper ......... 184.1 78,980 107.6 44 
| From Fenameient 6 Publishers’ Information Bureau, Inc. - Hunting & Fishing ............. 259.7 111,452 235.0 100,854 
New York, Jan. 6.—General Motors _ 1937————_ a 1936 sentienns SPOFSMAN ...-.++-++0- eee —— er 118,67, l 
Corporation today stepped out with Stendara Panes alias miei ay re Re ee re ere ’ , ’ 42,165 
othi ow i 2eki RR ee err eee 383.1 164,375 339.5 145.62: 
something new in seeking to smooth|+American Mercury ............ 217.1 42,549 216.7 42,482 | sports Afield 317.6 136.268 290.1 1944, 
mo the long troublesome relations| Atlantic Monthly ............... 466.5 111,044 | er er rer eee soone (egelaitite sii “a 
etween management and dealers| (Current History ............... 96.4 21,583 113.9 25,532 " 
with creation of a “dealer relations| Forum & I are is a Ge wget e 106.6 45,754 102.1 43,837 Seer re: Seen eee PP nama “ee ~ 
board.” aidiene tid , ‘ 7 one "one > ———~gierms 
- nh singesine er ee ee oss eee =e. 114,283 Mail Order Pages Lines Pages Lines easond 
Gives Judicial Review Review of Reviews ............. 99.0 42,485 jee. TE EETTT TPE T TTT 78.7 53,541 55.4 37, 74bvithin 
Describing the move as an impor- Total Gr se x - ~ [GOOd Stories .......scceccesees 51.6 35,111 30.0 20,4¢)Mmolding 
tant step forward in industrial man- _ inc itil ual 7. aisle . ‘io Home Circle ............. h eee = ary yt 19,sqgqgoomm 
agement, Alfred P. Sloan, Jr.. Gen- eens P: Li eas ae Home Friend & Illus. Mechanics q m 28. 19 6federal 
eral Motors board chairman, said the| american .................... p> gd Pansap — prey Mother’s Home Life ..........-. 58.1 40,735 35.9 25,lyjmmhe sta 
board would serve as a court and American Boy ................. 128.5 "87.388 140.1 “95,286 ne SF Ne saben as ~—— ae Saget DY 
any dealer, through the board, now| , oe : ie ane Raq ¢ meng 
cide aiek & SaMAl aetintic of tale American Home (National) | . 741.5 168,638 531.2 335,751 Total Group ........... 245,675 175,94 
: . , American Home (Spec. Edition). 75.2 47,503 94.3 59,611 : ice 
istrative decisions he feel i - : : 1937 1936- uacen 
1e feels might se-|} American Legion 161.6 69,307 168.4 72,279 ; 
riously affect his rights. ‘ia tui... .... 132.7 os ’ ett Weeklies & Semi-Monthlies Pages Lines Pages Lines he sta 
Ss edition to Mr. Glenn. as Chaies |e OIE MNES oo ee tener eee. 23.7 = 88,296 162.6 109,273 | «the American Weekly ........ 492.2 937,153 546.7 1,041,iqfmeed 3 
a nt . oh “ oan, as chair Asia TULTUECET CURES CTCL UL CLE 75.8 32,733 78.5 33,944 Literar Di est 151 7 t65 110 : mount 
man, the new board comprises W. S.| Better Homes and Gardens...... 678.2 305,209 559.9 251,979 Secinsagllitaigical aha tale y 
Knudsen, presid : Donal . - , en at errors acca aiaiteiters 9 27.0 £18,362 ..... gpommer 
» | dent; Donaldson] poyg’ Life .................00:. 184.1 125,210 193.2 131,377 , , 590 9 
Brown, vice-chairman of the board,| @nijq Life 1212 5s 005 one 43.768 Bminems Week ........ccccce0s. 1,590.5 682,336 1,130.1 484. 9aMvithin 
and Jol Thomas Smitl ee " eae oe » pareppivied ‘ _ I 8 ta dd ois hie elk ee hince'e bee 1,870.0 1,271,617 1,713.3 1,165, All s 
an Thomas Smith, vice-presi-| Christian Herald 233.2 100,061 238.0 102,134 
dent in cl arge of tl e le © l d ma . See Se he a ee sag Hist ¢ aati —— Forbes Coeteeseseneeereeceaneevs 468.6 201,031 421.0 180.6: ake an 
sare , gal depart-| college Humor 60.3 25,894 51.3 22,010 
ment. : emer ites tare she . plttiy ’ ’ eee ee Ro ane 694.5 297,948 631.4 peech 
ee ee ee 718.9 308,398 670.8 9 ing S RGR SAR ree 22940 1.414.487 97.3 y the 
onan gad Life & Sportsman...... a7 "ae paps seats Literary Digest (Old) ......... 221.6 95,093 698.1 299,5qmvith ru 
oer weiss eet sauna Seen TOG SETOS I New Yorker ........0.-...50++- 3007 1,111,867 2,563.2 1,099,qgmission 
‘Spe vad aes ennai 948.0 ang 918.1 616,988 1 oy, Woman ............-0000. 51,244 118,7qmxceedit 
. Cle URBBGRUPERP cece nsec eessene ° oueseee 4 ——“i——C~*~*~“‘“‘*‘C RG y rAéS 9 
Ever See adhinie 14117 399 996 1358.6 858.680 0 re se oer eee ire 542.6 232,802 730.7 313,4qmmf not 1 
iii... 7a? | akan "766 30896 | Pathfinder ..... +++. eeeee sees 177.3 76,091 138.7 -59,54qg Comn 
, ttt oT sae. dene aioe g4'896 | The Saturday Evening Post...... 2,766.3 1,881,093 2,753.8  1,872,¢qqmneasure 
Oe SEE he sees ner ieess * ae PIS i cis csvcccvectsesesesenss 3,123.8 1,340,134 3,031.0  1,300,4metwork 
House Beautiful Comb. with Today 12.601 127. 1ggrought 
. Si aac e o1F . adm adie BY soc cceeseersesevressssesees “, #i,1i sie 
9 7S. haggle el aida dal —_— ee PET IUNa WEEK. caccissccssvseescees 292.3 301,171 192.3 pon its 
p A P t R f EE err ere Teer ee 198.5 135,798 201.9 138,128 ee vuacen 597.3 250.871 702.7 e pre 
0 REECE errr ert» 54.0 23,163 109.7 47,091 | tnited States News 9731 «569.846 299.7 ould t 
Modern Mechanix .............. 663.8 148,695 640.1 143,384 ee CO oe ee pnt by 
ES rer a ene eee ee 47.5 20,391 30.7 13,195 : "ee 9 ra 9 513.4mmate st: 
National Geographic ............ 460.6 109,632 407.2 92,855 ic iia ctl isan rN Anoth 
Nation’s Business ............. 2.1 318,356 562 ' » 1 
ation’s Ruma ; P 74 1 18,356 562.4 241,298 *Figures provided by publisher. Iso) 6in 
Open Road for Boys ........... 122.9 52,735 125.2 53,749 Tat t : ight m 
= ste Aare ' . . | {Not included in total. pignt 
A Peperees CUMUTO onc ccc ccc vee 207.0 88,844 250.1 107,311 +Page size changed oo. &£ 
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vFW BILL ASKS 
BAY STATE TO 
LICENSE RADIO 


(Continued from Page 1) 

this body may grant “upon such 
ems and conditions as it deems 
.asonable,” a license to broadcast 
“thin Massachusetts to a person 
olding license from the Federal 
‘ymmunications Commission, with 
oderal license a requisite but with 
he state empowered to forbid broad- 
ast by a federal licensee. 


Set License Fee 


License fees to be established by 
he state commission would not ex- 
eed 3% per cent of the annual 
mount collected by the applicant for 
ommercial broadcasts’ originating 
‘ithin the state. 

All stations would be required to 
ake and keep a transcript of every 
peech or other statement broadcast 
y the station. Failure to comply 
ith rules and provisions of the com- 
jission would call for a fine not 
xceeding $5,000 or by imprisonment 
f not more than one year, or both. 
Commenting upon the proposed 
asure, a spokesman for a major 
etwork said that no other state nad 
rought similar pressure to bear 
pon its radio stations. Legality of 
e proposed measure, he added, 
ould be determined to a large ex- 
pnt by the tenor of already existing 
ate statutes. 

Another broadcasting executive 
Iso. indicated that the measure 
hight meet with opposition from the 
cc. He recalled that eight or 10 
ars ago in Pennsylvania several 
roadeasters claimed that their sta- 
ons could not be heard outside of 
e borders of the state and were 
erefore not subject to federal con- 
ol. 

It was later brought out that the 
oadecasts of these stations did pass 
er the borders and a Circuit Court 


Associates Wanted 


..- One Sales Counsel 
... One Sales Promotion Man 


... One Outstanding Service 
Salesman 


We seek associates in Chicago for our 
business from among outstanding men 
in these fields. To such men, we have 
much to offer: unusual office facilities, 
conference rooms, sales promotion, or- 
ganization and a_ scientific, well-devel- 
oped plan of serving corporations. Our 
business is: sales management counsel, 
sales training and personnel counsel. 

You require no financial investment. 
You would be put under no expense, 
Nor do we guarantee earnings or income 
for you. We have an unusual oppor- 
tunity for a few men of outstanding 
siles and service abilities who can 
strengthen their own income and future 
through an organization such as ours, 
If interested, write us and we will open 
legotiations with you. All correspond- 
eee and negotiations will be kept 


The rates for this department are as follows: 


“Help Wanted,” “Positions 


cash with order. 


All other classifications (single insertion rates): % in., 


$4.75 per inch. 
insertions. 


Wanted,” ; 
“Representatives Available,” 30 cents a line, minimum charge $1. 


“Representatives Wanted,” and 


Terms 


2.75; 1 to 3 in., 


Write for descriptive folder describing discounts for term 


POSITIONS WANTED 


POSITIONS WANTED 


ADVERTISING—SALES PROMOTION 
EXECUTIVE, ©R COPYWRITER 
Sixteen years experience, local and 
national, on foods, men’s clothing, 
domestic appliances, ranges and fur- 
naces, motion pictures, etc. Have also 
taught advertising and salesmanship. 
Eight years with present employer. 
Highest character and ability refer- 
ences. Age 37, married, will go any- 
where in advertising department or 

agency. 
Box 1314, ADVERTISING AGE, N. Y. 


ADVERTISING PRODUCTION 
MANAGER 

12 yrs. agency—3 yrs. large mail 
order house: directing art, engraving, 
typography & printing. Handy at 
drawing board. Accustomed to large 
volume and tops for quality crafts- 
manship. Age 37, 4 yrs. university, 
married, 2 children. 

Box 1311, ADVERTISING AGE, Chgo. 


EXPERIENCED RADIO EXECUTIVE 
Available for new business depart- 
ment of aggressive agency. Know 
show merchandising and production 
—excellent record; capable contact 
on new accounts. Address 

Box 1310, ADVERTISING AGE, Chgo. 


Classified manager 10 years on met- 
ropolitan newspaper wants new con- 
nection. Produced over two million 
lines for each of last two years. 
Good organizer, sound methods. Age 
35, excellent references. Go anywhere. 
Box 1308 ADVERTISING AGE, Chgo. 


ADVERTISING SALESMAN—To rep- 
resent publisher in Cincinnati terri- 
tory; also experienced as editor-re- 
porter. A. Todd, Jr., 325 E. Fourth 
St., Cincinnati, Ohio. 


RADIO SCRIPTWRITER, Production 
Experience, with 100% New and Novel 
Broadcast Merchandising Plan, Avail- 
able Feb. Ist. Wire, write 

Box 1309, ADVERTISING AGE, N. Y. 


REPRESENTATIVES AVAILABLE 


Publisher’s representative of experi- 
ence and wide acquaintance, is avail- 
able in Chicago territory for one ad- 
ditional class or trade paper. Address 
Box 1313, ADVERTISING AGE, Chgo. 


REPRESENTATIVES WANTED 
SALES REPRESENTATIVE 
‘TED 


Newspaper Syndicate or Sales Repre- 
sentative Firm to Contact Small- 
town Newspaper Publishers and Sell 
Weekly Colored Comics Magazine 
Section. 

Box 1312, ADVERTISING AGE, N. Y. 


MISCELLANEOUS 


WHY DO THE SAME WORK TWICE? 
Instead of rewriting 1938 catalogs, 
year-books, salesmen’s manuals, etc., 
make necessary changes only and re- 
produce by newest process, eliminat- 
ing engravings. Set type only for 
eee. Simple, quick and econom- 
ical, 

300 COPIES (8%x11”) $2.50 
Additional hundreds only 25c 
Even lower prices for quantity orders 
All sizes furnished. Write for samples 
Laurel Process, 480 Canal St., N. Y¥. C 


PHOTO POST CARDS 

SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 
GRAPHIC ARTS PHOTO SERVICE 

3rd & Market Sts., Hamilton, Ohio 


of Appeals finally held that they 
came under FCC jurisdiction. This 
case, the executive said, while not a 
parallel one indicated that dual con- 
trol by the FCC and state offers com- 
plex problems. Some states and 
cities, he pointed out, have imposed 
taxes on broadcasters but such taxes 
could not be classified as licenses. 


Gets Schwitzer-Cummins 


Frank Presbrey Company, New 
York, has been appointed as mer- 
chandising and advertising counsel 
for Schwitzer-Cummins Company, 
Indianapolis, Ind., manufacturer of 
Stokol Stokers and air-conditioning 
equipment. Leroy A. Kling, vice- 
president in charge of the Chicago 
office, is account executive. 


Moves to New Offices 


Blue File of Artists, New York, an 
illustrated directory for art buyers, 
has announced the removal of its 
offices to larger quarters at 16 E. 
41st street, and the appointment of 
J. V. MeCallion as managing direc- 
tor. 
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EXECUTIVES CATALOG | 
HAGSTROM’S MAPS 


Reserve Your Copy NOW 


HAGSTROM COMPANY, INC., 
20 Vesey Street, New York, N.Y. 


Place our name on list to receive FREE your “Executives Catalog" 


LIMITED 
EDITION 


Experts Tell 
“Story for Both 


oo. ere et ewe eee ss 


Camel, Lucky 


New York, Jan. 6.—Return this 
week of Lucky Strike cigaret ad- 
vertising to about 1,500 newspapers 
throughout the country, after a lapse 
of several months, served to high- 
light a curious similarity of copy 
theme between that brand and Cam- 
els. Both campaigns claimed the 
support of tobacco experts in almost 
identical language. 

Continuing the “With men who 
know tobacco best it’s Luckies 2 to 
1,” keynote it adopted some time 
ago, American Tobacco Company pic- 
tured ‘‘Bob Cooper, tobacco auction- 
eer,” who sells “20 million pounds 
of tobacco a year’’ and quoted him as 
saying, “In every section of the To- 
bacco Belt where I auctioneer I’ve 
noticed tobacco men smoking Luck- 
ies.” Sworn records, the copy as- 
serted, show that “among independ- 
ent tobacco experts Luckies have 
twice as many exclusive smokers as 
all other cigarets combined.” 

R. J. Reynolds Tobacco Company, 
however, brought forth testimony in 
behalf of Camels, indicating that the 
consensus among tobacco growers is, 
“We smoke Camels because we know 
tobacco.” All the planters pictured 
in large-size layouts declared that 
the choice of their crops goes to 
Camels and that tobacco connois- 
seurs invariably choose that brand. 

Lord & Thomas is the Lucky Strike 
agency, while Wm. Esty & Co., Inc., 
directs the Camel account. 


Radios to Evans 


McMurdo Silver Corporation, Chi- 
cago, manufacturer of all-wave cus- 
tom built radios, has appointed 
Evans Associates, Inc., Chicago, as 
advertising agency. 


Armour to Golovin 


Charles Armour, Inc., New York, 
has appointed Willard B. Golovin, 
Inc., as advertising counsel. A new 
costume line, Prophetics, is being in- 
troduced in class media, starting 
with a spread in Vogue. 


JACKSON GIVES 
BASIS FOR HIS 
MONOPOLY CHARGE 


(Continued from Page 1) 


per cent during the depression, with 
grain quotations being 64 per cent 
below the 1926 average. 

Identical bids, Mr. Jackson said, 
were received from 14 out of 17 
marketers of reinforcement bars in 
Denver and from 11 out of 12 in Los 
Angeles. Ten identical bids were re- 
ceived by the purchasing agent for 
the Fort Pitt dam and 59 bids on 
steel pipe received by the Navy were 
identical at $16,001.83. Forty cement 
companies bid exactly $17,148.60 
each. 

“In 1932, according to the statis- 
tics of the Bureau of Internal Rev- 
enue, 53 per cent of all corporate 
owned assets in this country was 
held by 618 corporations, which con- 
stitutes only 0.2 of 1 per cent of the 
number of corporations reporting,” 
said Mr. Jackson. “Five per cent of 
the corporations owned 85 per cent 
of all the corporate owned wealth in 
1932. More than 50 per cent of all 
the net income enjoyed by corpora- 
tions in 1932 went to 232 corpora- 
tions, while of the country’s manu- 
facturing corporations 1.2 per cent 
of the total number accounted for 
63 per cent of the aggregate net prof- 
its. In 1934 the only group of cor- 
porations to earn an aggregate net 
profit was the group whose assets 
exceeded $50,000,000. 

“There was likewise a high degree 
of concentration in the ownership of 
these corporations. In 1929 the 3.28 
per cent of the population who filed 
individual income tax returns ac- 
counted for 83 per cent of all divi- 
dends paid to individuals. And 78 
per cent of those dividends reported 
were received by 0.3 of 1 per cent of 
our population. 


Concentration of Wealth 


“The effect of this centralization 
is reflected in distribution of national 
income. In 1933, Bureau of Internal 
Revenue statistics show, there were 
only 1,747,740 taxable individual in- 
comes in the United States and near- 
ly one-third of all the property re- 
ported as passing by death was found 
in less than 4 per cent of the estates. 
Brookings Institution’s studies of 
1929 show that about 6,000,000 fam- 
ilies, or 21 per cent of all, had family 
incomes of less than $1,000 annually, 
and that 36,000 families in the high 
income brackets received as much of 
our national income in that year as 
11,000,000 families with the lowest 
incomes. 

“The effect of business failures in 
small businesses is to remove them 
from the field. In the case of large 
organizations failure results in re- 
organization, which seldom breaks 
up the combination. In addition, the 
overwhelming percentage of failures 
is found among smaller companies, 
88.5 per cent of 1936 failures involv- 
ing less than $25,000 liability.” 


WLAK Interest for 


Nicholson, Smiley 


Ralph Nicholson and David Smiley, 
publishers of the Tampa Daily Times, 
and operators of Station WDAE, 
have signed a contract for purchase 
of a controlling interest in Station 
WLAK, Lakeland, Fla., subject to 
the approval of the Federal Com- 
munications Commission. 

J. P. Marchant, president of the 
Lake Region Broadcasting Company, 
owner of Station WLAK, said that 
he would retain a substantial inter- 
est in the company and that neither 
the newspaper nor Station WDAE 
would be involved in the transaction. 


Westheimer Resigns 


Two of Wohl Lines 


Westheimer & Co., St. Louis, has 
announced withdrawal as advertis- 
ing counsel on the Paris Fashion 
and Natural Poise shoe lines of 


Wohl Shoe Company, St. Louis. 
The agency will continue to handle 
the Jacqueline and Marquise Wohl 


lines. 


Network Sales 
Show ’37 Rise 
of $9,521,827 


New York, Jan. 6.—December ra- 
dio sales figures, released this week 
by the three major networks, showed 
sharp increases over December, 1936, 
and brought the year’s total for Co- 
lumbia Broadcasting System and Na- 
tional Broadcasting Company to rec- 
ord heights, while Mutual Broadcast- 
ing System 1937 billings dropped 1 
per cent under 1936. Total sales were 
$69,236,224 compared with $59,704,- 
397 in 1936. 

Billings for CBS last month to- 
taled $2,786,618, the highest figure 
for any month in the chain’s history, 
and an increase of more than 14 per 
cent over the $2,433,353 figure of De- 
cember, 1936. Total for 1937 was $28,- 
722,118, a rise of 24 per cent over 
the $23,168,148 volume of 1936. 

NBC total sales last month 
amounted to $3,639,086, almost 3 per 
cent above the $3,558,590 recorded for 
December, 1936. With the exception 
of October, 1936, when a substantial 
volume of political revenue brought 
that month’s figure to the highest 
ever reached, last month’s NBC bill- 
ings were best in the network’s his- 
tory. Total for 1937 was $38,651,286, 
an increase of 12 per cent over the 
$34,523,950 for the previous year. 

December billings for Mutual 
Broadcasting System amounted to 
$214,496, a rise of more than 10 per 
cent over the $193,496 for December, 
1936. Total for 1937 was $1,862,820, 
a decrease of 1 per cent from the 
cumulative figure of $1,884,963 for 
1936. 


Saphin to Progress 


Al Saphin, formerly president and 
executive sales manager, Monarch 
Sales Company, New York, has been 
appointed sales manager of Progress 
Corporation, New York, maker of 
Packard Lektro-Shavers and Lektro- 
lite cigaret lighters. 


AD GUYS 

ARE ALWAYS 
RUSHED... 
RAPID ‘STATS, 
USED in the 
DOZEN NEW 
WAYS WE 
KNOW, 

WILL SAVE YOU 
AN HOUR A DAY. 
(and you Il win 
medals with our dozen 
economy short cuts.) 


THIS OFFER IS 
THE McCOY! 
WHY NOT let a 


Rapid Contact Man 
bring you these 


real services? 


RAPID 


COPY SERVICE CO. 


7 BRANCHES: NEW YORK, 415 Lexing- 
ton, 444 Madison, VAnderbiit 3-3680. 
CLEVELAND, Ninth — Chester Bidg., 
MAin 9335 @ CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 
Ave., 173 W. Madison St., STAte 5977. 
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ADVERTISING AGE 


January 10, 1939 jan' 


MORE TOTAL DAILY CIRCULATION 


Pabsiersiniet: ete fresh each day, 


must sell on their own merits. 

What the advertiser gets out of a news- 
paper depends on what the editor puts in. 

To give full effect to its policy of print- 
ing the best newspaper in the world, the 
Chicago Tribune spares no expense in 
presenting comprehensive reports of the 
news of the day. 

It spares no expense in giving readers 
the best feature departments, cartoons, 
comics and photos that money can buy. 

It makes no concession to temporary 
popularity or expediency in maintaining 
a vigorous editorial policy which is inde- 


pendent in everything, neutral in nothing. 


Chicago Tribune 


THE WORLD‘'S GREATEST NEWSPAPER 


TOTAL NET PAID CIRCULATION DURING SIX MONTH PERIOD ENDED SEPTEMBER 30, 1937 
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1922 1923 1924 


It delivers this value in a newspaper 
produced by the latest and best mechan- 
ical facilities, using paper and inks of 
finest quality. 

As a result, the Tribune today is the 
one Chicago newspaper bought and read 
by the majority of all the families in 


metropolitan Chicago. 


1925 1926 1927 1928 1929 1930 


T93l 1932 1933 1934 1935 1936 1937 fefcie 


Because it gives readers more for theif 


money, the Tribune is able to give adver ; 
tisers more for theirs. 

As the Chicago newspaper which has 
won the widest market for its own prod 
uct, the Tribune is the logical choice of 
advertisers who seek a wider market het 


for their own products. 


ov val 2 - tye a ne Pag s a © a Se Me Feeiede 124 . yo .- Mz ee Pee et 1 ee : j ae ie : . * ale oe Se so tay Marae Pas Se Per CE. iii, Ro. ere rye pas eS ere 
eat = ee _ 
EE , ————————_—eeeeeeeeeerrrrrrr-——e——— rr ee 
pa '" 
a % 
“ee 
F wed cal F Zl 
: cod ae i : . : ore 
2 : head me eth - . : ‘ ¢ . % es 4 ‘ 
. a the 5%" 1 chicag? - 
e During . 30 1937: 2 i 
ae ea sete ood dolly lo 
- : Tpit as 
a Tribune 945,389" a 
a sis ae ethan | = 
= wee A% more , a — 
1a ¢ 7 —9 yf 7 , 
gaa ! 776 ation | ; : 
— (408, circulat : : 
& an or and on ls Mit. 
. sot aper ‘cate | be 
oe the ™ newspor™ anal yr | 
“a . ae...” e of leo : 
= F high if) spare’ a : 
e “gayi we Te. =~ — Pd 
ae eee % . next ch iy ane! ae V, Bs 
“es ad ate) PS o the Li ce i A ee A 
oe re Beis I f'n 
i - ’ = i Meagietct.. Pee ey ne : : te + # 
— ee maz y _— 
= — 
.. on _ 
ee - 
iu : a 
Pa rgime 
Se 
x a 
af Re Be t, 
Boas an 
pips, _ 
a bs 
a ae ; 
<i 
Boa ae a 
oie eer ce? : 
a a. 
a \\N Bi ’ 
ae DA Pe ovate boy 
sg . 
ele + | a ae Vor 
te enol 
a 
“ge NE, 
; rk 
‘ i cae aaa « 2 z i ngee nas ame 
mies SG Mes press ; ‘ 4 ae ac) ie va fie , we ae chee era Rate ya Shas ‘ “ eet Sea eee i - RP Fo aj a Ns Bap ee id ig, Beate: Rs sugar, Atte, i Geese: ok ve eae x OM io, at teen bx fe 
a Fe vet ae, et < a hi : xi : x i % ; , 4 h t a %, Sin oa 5 by see : Ee ‘i = : Pics c Ua eA mae a i fied £ ~ ye fo fees 2h 2 yi : en Sinks “ c : A Y oe = hese’. Ps 4 7 ee v4 ‘ ra 5 
Ait ae co A come oe ; Pe ; & 4 =i ee . age : = : Ad = BA } see, eae ; ne ES af ‘ Cree ee Sa ea a Sia ae we Bees ae we pert 3 spas f < % sie 3 z a a. ae ae SR a . ee me " ee ee i 6 OBR 


ADVERTISING AGE 


39 


— a 


PHOTOGRAPHIC REVIE 
OF THE WEEK 


DRESS AND DRINK LINKED IN STYLE DISPLAY 


Bee ere 


es HONE ai 


practhor seine 


# 


Relig eancdirens cc 


oie 


"Champagne Gown" and Charles Heidsieck Champagne. 


co 
; Schenley Import Corporation, New York, co-operated with Jay-Thorpe, Inc., specialty shop, in a new style tie-up promoting a 


STATION SAVES ANNOUNCERS' NECKS 


NEW PACKAGE 


Using rich black, gold and white, this 
new package for Cusenier Cognac is 


_ ptation WOW, Omaha, has installed this new “eye-level’ clock which aids in 
1937 ficient presentation of commercials and saves strain on announcers’ necks. 


PUBLISHER PLAYS 


Roy Howard, publisher, and his wife, get 

* traditional greeting when they arrive 

"onolulu for a vacation and visit with 

." daughter, Jane, a reporter on the 

,, lulu Advertiser. The Howards plan 

"8y six weeks before returning to the 
mainland. 


being presented by W. A. Taylor & Co., 
New York. The package was designed 


PARTY BRAND 


scbeviees 
ii + 
: tary 


Hollywood, famous for its costume par- 
ties, has taken up a new voque—gar- 
ments to represent nationally advertised 
products. Gracie Barrie carries the 

torch for American Can Company. 


by Robert Gair Company, New York. 


MUPPENHEIM ES 
CLASSIC @ 
BE N\ORs Tg 


B. Kuppenheimer & Co., Chicago, emphasizes a thoroughly classical motif in 

the display field with this urn, giving a luxury angle to fabric presentations. 

Standing approximately 30 inches high, the urn will be presented against a 
background of contrasting simplicity. 


EQUIP RADIO WITH BRAILLE TUNER 


Helen Kellet, noted blind educator, presents a touch-tuning model radio equipped 
with braille symbols to Robert B. Irwin, executive director of the American Foun- 
dation for the Blind. General Electric Company built the model. The tuning 
keys have names of the stations raised in the Braille code. Miss Keller noted 
that more than 5,000 sets are now being used by persons thus handicapped. 


TALKING PICTURE GIVES FRUIT MERCHANDISING STORY 


Fruit merchandising gets new emphasis in “Doubting Thomas Goes to Town,” a talkie which Fruit Dispatch Company, United 
Fruit Company subsidiary, has prepared for showing to grocers and chain store groups. A number of national food adver- 
tisers also get a boost through displays in the model store. 


West Coast Sound Studios, Inc., produced the film. 
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